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DALLAS: ONE OF AMERICA’S GREAT DISTRIBUTION CITIES 
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The brilliant all-new Lone Star Cadillac for 1961 brings new 
inspiration to motoring. New in its sculptured design, 

new in its host of engineering advancements, new in its fresh 
personality — yes, all-new, yet unmistakably Cadillac. 

Visit the showrooms today to inspect twelve elegant models 
of motordom’s greatest Car of Cars. 


Duvet LIC) Stindlard off the V0 Talay! 
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LONE STAR | F COMPANY 


2301-53 ROSS AVENUE «+ RI 2-7222 + DALLAS, TEXAS 
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McAX BOWLS THEM OVER IN ORANGE 


Colorful to see...an exciting center of activity ...that’s the 
new Bowling Palace in Orange, Texas. McAx pebbled orange 
porcelain enamel forms the eye-catching exterior... with 
McAx fabricated plexiglas lettering adding the final note of 
colorful identity. This typifies the completeness of McAx 
service: architectural facades and identification signs with a 
single responsibility. 


Let McAx engineers assist with YOUR construction planning. 
You’ll like the complete and versatile service that our years of 
experience with architectural porcelains will assure you. 


Architect: General Contractor: Curtain Wall Contractor: 
Harwood K. Smith O’Rourke Michael Flynn 
and Associates, Construction Co. Manufacturing Co., 


Dallas, Texas Dallas, Texas Dallas, Texas 

















OCTOBER, 1960 


Wi for4 4 


CORPORATION 


®* ENGINEERS 
°® DESIGNERS 
* MANUFACTURERS 








628 THIRD AVE., DALLAS 
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Bedford and built by Tl in Texas, this 
new macnine produces cr s essential 
to germanium transist ors _ bot better and 
at less cost. All customers. benefit from 
such use of Ils international talent pool. 
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CREATIVE ANSWERS TO GLOBAL NEEDS ASSURED a TI'S 


reciprocal thinking agreements under 8 ‘aaal 


Just as this English scientist helped his Texas “cousins” 
increase their manufacturing capacity 4,832 miles away, 
“local” customer requirements throughout the world are 
being answered by Texas Instruments worldwide pool of 
thinking from a wide variety of nations and experience. 


For example, when the Semiconductor-Components divi- 
sion in Dallas sought a process which would produce 
germanium crystals for transistors better, faster and 
at less cost, it called on Dr. John Powell (above) of Texas 
Instruments Limited in Bedford, England, who already 
had conceived an approach to the answer. His unique hori- 
zontal crystal puller — designed in England; developed 
and built in Dallas —cost one-fifth as much as existing 
machines and solved the problem, increasing the yield 
and decreasing the cost of this widely used semiconductor. 


TEXAS 


The fresh look applied by each Texas Instruments divi- 
sion and subsidiary benefits the company — and in turn 
its customers— from two directions. First, individual 
freedom allows each operation to concentrate on specific 
customer requirements and the technologies to satisfy 
them. Second, all of these various entities have available 
the benefits of reciprocal thinking in research and engi- 
neering, manufacturing and marketing. 


Maintenance of nearly autonomous operations in each of 
TI’s facilities, and the ideal interrelation of its tech- 
nologies — semiconductors and components, military and 
civilian electronic systems, geophysical data gathering 
and processing, precision instrumentation, materials and 
metallurgy—result in major price and performance advan- 
tages to customers of all TI divisions everywhere. 


INSTRUMENTS 


INCORPORATED 


HEADQUARTERS: 13500 N. CENTRAL EXPRESSWAY, DALLAS 21, TEXAS PLANTS: ATTLEBORO. MASS. « DALLAS. TEXAS 
HOUSTON, TEXAS «+ VERSAILLES. KY. « ELIZABETH SOUTH, AUSTRALIA « ALMELO, HOLLAND « AVERSA. ITALY 
BEDFORD, ENGLAND « BONNEVILLE, FRANCE « BUENOS AIRES, ARGENTINA « MEXICO CITY, MEXICO 


OFFICES IN 80 PRINCIPAL CITIES OF THE WORLD ws 
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Going for Grand Champion Beef at the... 


CAT TLEMENS 


STEAK HOUSE 


LIVE OAK AT HARWOOD IN DOWNTOWN DALLAS 











ae a —_ 


A big favorite of Dallas Conventions and other gatherings, CATTLEMEN'S is ideally located between the Sheraton and Statler- 
Hilton Hotels in downtown Dallas. Its colorful Hostesses wearing cowboy western clothes with boots, spurs and carrying six-shooters, 
add much color and atmosphere, along with its 31 attractive waitresses, to your dining comfort. Lower left: The Branding Room, 
showing one of its two charcoal chimney broilers in its dining room with the 50-foot Lobby in the background. Lower right: 
The Sirloin Room, showing its two chimney charcoal steak broilers and steak display cases together with photographic murals 
of the Grand Champion Cattle of the State Fair of Texas. Phone Riverside 7-9131 for reservations, good food at reasonable 
prices, and excellent service, where your patronage is appreciated. 
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SERVING OUR CUSTOMER'S CUSTOMER SS COLD STORAGE OR DRY STORAGE... | 
... THAT'S AN ALFORD SPECIALTY! ~~  ALFORD'S HAVE PLENTY OF BOTH yo 
We provide any amount of space needed — along | With 10,000,000 cubic feet of refrigeration, Alford’s ®& 
with all the facilities and personnel required—to em offer any temperature or humidity desired whethe: Pra 
receive, to store and to distribute your merchandise its cool, cold or freezing. Patented jest-blast freez , 
Sulton beleltiemailercna. is a specialty. —_— 





ALFORD 


REFRIGERATED WAREHOUSES 


RI 7-O641 ... DAI 
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WORLD'S LARGEST 
‘PANTRY’ 


More foods of all kinds, perishable and 
non-perishable, are stored at Alford’s 
than at any other warehouse, and there’s 
a reason: Be it a mountain of canned 
limas or a shipload of frozen shrimp, 
it’s “comfortable” here. And that’s be- 
cause humidity is constantly controlled 
— and temperatures ranging from pro- 
tective air-conditioning to below-zero 
cold are always available, as needed. 
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* BROKERS USE ALFORD OFFICE SPACE 
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) FOR SPEEDY SERVICE TO CUSTOMERS -*: TO PROVIDE CUSTOMERS MANY EXTRAS 

s \ e have made office space available for the conven- _ Reciprocal switching, complete routing and transit 
ience ‘of the food industry. Storage — distribution — service, research, processing, drayage, offices, audi- 
and offices at the same location add up to better torium. All roads lead to Alford’s — just one mile 
operation at lower cost. os from Commerce and Akard. 
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GET ALL 
4 


SERVICES 


All four business services are available 
by calling one telephone number, RI 1-320] 


1829 CORSICANA ST. ¢ DALLAS 


LEWIS CARRELL BILL GREER OTIS HOBBS PAUL MARTIN A. C. McPHAIL ALTER SANDKUH CHARLES THOMAS 
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The fun way 
1s Santa Fe 


The fun starts the moment 
you board the Texas Chief— 
and doesn’t stop until the 
train does. You meet fasci- 
nating people. Relax in a 
luxurious lounge. Enjoy 
marvelous Fred Harvey food 
and famous Santa Fe service. 
Part of the fun is the money 
you save. Come along soon! 


















Pullman -chair car streamliner Texas — Chicago 


| Lo 














Santa Fe 


For information, tickets and reservations, call: 
P.H. SWINNEY, Division Passenger Agent 
1800 Main St., Phone: RI 7-6301, Dallas 


Ask about our GO NOW — PAY LATER Travel Plan 
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HOW DO YOU MEASURE SERVICE? 


One of the best measures of steel and 
aluminum service is completeness of 
stocks...stocks that are available 
quickly and in quantity. 


Maintaining complete stocks of the 
material you need—ready when you 
need it—is Jorgensen’s business. 
Immediate delivery, by truck from 
Jorgensen’s own fleet, is an added 
measure of service. And it doesn’t stop 









there. Jorgensen service also includes 
modern handling and cutting facilities, 
as well as a staff of metallurgical engi- 
neers to help you solve your steel and 
aluminum problems. Jorgensen’s 
Forge Division facilities, unmatched in 
the West, produce a wide variety of 
open and closed die forgings. 


When you need steel or aluminum — 
call Jorgensen first! 


EARLE M. JORGENSEN CO. 


STEEL 


2030 W. Commerce St., Dallas e Riverside 1-1761 
Los Angeles » San Diego - Phoenix » Oakland - San Francisco +» Seattle + Houston - Dallas - Tulsa » Denver + Wichita » Honolulu 
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We can get it for you wholesalers! 


Call on your Texasbanker to help you 

from the plans up. He knows the wholesale 
business... he’s ready with services 

created especially to aid your growing business. 


Wholesalers — retailers — expanding T K » 4 A ~ 


Dallas firms of all types, large and small — 


have learned that the best laid plans are B AN K 


often best made with the help of Texasbankers. AND TRUST COMPANY OF 
That’s why more Dallas wholesalers D \ AS \ ~ 
are turning to Texas’ most helpful bank. 

PHONE RIVERSIDE 8-9141 / MAIN AND LAMAR / DALLAS, TEXAS / MEMBER F.D.I.C. 
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Opened Dallas Store in 1872 
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HOSE who find it hard to believe Dallas was once a Western 

Frontier Town may be convinced by this circa. 1880 photograph with 
the Court House Tower dominating the background. In 1880, Dallas 
claimed 20,000 people. The Federal Census gave it only 10,358. Five 
years before, in 1875, a small firm, using horse and mule drawn equip- 
ment, began operating in Dallas. That same year the first T & P Train 
rolled down Pacific Avenue. Today the firm is known as the Dallas 
Transfer & Terminal Warehouse Company and has had a tremendous 
part in the development of Dallas as a major distribution center. During 
the nineties and after the turn of the century it was among the 
largest users of “hayburners” in Dallas. When the four-unit Santa Fe 
Building was built in the twenties, Dallas Transfer & Terminal Ware- 
house moved its operating headquarters into that building. Today, with 
almost 500,000 square feet of warehouse space in that and other build- 
ings the firm is one of the largest warehouse operators in the South. In 
July, 1959 the firm became a part of the Great Southwest Warehouses 
which includes Interstate-Trinity Warehouse Co. and the Great South- 
west Distribution Center. Now in its eighty-fifth year, Dallas Transfer 
& Terminal Warehouse Co. has bridged the gap in Dallas from a small 
western town to one of the major distribution centers of the nation. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends" 
by thousands of satisfied customers in the Dallas Southwest. 





Established 
Sparkman-Brand 
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Originally, Loudermilk, 


Broussard and Miller 
1896 Briggs-Weaver 
Machinery Co. 


Industrial Machinery 


Bis = 


Cullum & 
Boren 
Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


| Ba Praetorian Mutual 


Life Ins. Co. 


(Formerly The Praetorians) 


1903 ; Smith's Detective 


Agency 
Burglar Alarm, Fire Alarm 
Radio Patrol Service 





1907 A. C. Horn & 
Company 
Commercial and Structural 
Sheet Metal 
14 Smith-Perry 
Electric Co. 


Wholesale Electric Supplies 
1908 Pure Ice & Cold 
Storage Co. 
Cold Storage 
19]] LG. Overton 
nvestments 
1914 sores Aer 
sae oe 
1915 Physicians & 
Nurses Registry 


Licensed and Bonded 


Dallas County 
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FIRST NATIONAL BANK IN DALLAS 
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FIRST NATIONAL BANK IN DALLAS 


85th year of dependable service! 


FIRSTMEN TELESCOPE DISTANCE! Officers of the First in | 
Dallas keep distant home offices in touch with their 
Southwestern operations. Forecasts on regional business 
trends and a broad range of bank services are delivered 
personally — nationally — by fast-moving Firstmen. 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


at the close of business September 30, 1960 


hee ae $243,655,558.87 
$107,332,088.16 


4,785,116.44 
28,482,364.66  140,599,569.26 
2,900,900.00 
1,800,000.00 
444,583,370.20 


3,817,842.96 
2,880,967.16 
8,139,791.00 
174,855.37 
$848, 552,854.82 











$ 26,000,000.00 

34,000,000.00 
8,441,611.30 $ 68,441,611.30 
9,482,896.68 


6,881,639.09 

2,803,539.12 

2,880,967.16 

15,675,000.00 
$516,897,875.88 
203,830,582.22 


21,658,743.37 742,387,201.47 
$848,552,854.82 
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DIRECTORS 
CLAUDE G. ADAMS 


Vice President, 
Braniff International Airways 
HARRY BASS 
Chairman of the Board, 
Harry Bass Drilling Company, Ine, 
HENRY C. COKE, JR. 
Coke & Coke, Attorneys 
ROSSER J. COKE 
Coke & Coke, Attorneys 
CARR P. COLLINS 
Chairman of the Board, 
Fidelity Union Life Insurance Company 
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Fritz W. Glitsch & Sons, Inc. 
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ROBERT E. McKEE, JR. 
Vice President, Robert E. McKee 
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Life Insurance Company 
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Chairman of the Board 
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DALE MILLER’S 


WASHINGTON /, 


The Imponderables of Politics 


An American phenomenon, whose na- 
tive habitat is Washington, is the political 
expert, that professional student and 
interpreter of the thought processes of 
everyone else, and it goes without saying 
that he flourishes in any kind of an elec- 
tion year, and particularly in a presiden- 
tial one. He is by no means an assembly- 
line product, like, say, a bureaucrat, but 
is more of a custom-built job, designed 
for markets of various sizes and discrimi- 
nations. There are, for instance, Demo- 
cratic political experts, Republican 
political experts, Independent political 
experts, and just plain political experts, 
running unattached — or functioning in 
a fixed position somewhere, such as the 
Press Club bar, 

What has made those cognoscenti so 
comforting to have around all these years 
is their omniscience. There has been no 
excuse for the average citizen to wonder 
how he himself might think or react in 
any given political circumstance because 
there has always been an abundance of 
experts to tell him. To that oracular fra- 
ternity the predictability of elections was 
routinely assumed. A standard prognosti- 
cation job would include a ready finding 
as to which States would vote each par- 
ticular way, which issues would be deci- 
sive in such-and-such areas, and, ergo, 
which candidates would eventually 
emerge triumphant. The fact that the ex- 
perts often disagreed among themselves 
was irrelevant. Their self-confidence was 
unassailable. 

All of this is prefatory to some passing 
observations on Washington today, in the 
closing weeks of another presidential 
campaign. This sensitive political capital 
is noticeably different this year from the 
city that many of its denizens remember 
from previous election years. Its air of 
self-assurance in its many political haunts 
is considerably less in evidence. The po- 
litical experts are still prominently on 
hand, to be sure, but their self-confidence 
has gone underground. To put it forth- 
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rightly, this particular campaign, in all its 
complexity, has them buffaloed. In a so- 
phisticated political community where an 
uncertain “I’m not quite sure” is an ad- 
mission almost as damaging to the repu- 
tation of a political expert as a categorical 
“I don’t know,” this collective manifesta- 
tion of doubt is an eloquent commentary 
on the unique characteristics of the 1960 
political year. 

The trouble is that so many of the usual 
political yardsticks by which trends are 
measured have been rendered unreliable 
by factors never before present, at least 
not all at one time. There is a plethora of 
imponderables in the campaign, particu- 
larly on the Democratic side. The Repub- 
licans have produced what might be 
described as a conventional ticket, and 
even a conventional platform, at least by 
1960 standards. But the Democrats have 
evolved a complexity of issues and per- 
sonalities that defies reliable evaluation. 
There is the issue of religion, the issue of 
youth, the issue of comparative experi- 
ence, and even the issue of incompatibility 
between the presidential and vice presi- 
dential nominees, which can be fairly 
interpreted from the record, even though 
the suggestion that it exists would no 
doubt be repudiated by both. There are 
other issues as well, to be sure, but those 
are enough to confound the most inveter- 
ate expert. 

The interplay of such volatile forces 
would be difficult to interpret even in the 
best of circumstances, and the circum- 
stances this year are far from the best. 
For instance, in most presidential cam- 
paigns it has been possible to isolate cer- 
tain States as reasonably safe for Demo- 
crats, and others as reasonably safe for 
the Republicans, and thus to concentrate 
on a narrower field of pivotal States in 
determining the prospects of triumph or 
defeat. But this year there is scarcely 
a State that can be assigned with certainty 
to either political party. Consequently, not 
only are the political forces themselves so 


- complex and difficult to appraise, but the 


fields across which they sweep and spread 
are less circumscribed today than perhaps 
ever before. 

Another complicating factor in the 
1960 campaign is reflected in the impres- 
sion held by many respected political ob- 
servers that both tickets are inverted — 
that is, that the vice presidential nominees 
of the two parties are men of greater ca- 
pacity and experience than their running- 
mates. To the extent that this is true, the 
personal followings of the second-place 
candidates can be expected to exert an 
influence on the outcome of the election, 
out of proportion to the effect that vice 
presidential nominees customarily gen- 
erate. One political savant, for instance, 
made the wry comment recently that Ken- 
nedy and Nixon did so well in their tele- 
vision debates that maybe they ought to 
be teamed together to run against John- 
son and Lodge. In any event, it seems 
clear that the vice presidential candidates 
have much greater support in their own 
right than is generally attributed to such 
nominees — all of which constitutes an- 
other imponderable to befuddle the 
experts. 





The plight of the political expert: 
Intangibles in the campaign defy 


usual election-year predictions. 





Perhaps the keenest frustration experi- 
enced by the professionals, however, de- 
rives not so much from the impact of 
material issues as from the subtle influ- 
ences of personality. Not until television’s 
Great Debate were such intangibles a 
major factor, but the confrontation be- 
fore the people which both candidates 
were compelled to undergo opened a new 
dimension in American politics. Virtually 
as important as the profundities of issues 
and convictions must henceforth be the 
trivia of expression and gesture, of modu- 
lated voice and impeccable tailoring, 
sharply detailed by the microphone’s sen- 
sitive ear and the camera’s probing and 
implacable eye. Small wonder it is that 
the experts today are baffled. How can a 
prognosticator be prescient at all, when 
so much may depend on how a candidate 
may react, before the eyes of millions, to 
the sudden appearance of a bead of per- 
spiration on his brow? Campaigns could 
be lost by less, 
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Inside DALLAS 





There is a new way of life — a com- 
pletely new dimension — for American 
business that has been brought about by 
the added “reach” given by jet air service. 
Because of the high percentage of busi- 
ness travel normally done at Dallas and 
because of its traditional position as busi- 
ness capital of the Southwest, Dallas has 
perhaps felt this new development as 
much as any other city. Recognizing this, 
the Dallas Chamber undertook a thorough 
study of jet air service at American cities. 
The fascinating results are presented in 
this issue in “The Jet Cities of America.” 

—_ 

Appropriately enough, this issue takes 
as its theme — Distribution —the big 
“D” in Dallas, it has been called. This is 
an aspect of the Dallas economy that has 
been growing steadily, as a DALLAS re- 
port on the just-released 1958 Census of 
Wholesale Trade indicates. 

— 

Other aspects of this segment of Dallas 
business life are reviewed in stories on 
warehousing, industrial supply, materials 
handling and materials storage. 

+ 


A study of five of Dallas’ regular 
market shows in this month’s issue re- 
veals that buyers come to Dallas from 
40 states and a number of foreign lands. 

—_ 


This month’s cover features the almost- 
completed segment of Carpenter Freeway 
through one of the city’s industrial areas 
that is vitally concerned with Distribution. 
Color aerial photography is by Squire 
Haskins. 
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WE SERVE THE SOUTHWEST 
EXCLUSIVELY 

















Only SOUTHWEST ADVERTISING & MAR- 
KETING can serve your sales message to 
the almost 6,000 advertising and market- 
ing executives in the fabulously-expanding 
Southwest. 


SAM* concentrates on the recognized purchaser of 
your medium or service — Advertising and marketing 
managers and agency personnel in the rapidly grow- 
ing Southwest. This concentration is not limited to 
circulation but includes editorial coverage as well. 
SAM is edited to bring Southwest executives deep 
into each issue — giving you Southwest readership 
and coverage available in no other publication. For 
specific details about your prospects — write today. 
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A new way of life has developed in American business, one that seems 
destined to have a major influence on the growth of those business 
centers that qualify as... 
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| THE JET CITIES 





A new way of life for American business has developed There is no apparent influence that can be expected to result 
during the first 18 months of scheduled turbojet air services in in substantial changes in the number, or relative importance, of 
the United States. these major jet hubs in the further evolution of the carriers’ t 
This new influence upon business, that has evolved so domestic jet air service patterns. b 
rapidly that it still is not fully appreciated, seems destined to d 
have a major effect on the growth prospects of those cities Today, there are nine Jet Cities: C 
that qualify as the nation’s major hubs for domestic jet Atlanta, Ga. 
service; indeed, this handful of cities — the Jet Cities of Amer- Chicago, II. ( 
ica — appear destined to become the “super-centers” of Amer- Dallas, Texas f 
ican business. Denver, Colo. J 
| A study by the Dallas Chamber of Commerce reveals that Los Angeles, Calif. j 
geography and air traffic-generating capacity have already de- Miami, Fla. ‘ 
termined these Jet Cities; there is a clearly-defined breaking New York, N. Y. 
point between the relatively few major hubs of jet air service San Francisco, Calif. 
and the many minor centers. Seattle, Wash. 


= a. —s - oo — 


The Nine Jet Cities 





New Yor 
94 Ss 


Chicago 
133 

San Francisco 

74 Denver 






Los Angeles 
130 


Atlanta 
20 
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Numbers Indicate Total Daily 
Jet Arrivals and Departures 


SOURCE: Official Airline Guide 
September, 1960 




















AMERICA 


These nine cities accounted for 558 — almost 80% — of 
the 716 daily arrival/departures of pure jet transports offered 
by all domestic carriers in September 1960. The other 158 
daily jet arrivals/departures were widely split up among the 
other 21 cities. 

Further emphasizing the inter-relationship of the nine Jet 
Cities is the fact that more than half of all daily non-stop jet 
flights scheduled in September 1960 were offered between one 
Jet City and another. The nine cities had a total of 427 non-stop 
jet schedules with other jet cities — 59.6% of all the daily jet 
arrivals/departures scheduled by domestic air carriers. 

Dallas, historically the business capital of the Southwest, has 
felt the impact of jet service probably as much as any other 
city. Dallas businessmen have gained added “reach” with the 
other major cities of America only a few hours away by jet; 
Dallas branches of national companies have been drawn much 
closer to their home offices, and the Dallas headquarters of 
firms doing business in the national and international markets 
have secured new advantages from their location at a top- 
ranking Jet City. 

This new way of life, now so apparent in Dallas, prompted 
the Dallas Chamber of Commerce study on jet service. Every 
turbojet schedule listed in the Official Airline Guide for Sep- 
tember 1960 was tabulated. This showed that such service was 
being provided at 30 different cities in the United States. The 
volume of jet service ranges from two arrivals/departures per 
day at Pittsburgh to 133 flights per day at Chicago. Analysis 
of the data derived from the tabulation shows that there is a 
clear breaking point between the nine air hubs that qualify as 
Jet City and the 21 other airline stations receiving lesser 
amounts of jet service. Since schedules offered 1, 2, 3 or 4 
days per week have little value from the businessman’s stand- 
point the study included only daily frequencies. 

Further analysis of the data shows that the nine Jet Cities 
Share certain characteristics which spell out a reasonable defi- 
nition: 


1. Each of the nine is one of 23 “large hubs” in America’s 
domestic air transportation system, as classified by the 
Federal Aviation Agency. The FAA classifies as a 
“large hub” any city that enplanes as much as one 
percent of the nation’s total passengers per year. These 
hubs, therefore, are cities that generate enough traffic 
to support substantial volumes of jet air service. 


Nm 


. Each of the nine has at least 20 arrivals/departures 
daily by turbojet aircraft. 


3. Each of the nine has at least one turbojet round-trip 
non-stop daily with each of four or more points at 
least 500 miles distant. 
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None of the other 21 cities with jet service could meet these 
requirements. These common characteristics would seem to 
provide a reasonable and objective definition for a Jet City, and 
it seems logical to apply these criteria to future determinations 
of the Jet Cities of America. 

Significant, from the standpoint of potential influence upon 
the alignment of American business operations, is the geo- 
graphic distribution of the Jet Cities: 

3 West Coast centers — Los Angeles, San Francisco and 
Seattle. 

2 East Coast centers — New York and Miami. 

2 Mid-Continent centers — Chicago and Dallas. 
1 Southeastern center — Atlanta. 

I Rocky Mountain center — Denver. 


Of course, the influence of jet service on business growth 
will not be felt in equal degree at all nine Jet Cities. Miami, for 
instance, owes its position among the Jet Cities primarily to its 
role as one of America’s leading resort centers. Denver’s posi- 
tion among the Jet Cities is also due partially to its attraction 
as a resort center. 

The other seven cities, however, are primarily business 
centers, and it is obviously these seven whose business growth 
will be stimulated most by their leadership in air service. 

The full impact of jet service is, admittedly, still to come as 
the carriers take delivery on additional planes and expand their 
service patterns, and business itself learns to take greater ad- 
vantage of the faster service. Yet the true Jet Cities have al- 
ready emerged on the map of America, and the effects of the 
new airline services are already clearly discernible in operat- 
ing patterns of American business. 

The cities’ role as “super-centers” of American business 
rests upon the revolutionary changes that the jet transport has 
made possible in the patterns of American business operations. 
Management’s ability to obtain additional “reach” through use 
of the new services which inter-connect the Jet Cities, marks 
these cities for increasingly important roles in the business 
pattern. It seems inevitable that there will be a strong tendency 
to concentrate in the cities with superior jet service all of those 
business functions whose success depends heavily upon econ- 
omic and efficient transportation services. 

Transportation has always been a vital tool of American 
business, but the advent of scheduled jet air service has pro- 
vided a new dimension for American business and has focused 
the attention of management upon those cities that have estab- 
lished themselves as airline hubs requiring and capable of sup- 
porting jet services. 

The advantages of having both headquarters and major 
branch activities located in Jet Cities are apparent to any exec- 
utive whose company is engaged in nation-wide or, even, inter- 
regional operations. The business with headquarters in New 
York, for example, will want its branch management functions 
in those cities which have the best patterns of air service with 
New York. If a city under consideration for location of branch 
management functions also has good patterns of jet service 
with other cities in the firm’s organization, the city becomes 
doubly desirable from the standpoint of management. The 
ability of management to commute between the home office 




















and branch cities — to fly in from the home office in the morn- 
ing, transact 4 to 8 hours of business and return to the home 





office the evening of the same day — becomes a major con- 
sideration in the alignment of a business’ operations. As com- 
petition grows and the jet services increase, it will become even 
more imperative. “Speed” is the key word for business today 
and appears destined for even more importance in the future. 


The Dallas Chamber’s study also concentrated on the 
availability of directionally balanced and non-stop schedules 
at the nine Jet Cities. From the standpoint of the business 
executive, the advantages of jet service are obviously nullified 
if he is unable to utilize jet service in both directions for his 
trip. Likewise, the advantages of jet service are effectively 
weakened if he has to make an intermediate stop. Signifi- 
cantly, the Jet Cities maintain their relative rankings if their 
jet services are evaluated only on the basis of daily round trips, 
and total daily non-stop schedules with other jet cities. 


Pure jet services offered in September, 1960 








Total daily Total daily non-stop 


Total daily 





arrivals / schedules with _—«round trips fli 
Jet City departures other jet cities jet cities others bi 
(1) (2) (3 (4) (5) 
Atlanta 20 16 9 I se 
Chicago 133 97 77 55 re 
Dallas 34 27 16 13 di 
Denver 24 22 14 12 . 
Los Angeles 130 88 85 57 : 
Miami 27 20 15 10 
New York 94 78 56 44 ‘ 
San Francisco 74 64 44 31 h 
Seattle 22 15 17 14 - 
rl 
This new aspect of American business operations is well il- ti 


lustrated by a casual check by Braniff Airways on a recent 


business day. Five passengers from New York on Braniff’s 


SERVICE BETWEEN AMERICA’S 9 JET CITIES 


Daily Non-Stop Round Trips 
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morning jet to Dallas held return reservations on the evening 
flight back to New York that same day. These five New York 
businessmen were able to fly to Dallas, have approximately 
seven hours in which to transact their business in Dallas and 
eir homes in New York before bedtime the same 
commuting pa are evident between Dallas 
ad between Dalla er Jet Cities where 
Undoubtedl : . 









returr 
day. Si 
and Chicé 
schedules 
in such Jeé 

Fo d-con 
vantages of the jet age are even more a 















few York- 






headquartered executives can leave homg pend 
six to eight hours in conferences in D icago and ar- 
rive at the Los Angeles or San Frag ore bed- 


time. 

The Dallas executive with int al operations likewise 
has an extended “reach” by virtue of jet air service patterns. 
One Dallas businessman reported this month that he departed 
Copenhagen at 1:30 p.m. and reached Dallas before bedtime 
the same day because of the time difference and the excellent 
jet connections available at the New York gateway between 
Europe and Dallas. 





As previously noted, the domestic air carriers can be ex- 
pected to expand their jet service patterns, not only at the Jet 
Cities, but at other cities on their systems as they take delivery 
on additional turbojet planes. Still another factor in the prob- 
able continuing evolution of jet air service patterns is the 
prospective authorization of new routes by the Civil Aero- 
nautics Board, the federal regulatory agency which must find 
a public convenience and necessity requirement for authoriza- 
tion of air service before an airline can enter any market. 


The Southern Transcontinental Route Case, now pending 
final decision before the CAB, is the proceeding which can be 
expected to have the greatest and most imminent impact upon 
the country’s air service patterns. This case involves issues of 
new, improved and additional air service authorizations for 
major cities within the 10 southern states, extending across the 
country from Florida and Georgia on the east to California on 
the west. Of major interest to Dallas, for instance, is the pros- 
pective authorization of competitive services between Dallas 
and Los Angeles and San Francisco; between Dallas and 
Atlanta and Birmingham; and between Dallas and Miami and 
Tampa. Dallas presently has no direct single-carrier authoriza- 
tion with the Florida cities and has made a major effort to 
secure such authorization, and, simultaneously, the authoriza- 
tion of effectively competitive service, in the present case. 
Thus, the forthcoming decision in the Southern Transcontin- 
ental Case could well add several daily jet round-trip non-stop 
schedules to the Dallas pattern, and could similarly affect the 
patterns at Miami, Atlanta, Los Angeles and San Francisco. 


Also on the horizon today is the advent of shorter stage- 
length turbojet aircraft which can be expected to provide im- 
proved services between the secondary and tertiary centers on 
the domestic air transportation network, on the one hand and 
the Jet Cities on the other hand. The Convair 880 jet transport 
is already in service in the shorter-haul markets; other versions 
of this aircraft are scheduled for delivery in the immediate 
future; and other manufacturers are also producing new turbo- 
jet aircraft designed for such short-haul markets. 

The advent of turbojet service in the secondary and tertiary 
markets of the country will undoubtedly place even greater 
emphasis upon the Jet Cities—the major hubs of jet air service 
which appear destined to become the super-strategic centers 
for American business. 
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Numbers Indicate Daily Jet Non-Stop 
Round Trips Between Dallas 
And Indicated Cities 


To New York 
Depart Arrive 
Dallas N. Y. 

9:25a 2:35p 
4:45p 9:55p 
9:15a 2:10p 
6:00p 10:55p 
To Chicago 
Depart Arrive 
Dallas Chi 
9:00a 12:05p 
12:55p 4:00p 
9:00a 11:47a 
2:30p 5:15p 
To Los Angeles 
Depart Arrive 
Dallas L.A. 
11:00a 1:00p 
8:40p 10:40p 
10:40p 12:40a 
To San Francisco 
Depart Arrive 
Dallas . F. 
7:05p 9:30p 
To Atlanta 
Depart Arrive 
Dallas Atl. 
7:10a 9:43a 
2:50p 5:14p 
To Houston 
Depart Arrive 
Dallas Hou 
8:05p 8:52p 
To San Antonio 
Depart Arrive 
Dallas S. A. 
11:00a 11:47a 
2:35p 3:22p 

Carrier 

N/D 

Carriers: A = 
B= 

D= 

N/D= 

Times are 





SOURCE: Official Airline Guide 
September 1960 


Carrier From New York 
Depart Arrive 
N. Y. Dallas 
A 9:00a 10:30a 
A 6:30p 8:00p 
B 9:10a 10:20a 
B 5:30p 6:40p 
From Chicago 
Depart Arrive 
Chi Dallas 
A 10:20a 11:30a 
A 5:15p 6:25p 
B 1:05p 1:56p 
B 6:35p 7:26p 
From Los Angeles 
Depart Arrive 
L. A. Dallas 
A 12:00N 3:50p 
A 6:55p 10:45p 
A 2:30a 6:20a 
From San Francisco 
Depart Arrive 
S. F. Dallas 
A 1:5Sa 6:10a 
From Atlanta 
Depart Arrive 
Atl. Dallas 
D 11:30a 12:10p 
D 
From Houston 
Depart Arrive 
Hou Dallas 
B 7:30p 8:16p 
From San Antonio 
Depart Arrive 
S. A. Dallas 
B 1:05p 1:Sip 
B 4:35p 5:21p 
From New Orleans/ Miami 
Depart Depart Arrive 
Mia N.O. Dallas 
7:30p  8:50p 10:10p 
American 
Braniff 
Delta 
National-Delta Interchange 
Local Time for each city 
21 
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| WHOLESALE TRADE 


Dallas Metropolitan Area 
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Source: U. S. Department of Commerce, 1958 Census of Business 
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TEXAS’S LARGEST 
METROPOLITAN AREAS 


WHOLESALE SALES 
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Source: U. S. Department of Commerce, 
1958 Census of Business 
1960 Census of Population, 
Preliminary Reports 
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A Report in Depth 


on Texas 


Wholesale Trade 
from the 1958 


Census of Business 


Dallas overwhelmingly dominates 
wholesale trade in Texas. 

Dallas continues to demonstrate tre- 
mendous growth in wholesale trade. 

These two important facts are striking- 
ly apparent from a study of the final re- 
port released this month on Texas Whole- 
sale Trade from the 1958 Census of Busi- 
ness of the U. S. Department of Com- 
merce. 

While final figures on all standard met- 
tropolitan statistical areas are not yet 
available, preliminary figures reveal that 
Dallas rose to 12th position in the 1958 
Census from 15th place in 1954. Prelim- 
inary figures show the Dallas area passing 
the Cincinnati, Atlanta and Kansas City 
areas. The Dallas Standard Metropolitan 
Statistical Area ranks 20th nationally in 
population. 

The four-county Dallas Standard Met- 
ropolitan Statistical Area, with slightly 
over 11% of the population of the State 
of Texas reported 28% of the 1958 
wholesale sales in the state. All of Texas 
reported sales for 1958 of $14,389,524,- 
000. Of that amount, $4,030,381,000 was 
from Collins, Dallas, Denton and Ellis 
Counties. 

The next-largest area to Dallas in 
wholesale sales was the Houston Metro- 
politan Area. Although it exceeds the 
Dallas area in population by some 160,- 
000, Dallas wholesale sales were greater 
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than those of Houston by almost $400 
million. 

No other Texas standard metropolitan 
area reported as much as $1 billion, or 
6% of the state’s total. 

Texas’ 10 leading standard metropol- 
itan statistical areas in 1958 wholesale 
sales: 


be IE: snes dale $4,030,381,000 
2. Houston ....... .... 3,640,365,000 
3. Fort Worth ........ 848,319,000 
4. San Antonio ...... 773,909,000 
Ss ff areas 502,133,000 
6. Amarillo ............ 324,294,000 
TOE cies 319,523,000 
8. Beaumont- 

Port Arthur ...... 295,364,000 

9. Corpus Christi . 237,885,000 
5G -Gdeeees &........:.5:. 193,388,000 


The 1958 Census revealed that Dallas 
had widened its lead over Houston in 
wholesale sales. Compared with the 1954 
Census, the Dallas area showed a growth 
of $1,003,157,000, while the Houston 
growth was only $918,104,000. Third- 
largest growth came from the expanding 
El Paso Area, which reported an increase 


of $210,864,000. San Antonio had an in- 
crease of $163,893,000, while Fort Worth 
reported a four-year gain of $119,875,- 
000. 


The entire State of Texas reported a 
growth between censuses of $3,339,932,- 
000, a 30.2% increase. Thus, Dallas, with 
a growth of 33.1% continued to outstrip 
the state’s growth rate; indeed, Dallas’ 
absolute growth of $1,003,157,000 
amounted to some 30% of all growth re- 
ported by the entire state during the 
period, 1954-1958. 

Texas 10 leading standard metropolitan 
statistical areas in amount of growth in 
total wholesale sales, 1954-1958: 


| ees 5k. $1,003,157,000 
i | — Beanteeeeent 918,102,000 
Dut cicskc, oes 210,864,000 
4. San Antonio ...... 163,893,000 
5. Fort Worth ........ 119,875,000 
6. Beaumont- 

Port Arthur ...... 91,013,000 
7-. PaO... 5.2 ssce 80,063,000 
8. Abilene ............ 72,625,000 
9. Odessa | 63,729,000 
10. Lubbock ............ 56,062,000 


WHOLESALE SALES GROWTH BETWEEN CENSUSES 
1954-1958 


Texas’ 5 Largest Metropolitan Areas 


DALLAS $1,003,157,000 





I £1 PASO ($210,864,000) 
GEE SAN ANTONIO ($163,893,000) 


GE FORT WORTH ($119,875,000) 


SOURCE: U. S, Department of Commerce, 
1954 and 1958 Censuses of Business 


Greatest growth in the entire State of Texas in wholesale sales was shown by the 
Dallas Metropolitan Area, as reported in the 1958 Census of Business. Dallas showed 
an increase from the 1954 Census of more than $1 billion, while the State's second- 
largest area (Houston) reported a gain of slightly more than $900 million. El Paso, 
San Antonio and Fort Worth ranked far behind. The entire State reported wholesale 
sales growth between censuses of $3.3 billion, with the Dallas increase amounting 
to some 30% of all growth reported by the entire state in the four-year period. 
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DRY GOODS-APPAREL 





MOTOR VEHICLES— 
AUTO EQUIPMENT 


Rest of Texas 
54% 


ELECTRICAL GOODS 





Rest of Texas 
58% 





MACHINERY 


Rest of Texas 
73% 





FARM PRODUCTS— 
RAW MATERIALS 


Bi 


Rest of Texas 
81.4% 
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SPORTING GOODS 


est of Texa 
28.1 


LUMBER— 
CONST MATERIALS 





Rest of Texas 
64.9 % 


BEER AND 
ALCOHOL BEVERAGES 


Rest of Texas 
73.8 % 





GROCERIES 





Rest of Texas 
77.5% 


PETROLEUM 





Rest of Texas 89.9% 


SOURCE: U. S. Department of Commerce, 1958 Census of Business 
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Dallas Dominates 
Trade in Texas 


The Dallas Metropolitan Area dominated wholesale 
sales in Texas in almost every category in the 1958 
Census of Business, as shown in the charts at left. 
Comparison is made in the 14 categories that re- 
ported $100 million or more in Dallas Area sales in 
the census. Dallas exceeds its percentage of the 
State's population (11.3%) in all but one. 


A National Center 


LEADING WHOLESALE 


TRADE AREAS 


Population Ranking 
1960 


1. New York 

2. Los Angeles- 
Long Beach 

3. Chicago 

4. Philadelphia 

5. Detroit 

6. Boston 

7. San Francisco- 
Oakland 

8. Pittsburgh 

9. St. Louis 

10. Washington 

11. Cleveland 

12. Baltimore 

13. Newark 

14. Minneapolis- 
St. Paul 

15. Buffalo 

16. Houston 

17. -Milwaukee 

18. Patterson- 
Clifton-Passaic 

19. Seattle 

20. DALLAS 













Dallas far exceeds its population ranking by 
its ranking in wholesale trade. Twenty lead- 
ing metropolitan areas in population and 
wholesale trade are listed. 


Wholesale Sales 
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Ranking — 1958 


New York 
Chicago 

Los Angeles- 
Long Beach 
Detroit 
Philadelphia 
Boston 

San Francisco- 
Oakland 

St. Louis 
Cleveland 
Minneapolis- 
St. Paul 
Pittsburgh 
DALLAS 
Atlanta 
Houston 
Kansas City 
Newark 
Cincinnati 
Baltimore 





. Seattle 


Milwaukee 


Source: U. S. Department of Commerce 
1958 Census of Business 


1960 Census of Population, Preliminary Reports 
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In previous Censuses of Business, Dal- 
las has dominated Texas as a city for 
manufacturers sales branches and offices; 
in 1954, 44.8% of such sales in Texas 
was reported in Dallas. 


The 1958 Census, however, now re- 
ports only merchant wholesalers sales and 
sales by “other operating types.” Still, 
the domination of Dallas in sales by man- 
ufacturers sales branches is apparent 
since Dallas sales by “other operating 
types” of $2,508,210,000 amount to al- 
most 35% of those of the entire state. 
Dallas was easily the leading area in this 
classification, surpassing second-place 
Houston by more than half a billion 
dollars. 

Merchant wholesalers work very close- 
ly with the retailer, and, in general have 
a smaller area of distribution. Because of 
this confined area of distribution and the 
close ties to local retailers, merchant 
wholesalers’ sales are very closely related 
to the population of the immediate area 
in which the wholesalers are located. As 
in 1954, Dallas was second to Houston, 
but by less than $200 million. Still, the 
Dallas total sales by merchant wholesalers 
of $1,522,171,000 amounted to 21.5% of 
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those for the entire state, a slightly higher 
percentage than in 1954. 


Comparison of Dallas sales in the var- 
ious wholesale trade categories with those 
of the entire state disclosed the domina- 
tion by the Dallas Area. Comparisons 
were made in the 14 categories that re- 
ported $100 million or more in Dallas 
Area sales in the 1958 Census. Of these 
14, Dallas exceeded its population per- 
centage of 11.3% in 13. In half of the 
fourteen categories, Dallas’ percentage of 
sales of the entire state was greater than 
the area’s 28% of all Texas wholesale 
sales. 


Dallas’ greatest domination was shown 
in apparel and dry goods, in which the 
area’s 1958 sales of $174.8 million 
amounted to almost 80% of such sales 
for the entire state of Texas. In amuse- 
ment and sporting goods wholesale sales, 
the Dallas Area’s sales of $102.1 million 
comprised 72% of such sales for all 
Texas. Other high Dallas percentages in- 
cluded furniture and home furnishings, 
62%; motor vehicles and automotive 
equipment, 46%, and electrical goods 
and electronic equipment, 42%. 


A complete tabulation of the Dallas’ 





SOURCE: U. S. Department of Commerce 


Censuses of Business for Years In 


percentage of all Texas sales for the cate- 
gories is presented in chart form. 


Dallas again reported a wide diversifi- 
cation in its wholesale sales, with fourteen 
categories reporting 1958 sales of $100 
million or more. The next largest Texas 
area (Houston) could report only 10 
categories with wholesale sales of $100 
million or more, and in only four of these 
did the Houston total sales exceed those 
of Dallas. 

The Dallas Area reported more sales 
in motor vehicles and automotive equip- 
ment than in any other category with 
$645,269,000, or 16% of the Dallas total. 
Machinery, equipment and supplies was 
second with $491,384,000 followed 
closely by groceries and related products, 
$489,611,000. Only one other category 
represented more than 10% of the Dallas 
total: farm products and raw materials, 
$408,977,000, or 10.2%. 


Complete percentages are shown in the 
chart on the first page of this report. 

Of the total sales in the Dallas area, 
$13,467,000 was reported in Collin Coun- 
ty; $3,979,838,000 in Dallas County, $20,- 
040,000 in Denton County, and $17,036,- 
000 in Ellis County. 
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WHOLESALE TRADE, TOTAL 
MOTOR VEHICLES, AUTOMOTIVE EQUIPMENT, TOTAL 
Automobiles, Other Motor Vehicles 
Automotive Equipment 
Ne enn stn ahs eB dione 
DRUGS, CHEMICALS, ALLIED PRODUCTS, TOTAL 
Drugs, Drug Proprietaries, Druggists, Sund 


Paints, Varnishes 


Other Chemicals, Allied Products 
DRY GOODS, APPAREL, TOTAL 
Dry Goods, Piece Goods, Notions 
Apparel and Accessories, Hosiery, Lingerie 


Footwear 


GROCERIES AND RELATED PRODUCTS, TOTAL 
General-Line Groceries 


Dairy Products 


Poultry, Poultry Products 


Confectionery 


Pe ~:caeveweet bees 
Meats, Meat Products 

Fresh Fruits, Vegetables 
Other Groceries and Related Products 
FARM PRODUCTS — RAW MATERIALS, TOTAL 


Cotton 
Grain 


Livestock, Except Horses and Mules 
Miscellaneous Farm Products 
ELECTRICAL GOODS, TOTAL 
General-Line Electrical Supplies, Apparatus 
Specialty-Line Elec. Supplies, Apparatus 
Electrical Appliances, TV, Radio Sets 
Electronic Parts, Equipment 
HDWE., PLUMB'G, HEAT'G EQUIP., SUPPLIES, TOTAL 


Hardware 


Plumbing and Heating Equipment, Supplies 
Air Conditioning, Refrig. Equip., Supplies 
MACHINERY, EQUIPMENT, SUPPLIES, TOTAL 
Commercial, Indus. Mach., Equip., Supplies: 
Commercial Machines, Equipment 
Construction Machinery, Equipment 
Industrial Machinery, Equipment 
Industrial Supplies 
Farm and Garden Machinery, Equipment 
Professional Equipment, Supplies 
Service-Establishment Equipment, Supplies 
Transportation Equip., Suppl., Ex Automotive 
METLS., MINRLS. (EX PETROL. PROD., SCRAP), TOTAL 


Waste Materials 


TOBACCO, TOBACCO PRODUCTS 
BEER, WINE, DISTILLED ALCOHOLIC BEV., TOTAL 


Beer 


Wines, Distilled Spirits 
PAPER, PAPER PRODUCTS, EX. WALLPAPER, TOTAL 
Fine and Coarse Paper 
Printing and Fine Paper 
Coarse Paper and Paper Products 
Stationery, Office Supplies 
FURNITURE, HOME FURNISHINGS, TOTAL 
Furniture — Household, Office 
Home Furnishings, Floor Coverings 
LUMBER, CONSTRUCTION MATERIALS, TOTAL 


Lumber, Millwork 


Construction Materials 
AMUSEMENT, SPORTING GOODS 
BOOKS, MAGAZINES, NEWSPAPERS 
FARM SUPPLIES 
JEWELRY 
PETROLEUM PRODUCTS, EX. BULK STA., TERMINALS 
GIFTS, ART GOODS, GREETING CARDS 
FLOWERS, BULBS, PLANTS 
OTHER PRODUCTS 
(D) Withheld to avoid disclosure. 
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lron, Steel, and Products 
Nonferrous Metals 
PETROLEUM BULK STATIONS, TERMINALS, TOTAL 
Gasoline, Kerosene, Fuel Oils 
Liquefied Petroleum (LP) Gas 
SCRAP, WASTE MATERIALS, TOTAL 
lron, Steel Scrap 
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Estab- 
lish- 
ments 
(Total) 


2,712 


251 
45 
181 
25 
118 
49 
31 
38 
152 
54 
90 
8 
241 
9 
14 
16 
14 
2 
41 
41 
104 
101 
60 
26 
9 

6 
198 
5 
102 
28 
63 
154 
35 
69 
50 
551 


89 
28 
144 
86 
20 
70 
67 
47 
76 
3 
57 
16 
78 
76 
2 
53 
31 
22 
17 
29 
1 


1958 WHOLESALE TRADE 


Dallas Standard Metropolitan Statistical Area 


Sales 


($1,000) 
4,030,381 


645,269 
465,243 
121,799 
58,227 
246,482 
179,597 
21,444 
45,441 
174,796 
80,932 
84,740 
9,124 
489,611 
77,305 
32,575 
8,396 
38,139 
(D) 
55,938 
50,546 
(D) 
408,977 
376,502 
20,380 
(D) 
(D) 
320,824 
6,411 
173,211 
72,685 
68,517 
138,561 
32,220 
53,686 
52,655 
491,384 


54,797 
50,611 
134,598 
74,543 
65,663 
43,904 
(D) 

(D) 
206,148 
(D) 
152,420 
(D) 
88,407 
86,997 
(D) 
30,650 
23,127 
7,523 
39,101 
104,371 
16,394 
87,977 
60,320 
5,877 
5,819 
38,997 
9,627 
114,549 
21,847 
92,702 
174,528 
53,028 
121,500 
102,101 
21,815 
15,189 
14,999 
50,716 
10,935 
2,972 
77 676 


Annual 
Payroll 
178,306 
20,644 
9,314 
8,940 
2,390 
9,605 
6,144 
1,487 
1,974 
6,706 
2,088 
3,966 
652 
17,576 
2,400 
1,359 
267 
1,730 
(D) 
3,261 
2,233 
(D) 
5,120 
4,451 
524 
(D) 
(D) 
16,619 
627 
8,237 
4,945 
2,810 
9,970 
2,642 
4,065 
3,263 
40,279 


7,656 
3,455 
8,840 
4,514 
3,095 
4,440 

(D) 
(D) 
5,962 
(D) 
4,275 
(D) 
3,844 
3,633 
(D) 
2,011 
1,006 
1,005 
779 
2,976 
1,185 
1,791 
3,107 
419 
513 
1,131 
1,044 
6,713 
1,597 
5,116 

10,275 
2,951 
7,324 
5,067 
1,655 

533 
1,976 
2,313 

711 

341 
3,524 






Paid 
Employees 


35,883 
4,085 
1,632 
2,014 

439 
1,891 
1,175 

326 

390 
1,488 

421 

950 

117 
3,717 

437 

219 

98 

376 

(D) 

735 

558 

(D) 

832 

607 

175 

(D) 

(D) 
2,890 

126 
1,399 

876 

489 
1,898 

539 

834 

525 
7,768 


1,558 
618 

1,519 
895 
537 
934 
(D) 
(D) 

1,166 
(D) 
870 
(D) 
564 
508 
(D) 
586 
247 
339 
189 


196 
105 
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WAREHOUSING 
NINTH IN NATION 


by Tom 


Public warehousing provides a major 
index to Dallas’ distribution leadership 
in the South. Dallas ranks 9th in public 
warehouse storage space in comparison 
with 20th in terms of metropolitan area 
population. With almost 4% million 
square feet of space, including household 
goods storage, the Dallas space almost 
doubles that of Atlanta, is approximately 
one-half that of Chicago, 25 per cent 
more than Detroit, almost double Kansas 
City, and more than St. Louis. Except for 
port cities with large areas for bulk stor- 
age for ocean shipment, Dallas ranks way 
out front. 

The movement of food and perishable 
commodities through Dallas shows up in 
its 6,399,000 cubic feet of refrigerated 
space. These figures, also from the 1958 
Census of Business, show that Dallas has 
double the refrigerated space of Atlanta, 
more than double that of Houston, more 
than double that of Miami and Milwau- 
kee, more than five times that of New 
Orleans, and more than San Francisco- 
Oakland. 


Already the home of the “World’s 
Largest Icebox” and perhaps the world’s 
largest food distribution center in the Al- 
ford Refrigerated Warehouse, Dallas is 
headquarters for the expanding Great 
Southwest Warehouse complex and other 
major warehouse operators such as Ship- 
pers Warehouse Company, Empire Term- 
inal Warehouse, Koon-McNatt Storage & 
Transfer Co., Texas Delivery Warehouse, 
and Texas Express Co. 

Latest addition to Dallas’ commercial 
warehouse facilities is a 110,000 square 
foot building now being completed for 
Central Forwarding Inc. at the corner of 
Irving Boulevard and Calvert in the West 
Dallas Industrial District. 

Competition and service are strong fac- 
tors in Dallas warehousing leadership. 
Last month, George Perry, general man- 
ager of the distribution-sales-service divi- 
sion of General Foods, told Fred Alford, 
president of Alford Refrigerated Ware- 


McHale 


houses: “You're providing the best pub- 
lic warehousing in the land.” General 
Foods has used Alford storage and dis- 
tribution facilities for the past three years. 

The General Foods operation is typical 
of Alford service. For this one customer, 
Alford’s handles thousands of rail car- 
loads of fresh foods each year. It works 
like this: 

Some 400 items from nearly a score of 
General Foods plants roll alongside Al- 


Fred Alford, right, in front of entrance 
to ‘World's Largest Icebox.'’ Below, sec- 
tion of massive parking and truck loading 
space within the 23-acre Alford plant. 





ford docks each week by the trainload. 
Fleets of Alford-operated, fork-lift trucks 
quickly unload the rail cars and shuttle 
the foods into space in mammoth bays. 
The foods are later reshipped as standard 
mixed carloads, some including as many 
as 150 different General Food items. This 


gives General Foods the benefit of car- 7 
load rates from factory to retail outlet. 
Regional distribution is also handled 
the same way for Quaker Oats. A. & P. 
leases Alford space and does its own 
handling. Tom Thumb, Associated Gro- 
cers, Swift, and Oscar Mayer are others 
that find it more economical to rely on 
Alford facilities than to maintain their 
own storage and distribution set-ups. 
Standard Brands has a frozen egg packing 
operation at Alford’s, and Wilson & Co. 


and Armour’s maintain sales offices there. 
Youngblood’s, processors of millions of 
chickens each year, services customers 
over the nation and the world through 
Alford’s. 


In all, Alford’s officials estimate 15,000 
carloads per year are handled through 
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Part of Carnation Milk storage operation at Empire Terminal 
Warehouse. Equipment by fork-lift turns 35 cases at one time. 


Checkers at Alford Refrigerated Ware- 
house handling orders for regional 
distribution for the Quaker Oats Co. 


their plant. Rock Island officials say this 
carloading activity is second only in 
Dallas to that of the Ford Motor Com- 
pany. It is the largest food handling oper- 
ation of any warehouse in the country. 
The two big Alford buildings — one for 
dry storage and the other for cold storage 
— occupy a 23 acre site. The refrigerated 
storage space totals some 10,000,000 
cubic feet and can be cool, cold, freezing 
or sub-freezing. The general, or dry stor- 
age area was recently enlarged to more 
than 10,000,000 cubic feet and there is 
room for more expansion, 
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Another valued service offered by AI- 
ford’s is office space for the convenience 
of the food industry. Many leading food 
brokers and processors take advantage of 
this. Thus, processing, storage and distri- 
bution headquarters are under one roof. 
A spacious auditorium is provided for 
sales meetings and customer activities. 
Warehouse customers pass their orders 
through the Alford order desk and orders 
are relayed to the bays by teletype. New 
records were set this summer in August 
with the Alford order desk handling more 
than 10,500 orders. 

Great Southwest Warehouses, Inc., are 
integrating their operations and expand- 
ing their services. This firm has been ex- 
panding facilities and increasing customer 
services since their incorporation less than 
two years ago. 


Merged from three Dallas companies 
(Interstate-Trinity Warehouse Co., Dallas 
Transfer & Terminal Warehouse Co., and 
the Great Southwest Distributing Center) 
in July, 1959, the new firm was built on 
the concept that the Dallas urban district 
is rapidly growing in size and scope as the 
most important distribution point in the 
Southwest. 

Great Southwest Warehouses offers 
Dallas area shippers varied services in 
Dallas, and the Great Southwest Indus- 
trial District in Arlington. Opening with a 
large 200,000 square foot warehouse, 
Great Southwest plans eventually for 2,- 
400,000 square feet in 12 units at this 
strategic location. Soon to epen is a new 
45,000 square-foot Household Division 
Warehouse on East Northwest Highway. 
This facility will open in 1961 and all 
Household Division offices and warehous- 
ing will be integrated at this location. 

Construction has also begun on the 
company’s new general offices and Mer- 
chandising Distribution Division ware- 
house located on Commonwealth between 
Stemmons Expressway and Irving Boule- 


Gasoline powered Baker fork-lift moving merchandise in sec- 
tion of Texas Express Company's Hansboro Street Warehouse. 


vard. Situated between the Arlington 
warehouse and the Household Division 
facilities, this 116,000 square-foot build- 
ing will provide quarters for the Merchan- 
dise Division’s Dallas operations. In ad- 
dition to general executive offices, the 16,- 
000 square foot office space will be used 
by food brokers and manufacturers repre- 
sentatives using GSW services. 

Empire Terminal Warehouse with more 
than 180,000 square feet of storage space, 
is another leading Dallas distribution 
facility. This firm specializes in dry and 
temperature-controlled storage. It wasn’t 
a difficult task for this company to store 
85,000 cases of Carnation evaporated 
milk in their 20,000 foot dry storage ware- 
house recently, even when they were told 
each of the 85,000 cases had to be turned 
every 30 days. Dick Williams, operating 
assistant vice-president of Empire, in- 
vented a turning device that automati- 
cally turns 35 cases at one time to meet 
this problem. 


Besides their dry storage warehouse at 
4822 Bengal Street, the firm has 160,000 
square feet of temperature-controlled 
warehouse space at 721 Austin. These 
facilities are divided into three tempera- 
ture-controlled rooms for candy and other 
products that require specific temperatures 
and humidity. 

The Shippers Warehouse Co. is another 
major Dallas distribution and warehousing 
operation. Located on an 11.5 acre site 
at Lamar and Forest Avenue, this ware- 
house has 600,000 square feet of space. 
This operation grew out of an exclusive 
cotton operation and the firm still handles 
cotton in large volume. Shippers also 
maintain a large section of temperature- 
controlled storage in their new warehouse. 

One of the most highly mechanized 
operations in Dallas, Shippers Warehouse 
is primarily engaged in volume merchan- 
dise storage for national accounts, and 

(Continued on page 70) 


29 



























A vital aspect of Dallas’ position as a wholesale-distribution 
center and one often overlooked by those unaware of the tre- 
mendous growth it has seen in just the past few years is the 
city’s development as a major national market center. This seg- 
ment of the Dallas economy had been growing steadily for a 
quarter-century, but in the past few years it has taken huge 
strides forward. 

Historically, the markets developed in Dallas as a sideline to 
the regular displays of Dallas manufacturers. As the city be- 
came more important, first in the women’s apparel industry, 
manufacturers took advantage of the buyers concentrating on 
Dallas by joining to form Dallas market shows. By the late 
1940’s, two major organizations of such exhibitors — the 
American Fashion Association and the National Fashion Ex- 
hibitors Association — each with a membership of more than 
400 exhibitors, were represented in the Dallas apparel market. 

Other exhibitor organizations operating with Dallas as their 
market center developed in a similar manner. The South- 
western Travelers Association, representing the country’s major 
manufacturers of shoes; the Southwestern Men’s Apparel Club, 
representing all types of men’s apparel; the Allied Gift Show 
and the Dallas Gift Show, comprising exhibitors of china, 
crystal, glassware and giftware; and the Southwestern Furni- 


ture Market, staged and promoted by the Retail Furniture 


Ready-to-wear buyers find 
complete selection at Dallas 
Merchandise Mart in heart 
of downtown business area. 


Where Do The 
Buyers Come From? 





Association of Texas, were all conducting either semi-annual 


or quarterly market shows in Dallas by the mid-1950’s. The 


cumulative influence of all these merchandise exhibitors — 


including the foreign-based exhibitors with temporary displays 
in Dallas, as well as the Dallas manufacturers/wholesalers with 
their permanent display rooms — had transformed Dallas into 
a complete merchandise market center, and the dominant sup- 
plier of the Southwest area’s retail merchants. 

The growing stature of the Dallas market led many of the 
out-of-Dallas exhibitors to the conclusion that they could no 
longer serve this market with their seasonal, temporary mer- 
chandise displays; their sales here would not justify permanent 
display of their merchandise in the Dallas market. 

Their requirements for permanent merchandise displays in 
Dallas have been satisfied by the creation of four major mer- 
chandise mart facilities. These facilities, described in another 
story in this issue, uniquely symbolize Dallas’ role of supplier 
to the retail merchants of the Southwest and adjacent states. 

As the Dallas market shows grew larger, to a great extent 
because of the permanent facilities that became available, these 
shows began drawing not only larger numbers of buyers but 
from a wider area. 

As shown on the map accompanying this article, buyers 
coming to Dallas for five market shows represent almost every 


state in the United States and a number of foreign countries. 
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Of course, more than 90% of the buyers at each show come 


from the traditional Dallas trade area of Arkansas, Louisiana, 
New Mexico, Oklahoma and Texas. Still, the other states draw 














- a 4 almost 10% of the buyers at the furniture shows and almost 
ca z . - ~ ; 9% at the women’s apparel shows. As the Dallas markets con- 
“ tinue to grow in importance, there is every reason to believe 
that these buyers from other areas will continue to increase 


Spacious show- 
rooms are a fea- also. 


ture for buyers of At the same time, however, Dallas will work to solidify its 
home furnishings 


in new Dallas 
Trade Mart. from Southwestern stores who, for one of a number of reasons, 


position as the market center of the Southwest, drawing buyers 






























had previously not attended Dallas markets. 
For those who ask today, “Where do the buyers come 


from?” the following map answers that question: 


BUYERS REGISTERED AT DALLAS MARKETS 
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W — Women's Apparel Market, American Fashion Association, November 1959 and May 1960. 


G —Allied Gifts Show and Dallas Trade Mart, September 1957, February, 1958, September 
1959 and February 1960. 


F ~—— Southwestern Furniture Market Shows, January and July 1958, July 1959 and January 
1960 


M — Southwest Men's Apparel Club, October 1959 and May 1960. 


H — Housewares Market, Dallas Trade Mart, February 1960, First such market show held at 
Dallas. 
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Interior of massive steel 
warehouse and metals center 
of McCormick Steel Co. This 
warehouse carries complete 
stocks of steel and aluminum. 





SUPERMARKETS FOR INDUSTRY 


How do you describe the modern in- 
dustrial distributor? “I can best compare 
it to another successful supplier of a basic 
need, the supermarket”; says Bob Snipes, 
sales manager for Engineering Supply 
Company, a corporate division of 
Texas Instruments, Inc. “ESCO’s stocks, 
which fill the needs of industry in and 
about Dallas as it expands in a sunburst 
of directions, in every way compare with 
the wide range of items found on the 
shelves of today’s modern supermarkets.” 


The supermarket concept, introduced 
by Bob Snipes, provides a new slant on 
Dallas’ expanding industrial service and 
supply industry, made up of giant steel 
and metal warehouses, major tooling and 
machinery plants, machinery and machine 
tool distributors and specialized industrial 
supply houses with varied and highly tech- 
nical stocks. The pace of Southwest in- 
dustrial expansion and keeping up with 
technical developments that change supply 
requirements almost overnight, have been 
factors in the development of Dallas in 
this highly competitive supply field. 


“As the supermarket stocks its shelves 
with perishable items, and items that are 
designed to meet the short term, imme- 
diate needs of a family, ESCO stocks its 
shelves with items to meet the short term 
needs of industry—items that are just as 


perishable and subjected to obsolescence 
by ever-arriving new designs and im- 
improvements. These are the items for 
which industry must have a “‘super- 
market” source of supply. Industry can- 
not afford to purchase these items by the 
car-load and keep them on hand; nor can 
industry wait until the need is present and 
wait for delivery from the factory. “Su- 
permarkets” for industry, such as ESCO’s 
Dallas operation take on the difficult task 
of keeping fresh, up-to-date items on hand 
to meet the needs of changing industry.” 

The foregoing quotation by ESCO sales 


manager Bob Snipes, also applies to other 
Dallas firms such as: Briggs-Weaver Ma- 
chinery Co., The Murray Company, 
Bearing Chain & Supply Company, Bosco 
Bolt Nut & Screw Company, Earle M. 
Jorgensen Steel Company, McCormick 
Steel Company, Moncrief-Lenoir Manu- 
facturing Co., Southland Supply Com- 
pany, Stanco Company, Texas Rubber 
Supply Company, Verson Manufacturing 
Co., Welders Supply Company and other 
leaders in Dallas’ industrial service and 
supply industry. 


This open side planer at Verson Manufacturing Co.'s Dallas plant can handle weld- 
ments up to 72 feet long. Many manufacturers use the planer and other giant tools. 





The many-sided services performed by 
Dallas industrial distributors are pointed 
up in this observation by Bob Snipes: 
“There are no shopping carts at ESCO 
for use in shopping, inspecting and select- 
ing what is needed. There is no necessity 
for this market place inspection of the 
apples. Professional salesmen are ready 
to help in making the right selection from 
nation-wide sources. These men are avail- 
able for a personal visit in office or shop 


This showroom section of Welder’s Sup- 
ply Company shows some of the thou- 
sands of items stocked by this local firm. 








This warehouse section of Bosco Bolt, Nut Screw Company shows stocks of part of 
500 tons of industrial fasteners. Total count of these pieces runs into the millions. 


or they can be reached quickly by phone. 
Either way they are ready to meet each 
industrial problem with up-to-date infor- 
mation and specifications on the latest 
items of manufacture. In keeping these 
salesmen armed with available stock to 
fill customer’s immediate needs, ESCO 
reaches into the four corners of the na- 
tion for a selection of the finest industrial 
items from brand name manufacturers. 
These items are purchased, paid for and 
stocked “on the shelf” in anticipation of 
the requirements of Dallas industry.” 
Special plants for engineering and tool- 
ing are also a part of Dallas modern in- 


For instance, one side planer in Verson’s 
plant at 8300 S. Central Expressway can 
machine weldments up to 72 feet long, 
84 inches wide and 84 inches high. Many 
manufacturers use this planer, Verson’s 
horizontal boring mill, largest in the 
west, and other giant tools. 

Earlier this year, Verson became the 
only complete manufacturer of plumbing 
fixtures in Texas by opening a 60,000 
square foot plant at Hearne, Texas, to 
manufacture vitreous china bathroom fix- 
tures. Called Vitro-Tech Corp., it supple- 
ments Verson’s Southern Porcelain Divi- 
sion, manufacturers of enamel-on-steel 


This Lodge & Shipley Floturn machine was sold to Temco Electronics & Missiles Co. 
by Machine Tool Associates, Inc. Machine Tool was incorporated five years ago. 


dustrial service complex. Verson Manu- 
facturing Co., whose prime function is 
manufacturing processes for others, such 
as designing an entire plant including en- 
gineering, tooling, press equipment and 
work flow-charts, also performs some job 
work. 


Its job work, however, is limited to 
projects of greater size and complexity 
than most plants can ordinarily handle. 


This stock section at Bearing Chain & 
Supply shows scope of the bearing and 
Power transmission lines carried by this 
specialized industrial service company. 
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New roller leveling equipment that cuts 
steel and aluminum sheets to exact size 
at Earle M. Jorgensen Company's plant. 


bathtubs, sinks and lavatories. All fixtures 
are marketed nationally under the Pre- 
mium Quality label. 

Verson is in a unique position of being 
a manufacturer of steel forming tools and 
at the same time making a steel product 
itself. This intimate knowledge of draw- 
ing properties of steel enabled it to suc- 
cessfully create the revolutionary “Uni- 
tub,” world’s only one-piece bathtub. 
Generally considered to be Dallas’ most 
complete general industrial service plant 
providing engineering, equipment and 
tooling in one package, Verson occupies 
a plant that encompasses more than 200,- 
000 square feet. 


Custom Manufacturing Company is 


another major Dallas industrial service 
(Continued on page 86) 


Depth of shelf space storing thousands 
of items at Engineering Supply Company 
warehouse shows supermarket concept in 
industrial supply stock of this Dallas firm. 
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Fleets of fork-lift trucks, giant cranes, 
gravity conveyors, hand trucks and plat- 
form lifts, skids, pallets, special automatic 
scales, casters and dock-boards — these 
and numerous other items make up the 
basis of Dallas’ material handling indus- 


try. 


Forty-foot mobile Bucyrus-Erie Hydro- 
crane, right, swings air-conditioning unit 
to roof in a typical Texas Delivery Ware- 
house job involving material handling. 


Section of large service department 
operated by Baker Industrial Trucks 
serves all makes of fork-lift equipment. 


Such firms as Briggs-Weaver Machin- 
ery Co. and the Industrial Supply Division 
of the Murray Company are distributors 
of material handling equipment. Other 
specialized organizations such as Towne 
Industrial Equipment Company, Baker 
Industrial Trucks, Allied Materials Hand- 
ling Systems, Inc., Mayse Industrial 
Equipment Co., W. A. Tayloe Co., A. C. 
Andrews Co., Dillon Scale & Equipment 
Co. Inc., Nicol Scales, Texas Delivery 
Warehouse and others make up this highly 
technical facet of Dallas industrial service. 

One of the largest installations of 
material handling equipment in the South- 
west is in the mammoth Alford Refrig- 
erated Warehouses which utilizes more 
than 54 Clarklift fork trucks. This in- 
volves electric-powered equipment for use 
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Lineup of Yale fork-lift equipment was made by Briggs-Weaver 
Machinery Co. in recent warehouse sale at 5000 Harry Hines. 


Mayse Industrial Equip- 
ment Co. Mobilift 
equipment operates in 
Russell-Filler Flour Mill. 
Metal tote bins are 
seen in far background. 




















Clark Electric Fork-Lift, part of 50-plus gas and electric Towne Industrial Equipment 
Company fleet, operates daily in a freezer bay at Alford Refrigerated Warehouse. 
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Conveyor system in Bosco Bolt, Nut & 
Screw company plant was installed by 
the Dillon Scale & Equipment Company. 





Big Joe Lift Unit sold by W. A. Tayloe Co., 
Operates in Dallas plant of The Climate 
Supply Company at 3920 Main Street. 


in freezer areas, and gas-powered equip- 
ment for use in dry storage areas. This 
equipment was installed for Alford by 
Towne Industrial Equipment Company. 
Towne is regional distributor for Clark- 
lift equipment and is perhaps the largest 
material handling firm in the South. 
Towne maintains a $100,000 inventory 
including equipment and basic parts. 
Towne Industrial Equipment Company 
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also handles skid platforms, dock boards, 
conveyors and a complete line of ma- 
terial handling and storage equipment. 

Baker Industrial Trucks, a Division of 
Otis Elevator, is also another leader in 
the Dallas material handling field. Baker 
handles gas, LPG, electric and diesel- 
powered fork-lift equipment, and repre- 
sents such lines as The Moto Truck Co., 
Wayne Industrial Power Sweepers, Amer- 
can Pulley Co., M-H Equipment Co., 
and Rapistan Casters and Wheels. 

Baker offers service on all types of 
material handling equipment and has one 
of the largest service departments in the 
Southwest. With 20 employees in its 
service department, the firm services all 
types of fork-lift trucks, rebuilds engines 
and refabricates trucks to customers speci- 
fications. Baker operates two completely 
equipped maintenance trucks for servicing 
of material handling equipment on a 
customers’ premises. 

Mayse Industrial Equipment Company 
is another relatively new Dallas material 
handling organization with the Mobilift 
line. 

Mayse Industrial Equipment Company 
handles a complete line of fork-lift trucks, 
electric, LPG and gasoline; also convey- 
ors, power floor sweepers, steel shelving 
bends, hand trucks, platform trucks, dock- 


boards, tote boxes and storage bins, pal- 
let trucks and hardwood pallets. The 
firm engineers layouts for equipment, and 

as a consulting service, lease plan and 
rentals. It also operates a complete service 
department for remanufacturing equip- 
ment back to standards. 

Allied Material Handling Systems, Inc. 
is a growing material handling organiza- 
tion that has been serving Dallas since 
1958. This firm offers a complete service 
on material handling and storage equip- 
ment, makes engineered layouts and has 
complete repair and parts facilities. It 
represents a large number of leading lines 
in the material handling and storage 
industry. 

W. A. Tayloe Company is a rapidly ex- 
panding materials handling firm that is 
the largest distributor of hardwood pal- 
lets in the Southwest. Recently this firm 
has expanded its distribution of palletis 
from the Southwest to the West Coast, 
supplying this region from mills in East 
Texas and Arkansas which are the near- 
est hardwood sources to the Western 
States. 

In addition to hardwood pallets, W. 
A. Tayloe Company has a complete line 
of materials handling equipment includ- 
ing lifts, pallet racks, tote boxes, ware- 
house trucks, conveyors, dockboards and 
related items of handling and storage 
equipment. 

Dillon Scale & Equipment Co. is an 
organization that has been serving Dallas 
since 1920. This firm handles scales, con- 
veyors, casters, warehouse trucks, dock- 
boards and ramps, pneumatic tube sys- 
tems, hospital, hotel and laundry equip- 
ment, appliance trucks, lifters, skids and 
pallets and other items. 

This firm specializes in engineering and 
installation of pneumatic tube and con- 
veyor systems and scale systems for 
special purposes. 

A. C. Andrews Company is another 
major Dailas material handling organiza- 
tion. Their lines include hand trucks, 
fork-lift trucks, portable elevators, elec- 
tric and gasoline platform trucks, skid 
platforms, conveyors steel strapping and 
tools and other material handling and 
storage equipment. 

Nicol Scales Inc., is another Dallas 
firm allied with the material handling 
field. This firm sells everything from small 
laboratory scales to rail and motor freight 
weighing equipment. Their equipment 
also has automation features in large auto- 
matic scales for the precision weighing of 
products ranging from concrete mix to 
cattle feed. 
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Typical “‘Kee-Klamp”’ tubular instal- 
lation by L. R. Ward Steel Products 
Co. shows flexibility of equipment. 





Interior of Texas Rubber Supply, Inc., 
warehouse shows sturdy-bilt racks and 
shelving installed by W. W. Cannon Co. 





Stairway, railing and storage racks at 
Frontier Manufacturing Company shows 
the uses of ‘Slotted Angle’’ equipment. 
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Manufacturing and distribution of stor- 
age equipment is another fast-growing 
partner of the material handling and in- 
dustrial supply industry in Dallas. Storage 
equipment includes everything from steel 
shelving to parts bins, storage cabinets and 
shop assembly work benches. It includes 
open and closed steel shelving, drawers, 
special racks, book-cases, steel lockers, 
self-service shelving, map racks and nu- 
merous custom built items. In terms of 
size, this equipment ranges from small 
drawers for storing minute items to mas- 
sive racks loaded with tons of merchan- 
dise in distribution warehouses. 

Dallas is the home of two fast-growing 
major manufacturers of storage equip- 
ment, Frontier Manufacturing Company 
and Inca Metal Products Corporation. 
Distributors and fabricators of storage 
equipment also include such firms as L. 
R. Ward Steel Products, Storage Equip- 
ment Co. Inc., W. W. Cannon Company 
and others. Many firms such as W. A. 
Tayloe Co., Allied Material Handling 
Systems, Inc. and others in the material 
handling industry also carry lines of stor- 
age equipment. 

The new plant of Frontier Manufactur- 
ing Company at 11200 Mines Boulevard 
provides a case history of Dallas’ develop- 
ment as a center for manufacturing stor- 
age equipment. This pioneer manufactur- 
ing organization is one of the largest 
manufacturers of storage equipment in 
the nation. Their 100,000 square-foot 
modern plant, set on a 13 acre site, is a 
model of straight line production. Fron- 
tier designs and manufactures commercial 
steel shelving, open-type commercial steel 
shelving, counter-type commercial steel 
shelving, closed-type, T-Type, Ledge- 
Type, closed in racks, parts and storage 
bins, vertical steel shelving, book cases, 
work benches and drawers, map racks, 
self-service shelving, electronic instru- 
ment work benches and custom built dis- 
play items. 

A new product at Frontier is their 
“Slotted Angle” line. This strong shelving, 
made up in 10 and 12 foot lengths, has the 
flexibility of lumber, can be cut with in- 
expensive equipment like asbestos siding 
and comes in 12 and 14 gauge steel. Like 
a large Erector set, this can be installed by 
unskilled labor for such uses as storage 
racks, cat walks, double decking, bar and 





STORAGE EQUIPMENT 
BROADENS SERVICE 






pipe racks and a variety of unusual com- 
binations. 

Frontier starts with raw steel and metal. 
It has its own massive shop equipped with 
shears, punch presses, brakes, spot weld- 
ers and tool and die shop and other equip- 
ment. One of the features of its production 
line is a six-stage power washer and de- 
greaser that phosphotizes the metal and 
forms a bond for paint. It has electrostatic 
paint spray units and thermostatic bake 
ovens that control temperatures within 5 
degrees. 

Inca Metal Products Corporation, lo- 
cated at Carrollton, has expanded its dis- 
tribution and sales offices into 19 districts 
in the United States. The company now 
has complete sales coverage predomi- 
nantly west of the Mississippi and south 
of the Mason-Dixon Line in the East. 

Inca Metal Products Corporation de- 
signs and manufactures commercial steel 
shelving of all types, steel lockers, office 
storage cabinets, parts bins, display shelv- 
ing and industrial work benches. The firm 
has recently added five new items includ- 
ing service carts, storage cabinets, book 
case units, tail pipe and muffler racks and 
tire racks. 

The Inca Plant at Carrollton on High- 
way 77 occupies over 150,000 square feet. 
An additional 15,000 square feet are now 
being added to their warehouse facilities. 
This addition will incorporate covered 
loading docks and additional truck load- 
ing facilities to accomodate Inca’s grow- 
ing volume of business. Inca has been in 
the commercial shelving field since 1958. 
The company was founded in Birming- 
ham in 1933 and moved to Dallas in 1949. 
At that time the firm served the home 
furnishings industry. 

In the past year considerable volume 
has developed as far east as Florida and 
the Carolinas, and also on the West Coast, 
including the states of Washington and 
Oregon. Inca’s distribution and volume 
has grown to over 4,000 active dealers in 
the automotive, office equipment, mill and 
industrial supply, material handling and 
school equipment fields. 

L. R. Ward Steel Products Co. is one 
of Dallas’ major material storage distribu- 
tors and fabricators. This firm is now 
featuring a new line of “Kee-Klamp” tu- 
bular structures to fill the needs of low- 
cost, flexible shelving, braces and sup- 
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ports. “Kee-Klamp” has a wide variety of 
uses, and can be built into roofs and 
angles to capture valuable warehouse 
space. There is no cutting involved and 
each job has a built-in safety factor to in- 
sure that it will carry large loads. 


Section of production line at new plant of Frontier Manu- 
facturing Co., one of nation’s largest equipment builders. 


W. W. Cannon Company is another 
major firm of storage and merchandising 
consultants. This firm features complete 
planning and installation service on steel 
Shelving and parts bins, lockers, work 
benches and shop equipment. They also 
distribute such varied items as Acorn wire 
mesh partitions and folding gates, sturdi- 
bilt storage and pallet racks and other 
planned storage features for industry and 
warehouses. 

Storage Epuipment Company, Inc, is 
another major Dallas distributor of stor- 
age equipment that began business in 
1955. This firm specializes in the distri- 
bution of steel storage equipment for a 
wide range of materials from minute elec- 
tronic parts in small drawer cabinets; 
through parts, fittings and packaged items 
in conventional steel shelving to the 
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largest size bulk items on pallet racks. 

Storage Equipment Company, Inc. also 
distributes work benches, stools, assem- 
bly bins and stock carts in wide use for 
assembly line operations. Their line also 
includes lockers for industrial, club and 


institutional use. Their stock also includes 
wire mesh partitions for tool and stock 
rooms and service enclosures. This firm 
features large local stocks, layout service 
and trained installation crews. 

Such firms as W. A. Tayloe Co. also 
handle storage equipment, including their 
‘“Flexangle” line which is used for such 
purposes as pallet racks, stock carts, 
drum racks, mezzanine floors and other 
uses. 

The many-sided material storage indus- 
try is another facet of Dallas business that 
is growing in both production and distri- 
bution facilities to make Dallas a broader 
industrial service center. 


Metal assembly tables, right, on Herme- 
tic Seal Transformer Co. assembly line 
were installed by Storage Equipment Co. 


Interior of Inca Metal Products Corpora- 
tion at Carrollton shows one of their 
widely varied items on production line. 


Power and gravity conveyor at Penland Distributors, Inc. ware- 
house was installed by A. C. Andrews Company, large local firm. 











By Industrial Dallas 


Advertising 
Campaign 
Expanded 


“This Is Dallas— A Great Place To 
Do Business” is the pace-setting theme for 
the second year of national advertising by 
Industrial Dallas, Inc. 

Purpose of the campaign is to stimulate 
industrial growth . . . attract new jobs and 
payrolls . . . and diversify the economy 
by advertising the Dallas Metropolitan 
Area (Dallas, Denton, Collins and Ellis 
counties) as a location offering the most 
to new and expanding industries. 

Some 200 Dallas business leaders late 
in October organized to seek funds for 
the expanded advertising campaign for 
the next two years. Organized teams of 
businessmen are presently making per- 
sonal calls on potential subscribers to 
raise an additional $400,000. 

First advertisement in the second year’s 
series of larger, harder-hitting messages 
was a two-color spread in the October 
issue of Fortune Magazine. The advertise- 
ment featured an aerial view of down- 
town Dallas, “where a new skyline of 39 
major buildings has grown within the last 
ten years.” 

The text noted ten-year increases for 
Dallas County of 53 per cent in popula- 
tion, 83 per cent in wholesale sales, 93 
per cent in retail sales and 121 per cent 
in manufacturing employment, 119,500 
new dwelling units and 842 million square 
feet of new manufacturing facilities. 

Current advertisement in the series is 
a full-color, two-page spread in Fortune 
(see insert opposite) which pinpoints the 
Dallas area working force. 

Subsequent advertisements will high- 





light industrial locations and lower indust- 
rial construction costs, plus factors of liv- 
ing conditions, and Dallas” position as a 
marketing center unequalled anywhere in 
the southern half of the U. S. east of Los 
Angeles. 

Industrial Dallas, Inc. is a non-profit 
corporation organized by directors of the 
Dallas Citizens Council and the Dallas 
Chamber of Commerce to supervise the 
advertising campaign. 

C. A. Tatum, president of Industrial 
Dallas, Inc., said, “Gratifying results of 
the organization’s work during its first 
year of advertising has presented persu- 
asive evidence that the city’s advertising 
campaign should be stepped up in its 
second and third years.” 

Mr. Tatum predicted that the campaign 
for the next two years will be even more 
fruitful because of its dramatic nature 
and the cumulative effects resulting from 
continuity. 

The advertising is appearing in national 
business publications, which place the 
Dallas story before decision-making exec- 
utives as they plan for unprecedented in- 
dustrial expansion in the 1960’s, Tatum 
said. 

Publications on the advertising schedule 
to date have included, in addition to 
Fortune, U. S. News & World Report, 
Business Week, Harvard Business Re- 
view, Wall Street Journal, Plant Location, 
Industrial Development, and others. 

Executives responding to IDI advertise- 
ments are followed up with the full story 
of Dallas’ dependable business climate, 
the Dallas-Southwest market, and other 
competitive advantages of the area. 

Logical prospects thus located are in- 
vited to Dallas by the Industrial Depart- 
ment of the Dallas Chamber of Commerce 
for on-the-spot inspections of sites, exist- 
ing buildings or office locations, and for 
face-to-face discussions with Dallas busi- 
ness leaders. 

As these new businesses decide on the 
move to Dallas, the results will be more 
construction, more jobs and payrolls, 


more stable growth, more diversification, 
more progress and prosperity for every 
one, Tatum said. } 

“Now is the indicated time for an ag 
gressive increase in the tempo and tone 
of Dallas’ advertising program,” Tatum 
added. 

“In any issue of almost any national 
magazine read by business executives will” 
be found a variety of advertisements ex) 
tolling the virtues of this or that commun- 
ity or area for industrial expansion. As 
far as statistics go, Dallas has many 
worthy competitors. - 

“But Dallas has more. It has something 
else which could be called “The Dallas” 
Spirit.’ It is this ‘something else’ that is” 
now being sold through the look and 
format of the advertising which represents 
‘Big D’. 

“Big things are happening here. We are 
a city on the move. You can feel it, walk- 
ing down the street. It is in the air all 
around. It’s the Dallas spirit. 

“We are moving so fast in Dallas today 
that scarcely anyone takes time to figure 
out where we are or where we've been. © 
Everybody is too busy looking ahead at 
where we go from here. 

“Our expanded program for 1960-61 
will tell Dallas’ story as it really is—a 
dynamic city with plenty of room for 
growth.” 

The three-year Industrial Dallas ad- 
vertising campaign, costing $600,000, is 
made possible through subscriptions from 
Dallas businessmen who “put Dallas on 
their payroll” to finance the effort. 

“These businessmen understand that 
they are making a sound advertising in- 
vestment to help assure the development 
and prosperity of their own businesses — 
as important as any advertising they buy 
for themselves,” Tatum said. 

He noted that today some 6400 cities, 
areas and states are conducting industrial 
development campaigns with an estimated 
total expenditure of $80 million annually. 


This 35-foot display in the Electric Building presented the story of Industrial Dallas, Inc. to thousands in October at the State Fair. 
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This Full-Color 2-Page-Spread 
Advertisement Repri nted from 


FORTUNE, November, 1960 


LACE T0 DO BUSINESS ’ 


| ..» With a Working Force 
“~~ ~~ ‘That Likes to Do a Day's Work! 


When you do business in Dallas, the first thing you feel is the spirit. The 



















atmosphere of prosperity and progress. The climate of harmony and 





cooperation. And this spirit is mirrored in the working force! 


Dallas workers are interested in producing. They take pride in their jobs, 
their companies, their products. This attitude is encouraged by labor laws 
that are recognized as fair to both employees and employers. 
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“The job stability that comes from 
worker flexibility is understood and 
appreciated by most of our workers.” 


“Workers in the Dallas area gener- 
ally are willing to put in a good day’s 














Location central to both the South- 
western and national markets. 


A quality market that’s alive, full of 
zest, and with money to spend. 
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work, and they have a high degree na 
of learning capacity. Competitive financing and construc- the 
tion. for 
Modern industrial environment—new wi 
THE RECORD and functional facilities, planned for 
maximum efficiency . . . smog-free, $2 
MAN-DAYS IDLE PER EMPLOYED soot-free settings for 1960-type manu- we 
WORKER facturing operations. ho 
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(Editor’s Note: This is the fifth of a series of nine articles on the basic Dallas information 
brochures being used to answer initial inquiries in the Industrial Dallas national adver- 
tising campaign. While many of the facts contained in the brochures are familiar to 
Dallas businessmen, each of the nine contains fundamental information that every 
Dallasite can use in selling the city. This booklet, “A Major Wholesale And Distribution 
Center,” contains information on all aspects of wholesale and distribution activities: 
business volume, types of operations, territory served, mart facilities, merchandise 
shows, service and buildings and public warehousing.) 


For more than a third of a century 
national firms have recognized Dallas as 
the logical wholesale distribution center 
for the Dallas Southwest—a rich market 
which must be served from within. 

About 17% million people spend 
$26% billion a year in the Dallas South- 
west primary market area—Texas, Okla- 
homa, Arkansas, Louisiana, and New 
Mexico — and an additional 17 million 
people spend $24% billion in its second- 
ary market area. Dallas is the crossroads, 
the trade center, of this area. No other 
city in the South attracts such a wealth 
of buying power for its wholesalers and 
distributors. 

In Metropolitan Dallas approximately 
3,000 wholesale establishments do a busi- 
ness in excess of $4 billion annually. 

They are here, however, not only be- 
cause of this volume, but also because 
they can serve the Southwest market fas- 
ter, more efficiently, more economically, 
and more profitably from Dallas than 
from any other city. Reasons why in- 
clude: 

1. Strategic location in the heart of 
the market. 
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2. Planned facilities, including more 
merchandise mart operations than in any 
other city except Chicago. 

3. Services responsive to distributors’ 
needs in banking, transportation, commu- 
nications, warehousing. 

4. Natural gravitation of wholesale 
buyers to Dallas, attracted by the pres- 
ence here of so many wholesalers and so 
many lines of market-right merchandise. 

As a result, Dallas has long been the 
largest wholesale center in the Southwest. 
It ranks 12th nationally in sales and leads 
the Southwest’s major metropolitan areas 
in wholesale establishments, wholesale 
sales, and per capita wholesale sales. It is 
the country’s third largest market city in 
apparel, gifts, and furniture. 

Major market seasons or merchandise 
shows are in progress in Dallas during al- 
most half the weeks of the year. These 
events attract a total of about 70,000 
buyers annually from 39 or more states 
and several foreign countries. 

From the viewpoint of the Southwest- 
ern buyer, Dallas offers a place where he 
can buy nearer home, at less expense. He 
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can buy more often, keep lower inven- 
tory, use less capital, and increase his 
turnover and profits. In Dallas he can 
choose from more and more lines of 
merchandise geared to the tastes and 
needs of his particular customers. 

The 1958 Census of Business disclosed 
that 2,712 wholesale establishments in the 
Dallas Standard Metropolitan Statistical 
Area in 1958 handled over $4 billion of 
goods. This was 28% of total wholesale 
Sales for the state, and well above the 
total wholesale business transacted in any 
other Texas area. A complete report on 
this Business Census report can be found 
on the following pages. 

To some extent the census understates 
the Dallas wholesale trade picture since 
non-store wholesalers, particularly inde- 
pendent salesmen and brokers, were not 
included. 


Continued Growth 


During 1959 an average of 25 new 
wholesale concerns opened in Dallas each 
month, attracted not only by the oppor- 
tunities but also, no doubt, by the pres- 
ence and success of competition here. 
The number of new wholesale concerns 
by types opening in Dallas during the 
last five years is shown below: 


1955 1956 1957 1958 1959 
Sales branches 


and offices ... 86 83 95 95 106 

Merchant 

wholesalers ...79 64 90 94 130 

Agents and 

brokers .......... 34 24 23 45 66 
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Dallas Merchandise Mart, in downtown 
district, houses showrooms for apparel, 
gifts, textiles and many other items. 


Prospective buyers jam Automobile Build- 
ing at Fair Park during Southwest Metals 
Show. Other shows are held at Park. 


The Decorative Center, in the Trinity 
Industrial District, contains 95,000 square 
feet of floor area where 115 decorator 
lines of furniture, furnishings, and fab- 
rics are On permanent display. The Center 
is designed to provide a Southwestern 
focal point to which decorators may bring 
clients for comparative selection of all 
items required in home furnishings and 
decorating. 

The Homefurnishings Mart, on Stem- 
mons Expressway, contains 434,000 
square feet of floor area where about 350 
lines are.displayed in permanent show- 
rooms. The Homefurnishings Mart is 
second only to the Chicago Merchandise 
Mart among the country’s furniture 
centers. 

The Trade Mart, near the Homefur- 
nishings Mart contains over 900,000 
square feet of area in which are shown 
more than 2,000 lines in hard goods, gift- 
wares, and homefurnishings. 


Area Served from Dallas 


A survey of 1,122 wholesale operations 
in Dallas revealed that the primary market 
area consists of Texas, Oklahoma, Arkan- 
sas, Louisiana, and New Mexico. This 
is one of the fastest growing areas in the 
nation, and one of the richest. 

From 20% to 50% of the firms serve 
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the secondary area of Tennessee, Missis- 
sippi, Alabama, Missouri, Kansas, and 
Colorado. Dallas wholesalers have ex- 
panded so rapidly into this market during 
recent years that it is possible one or more 
of these states eventually may be included 
in the primary market. 

Approximately 14% of wholesalers 
reported serving various points in the ter- 
tiary market of Arizona, Georgia, Florida, 
Nebraska, California, South Carolina, 
North Carolina, Wyoming, Illinois, Iowa, 
and Mexico. 


Trade Marts 


Because of Dallas’ trade mart facilities 
and schedule of trade shows, a heavy con- 
centration of retail store buying power is 
in the city almost continually. Dallas is 
where major retail accounts in the South- 
west do their comparison shopping and 
buying. 

The four merchandise mart operations 
— Merchandise Mart, Decorative Center, 
Homefurnishings Mart, and Trade Mart 
— contain more than 2 million square 
feet of air conditioned permanent show- 
room space and house more than 10,000 
merchandise lines. 

Marts are open to bona fide buyers 
from retail merchandise outlets. The 


Memorial Auditorium, State Fair Park 
exhibit buildings, Market Hall and down- 
town hotels, make it easy for Dallas to 
handle any type of trade show. 

The new 67,500-square-foot Market 
Hall, adjacent to the Dallas Trade Mart 
and Dallas Homefurnishings Mart pro- 
vides temporary exhibit space for South- 
west Furniture Market, Home Show and 
Boat Show. 

Major exhibitors in downtown hotels 
include members of the American Fash- 
ion Association, and the two principal 
gift show associations— Dallas Gift 
Show, and Allied Exhibitors, Inc. 

Week-long women’s apparel and chil- 
dren’s showings (the Greater Dallas 
Fashion Market) are held four times a 
year and represent one of the top three 
attendance makers for all Dallas markets. 
Manufacturers agents who belong to the 
American Fashion Association show in 
temporary space at the Adolphus and 
Baker Hotels. The National Fashion Ex- 
hibitors of America show concurrently at 
the Merchandise Mart. 

The Southwest Men’s Apparel Club 
holds three markets a year. Between 380 
and 450 exhibitors show their lines in 
mid-town hotels. 


a leading mart for the Southwest decorator trade. It is in Trinity Industrial District. 


Homefurnishings Mart does business only 
on specific market days. The others, how- 
ever, are open five days every week. 
The Merchandise Mart, in the down- 
town area, provides 670,000 square feet 
of floor space for display of some 6,500 
lines, primarily soft goods and gift wares. 
Here is housed the membership of the 
National Fashion Exhibitors Association, 
representing several thousand lines of 
women’s and children’s apparel. 


Other Exhibit Space 
These permanent facilities, augmented 
by temporary exhibit space in the Dallas 


1959 Schedule of Markets, Shows 


The schedule of markets and merchan- 
dise shows in Dallas for 1959 included: 


January — National Association of Va- 
riety Stores, Southwest Men’s Apparel 
Club, Southwest Furniture Market, Amer- 
ican Fashion Association, Dallas Fashion 
Center, National Fashion Exhibitors, 
Southwest Children’s Wear, and South- 
west Curtain, Drapery and Upholstery 
Market. 

February — Fall Fabrics and trimmings 
Market, Allied Gift and Jewelry Show, 
and Dallas Gift Show. 
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May — Southwest Shoe Travelers Asso- 
ciation, Southwest Men’s Apparel Club, 
American Fashion Association, Dallas 
Fashion Center, National Fashion Ex- 
hibitors, and Southwest Children’s Wear. 
July — Christmas in July Gift Market, 
Southwest Furniture Market, National 
Association of Variety Stores, Spring Fab- 
ric and Trimmings Market, and Southwest 
Curtain, Drapery and Upholstery Market. 
August — Southwest Tackle Market, 
American Fashion Association, Dallas 
Fashion Center, National Fashion Ex- 
hibitors, and Southwest Children’s Wear. 
September — Allied Gift and Jewelry 
Show, Dallas Gift Show, and Fall Toilet 
Goods Show. 

October — Southwest Men’s Apparel 
Club. 

November — American Fashion Associa- 
tion, Dallas Fashion Center, National 
Fashion Exhibitors, Southwest Children’s 
Wear, and Southwest Shoe Travelers As- 
sociation. 

December — Southwest Athletic Goods 
Market. 


Facilities Geared to Wholesaling 


Trade and distribution have always 
represented Dallas’ greatest strength. Ag- 
gressive promotional campaigns and em- 
phasis on efficient service have steadily 
expanded these activities. 

Dependable transportation service, 
service, plentiful hotel accommodations, 
ample housing space for new firms, and 
compatible banking services — all con- 
tribute to Dallas’ dominance as the major 
wholesale distribution center between the 
Mississippi River and the Pacific Coast. 


Hotels 


Dallas is well equipped to be host to the 
thousands of buyers who attend markets 
here. The city has the most extensive 
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World's largest public cold storage warehouse (foreground), Alford’s Refrigerated 
Warehouses, Inc., adds to Dallas’ reputation as Southwest warehousing center. 


modern hotel and motel facilities in the 
South. These include the recently-com- 
pleted Statler Hilton (1,001) rooms) and 
Sheraton-Dallas (600 rooms). Buyers use 
free bus service from downtown hotels to 
the various marts. 

About 8,000 Class-A hotel and motel 
rooms are available in Dallas. More are 
being built— some of them near the 
marts for the convenience of buyers. 


Warehousing Center of Southwest 


Public warehousing space in Dallas — 
including that of the world’s largest cold 
storage plant — totals more than 3 million 
square feet. Six leading Dallas public 
warehouses move an estimated 7 billion 
pounds of goods daily, with maximum 
efficiency and economy. 

Big mechanized warehouses offer such 
specialized services as pool car distribu- 
tion, breaking up shipments, shipping, 
accounting, billing, collecting, depositing, 
and financing of inventories. 

In one Dallas public warehouse, a lead- 
ing national food processor, for example, 
receives full carloads of products from his 
15 plants, then reships them as mixed cars 
carrying as many as 150 items. This gives 


the manufacturer the benefit of carload 
rates all the way from plants to retail 
outlets. 

The frozen food products division of 
still another famous processor uses a 
Dallas public warehouse to perform an 
egg breaking and freezing operation. 
Millions of eggs, brought to Dallas during 
spring and early summer, are broken, 
churned, blended, packed into 30-pound 
tins, and quick frozen. 

Dallas public warehouses serve as re- 
gional offices for divisions of such firms 
as Armour & Co., The Nestle Co., Pet 
Milk Co., Minute Maid Corp., Sunkist 
Growers, The Great Atlantic & Pacific 
Tea Co., and Youngblood’s Fried 
Chicken. They are also used as head- 
quarters by many brokers and manufac- 
turers agents. 


Transportation 


Carriers for more than 50 years have 
built up their facilities and services to 
meet the needs of wholesalers in Dallas. 
Dallas business leaders — always con- 
scious of the strong interrelationship 
between wholesaling and dependable 

(Continued on Page 84) 


The $18,000,000 Dallas Trade Mart contains four floors (920,000 sq. ft.), houses some 1,500 showrooms and exhibits of varying 
sizes, and serves as a market place for wholesalers of gifts, appliances, decorative accessories, furniture, and other items. 
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CAPITAL AND SURPLUS %102,000,000 * 


RHPUBLIC 


NATIONAL 
BAN K oF DALLAS 


STATEMENT 
OF CONDITION 


September 30, 1960 


RESOURCES 


Cash and Due From Banks 
U. S. Government Obligations 





$ 279,577,031.38 











Direct and Fully Guaranteed . 145,099,714.18 
State, Municipal and Other Securities . 11,991 ,460.97 
Stock in Federal Reserve Bank . 3,060,000.00 
Loans and Discounts oa 571,261,729.42 
Bank Building and Equipment . 23,478,984.44 
Acceptances — Customers’ Account 16,151,016.08 
Other Assets 2,830,285.29 

TOTAL . $1,053,450,221.76 
LIABILITIES 
Capital $ 47,333,220.00 
Surplus 54,666,780.00 
Undivided Profits . 4,583,911.87 $ 106,583,911.87 
Reserve for Contingencies 14,083,061.93 
Reserve for Taxes, et cetera . 8,239,805.69 
Acceptances — Outstanding . 16,261,016.08 
Federal Funds Purchased 40,000,000.00 
Deposits: 

Individual $639,189,261.93 

Banks . 196,144,043.89 

U. S. Government 32,949,120.37 868,282,426.19 

TOTAL . $1,053,450,221.76 





MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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LARGEST 1N THE SOUTH 
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Right: A group of Dallas busi- 
ness leaders waiting to be 
called to the witness stand. 
Left to right, front rows: W. C. 
Smith, E. J. Wacker, Jr., 
David J. Kerr, Earl Baccus, H. 
E. Doane and Edgar Kraus. 


Vital Issues 
for Dallas 


Above: left to right background, Examiner Herbert K. Bryan; 
Dallas witness, Joe C. Thompson, Jr., President, the South- 
land Corp.; and Dallas Aviation Attorney George S. Terry. 





THE SOUTHWESTERN AREA CASE 


Dallas’ role as a focal point for business 
activities in the Southwest was emphasized 
in the Examiner’s Hearing in the South- 
western Area Local Service Case, which 
was held in Houston, Dallas and Amarillo 
during October. The air service proceed- 
ing involves a complete review of local 
(feeder air line) routes in Texas and parts 
of New Mexico, Colorado, Oklahoma, 
Arkansas, and Louisiana. 

Some 60 communities in the six states 
presented their cases to CAB Examiner 
Herbert K. Bryan in the field hearings in 
the three Texas cities. The air carriers will 
present their cases in a hearing to begin 
in Washington on October 31. The Wash- 
ington portion of the hearing is expected 
to consume most of November. 

The Southwestern Area Case is of major 
importance to Dallas, since Dallas is the 
No. | traffic generator on each of the lo- 
cal air service systems in Texas. 

Eighteen Dallas businessmen testified in 
the hearing at Dallas, regarding their busi- 
ness requirements for air service with 
other Southwestern cities. The 18 Dallas 
witnesses reported business travel during 
the past year with 65 different cities within 
the area involved in the proceeding. 

The Dallas witnesses were: James W. 


DALLAS « 


OCTOBER, 1960 


Aston, President, Republic National 
Bank; E. Wacker, Jr., Assistant to the 
Senior Vice President, Mobil Oil Com- 
pany; Harold M. Young, Special Repre- 
sentative of the President, The Murray 
Company of Texas; H. E. Doane, Assist- 
ant Division Manager, Dallas Division, 
Halliburton Oil Well Cementing Com- 
pany; J. C. Thompson, Jr., President of 
the Southland Corporation; Edgar Kraus, 
General Manager, Producing Depart- 
ment, Atlantic Refining Company; W. C. 
Smith, Senior Vice President, Delhi- 
Taylor Oil Corporation; David J. Kerr, 
Executive Assistant, Southern Union Gas 
Company; Charles Powers, Assistant to 
the Chairman of the Board, Reserve Life 
Insurance Company; C. A. Tatum, Presi- 
dent, Dallas Power & Light Company; 
Earl Baccus, Area Personnel Relations 
Supervisor, Southwestern Bell Telephone 
Company; W. E. Moss, Territorial Traffic 
Manager, Sears Roebuck & Company; 
L. T. Potter, President, Lone Star Gas 
Company, President of the Dallas Cham- 
ber of Commerce; W. D. White, member 
of the law firm of Turner, White, Atwood, 
McLane & Francis; Dan C. Williams, 
President, Southland Life Insurance Com- 
pany; Ralph Ness, Assistant District Sales 


Manager, Dallas District, Graybar Elec- 
tric Company, Inc.; A. E. Fulton, Assist- 
ant to Controller, Armour & Company; 
and Dr. R..H. Fletcher, Dallas Branch 
Manager of Rohrer, Hibler & Replogle. 

The Dallas exhibits and technical testi- 
mony were presented by four witnesses; 
James C. Buckley, President of James C. 
Buckley, Inc., Transportation Consultants 
to the City of Dallas and Dallas Chamber 
of Commerce; George P. Coker, Jr., 
Aviation Director for the City of Dallas; 
Andrew DeShong, Assistant General 
Manager of the Dallas Chamber of Com- 
merce; and Kenneth P. Tubbs, Transpor- 
tation Manager of the Dallas Chamber of 
Commerce. 

The Southwestern Area Local Service 
Case involves issues of new authorizations 
for a number of communites in the South- 
west; re-assignment of a number of local 
service points for which Continental Air- 
lines is presently certificated; issues of 
suspension of trunkline service at a num- 
ber of cities, including Wichita Falls, 
Waco, Galveston, Texarkana, and Pueblo, 
Colorado; and issues of competitive serv- 
ice authorizations between Dallas and 
Houston, Dallas and San Antonio and 
Dallas and Shreveport, 
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one requisition, one receiving, 
one invoice, one payment... 


A minimum of bookkeeping 


A maximum saving 


Plus large stocks always on hand 
... fast delivery . . . product in- 
formation . . . engineering serv- 
ice . .. quality products. 


Buy from 


Briggs 


“Weaver 
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Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 WN. University Drive — ED 6-5621 
Houston — 300 S. 67th Street — WA 8-336] 
Beaumont — 1005 S. 4th Street — TE 8-5261 

















CITY HALL REPORT: 








Editor’s Note: This is the third in a series of articles outlining the activities of citizens 
who work on municipal committees and boards to make Dallas a desirable and dynamic 


city in which to live and do business. 


[22 eee eee eee ee eee eee ee ee ee ee ee ee ee eee ee 
nennnnnneeeeneeeee nae TTT TTT TTT TTT TTT TTT TT TTT TT TTT TTT TTT TTT TTT TTT ee 0080.0 00008. ~~ 
eet tae naa aaePaPetatatatatatatataMatanatetetetatatatateteenetetetetetetetenetetetenenenetsnene SO Seletecetetetetaleteteteretetetetereterereteretecetereten etareseraceratatateretereroreveneresetevotececenecetenasetscatenateteretenetetereceretetetetetatatete’etetet 


Pere" 'e*e*e'e*e ete e'e'e e's Mone nate ete ete a e'e's 0.016 .6.0.0.6-#-0.0.6 8 6.6 8 6.66 616 6 69 )6 8 6 6 8 6 6 6 8 6 8 e866 6 6 8800886 6088088 O88 OO OOOO, eta ta tess ola eee a ete 6 ee. Be ee CI RO Et a 
Pe oe Ra Se Se a SS SS Sa oS SS SSS SS SS SSS SSS SSS SS Sn Nn NS RES 


Dallas Library Board of ‘Trustees 


Jack E. Gilbert 

John Plath Green 
Mrs. Edward W. Hard 
Sidney Latham 


Hawkins H. Menefee 
John Read 

Mrs. David W. Schultz 
R. L. Thomas 


T. D. Thomas, Sr. 
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COC Te eee 


Dallas is known for high standards — 
commercial, cultural and civic. As a first- 
rate city, Dallas depends heavily on the 
informational resources accessible to all 
its people through its public library sys- 
tem. 

Since 1901, when it was opened, the 
Dallas Public Library has become an im- 
portant governmental unit with a million 
dollar budget. It now has over 186,000 
registered borrowers and circulates more 
than 1,645,000 books per year. Its staff 
of five in 1901 has grown to 180, while 
physical facilities have expanded beyond 
the Main Library to five branches and 
three bookmobiles. 

The Library Board of Trustees has di- 
rect responsibility for the Library’s opera- 
tion and development. The nine members 
of the Library Board are appointed for 
two-year terms by the City Council and 
serve without pay. City Ordinance as- 
signs the Library Board the following 
authority: to make and enforce rules 
necessary for efficient operation; to define 
the powers and duties and to elect and 
remove Library officers and assistants and 


_ to fix their salaries; to purchase and pre- 
| serve books and materials; to authorize 
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the expenditure of Library Fund money; 
and to establish additional branches when 
needed. 

Two standing committees —the Ad- 
ministration Committee and the Budget 
and Finance Committee — are specified 
in the By-Laws of the Library Board. Spe- 
cial committees are appointed whenever 
needed. 

City growth has far outstripped the ex- 
pansion of library resources and services. 
Consequently, the struggle to keep up has 
complicated the Board’s problems. Sites 
for branch libraries and censorship are 





ee 
BO Nk 
eran eater ate ate etete a a e's ele 6 8 6 ee 4 6 8 6 8 6 6 et 6 6 6 eee ee e's Be eee 5's 


frequently recurring problems on which 
the Library Board consistently works for 
the best interests of all the people of 
Dallas. 

The Library Board’s forward-looking 
attitude has been shown many times. 
Often, it is aided by private groups such 
as the Friends of the Dallas Public Li- 
brary. The “Friends” are an interested 
group of citizens organized in 1950 to 
promote the welfare of the Library and 
make the Library’s needs known to the 
public. Any person interested in the pro- 
motion of library services in Dallas and 
who pays the annual dues is eligible for 
membership in the Friends. There are well 
over six hundred Friends at present, with 
steady growth anticipated. 

The Friends’ first achievement was the 
purchase of a bookmobile in 1950. Since 
that time, they have aided the Board by 
supporting bond issues, financing library 
and branch library surveys, and contrib- 
uting funds for various special purposes. 
In 1951, on request of the Library Board, 
the Friends of the Dallas Public Library 
raised $3,000 by subscription and dues to 
secure qualified experts to survey the 
Dallas system. The survey was carried out 
in 1952 by Dr. Joseph L. Wheeler of Balti- 
more and John Hall Jacobs of New Or- 
leans. Again in 1957 the Friends spon- 
sored a survey, this time of branch service, 
by Dr. Lowell A. Martin. 

The 1952 survey led to the construc- 
tion of the present Main Library, while 
recommendations of the 1957 branch sur- 
vey are long range and will require years 
to implement. 

According to survey recommendations, 
Dallas will need a minimum of fourteen 
branch libraries by 1970 to serve the ex- 
pected population of 900,000. The 1958 
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Capital Improvement Program, approved 
by the citizens of Dallas, contained 
$1,000,000 for the Library System. Funds 
from this issue were allocated to buy six 
sites and build two new branches. Septem- 
ber, 1960, saw the ground breaking cere- 
monies for two branches—Pleasant Grove 
and Walnut Hill. Three other sites have 
been purchased and buildings will be 
erected as funds become available. 

Along with branch expansion, the Dal- 
las Public Library Board has devoted 
much attention to the strengthening of the 
resources of the Main Library. Recently 
a new concept of library service has been 
developed; that of considering a Library 
System as a cultural service rather than 
just an information center. With this ex- 
panded concept the Dallas Library Sys- 
tem has broadened its base of service to 
include paintings, rare books, and records, 
as well as films. Special exhibits have also 
been arranged as matters of interest to 
adults of the city. 

The present main effort of the Library 
Board is to achieve balanced distribution 
of branches and a carefully chosen selec- 
tion of research materials in the Main 
Library. Since business activity is high 
in Dallas, a strong collection of business, 
economic, and industrial materials has 
been stressed. This is in addition to the 
constant attention given to meet the needs 
of Dallas on general education, informa- 
tion, and research. 

By such programs of expansion and im- 
provement in services, the Library Board 
is developing a system that will meet the 
desires of the citizens of Dallas. 
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SAVINGS &£ LOAN ASSOCI/ATIOWN 


1400 MAIN STREET + DALLAS 2, TEXAS « RI1-5101 











A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 


This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today's 
requirements. 


Call LA 8-4211 


Since I19TT 











_PHOTOC LAPHERS 
4309 Avondale * Dallas 
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Whatever your fastener needs... from a single 24-inch machine 
bolt to ten thousand %-inch set screws, regardless of the size, 
head style, finish or quantity... you can depend on Bosco for 
the finest, because quality is a tradition at Bosco! 
For overnight shipments from the newest and most complete 
industrial fastener warehouse in the Southwest... 


Phone HA 8-5156 Dallas or CR 5-1011 Fort Worth 
In Houston . . . Dial 110 and ask for Enterprise 1981 








DALLAS and SMU: 
“Inseparably Linked Together” 


Sustentation Fund Drive Support Means "Margin 
of Excellence" to Southern Methodist University. 


SMU will open the annual Sustentation Fund Drive in Dallas 
with the traditional “Kickoff” luncheon at the Sheraton-Dallas 
Hotel November 7. 

The more than 500 Dallas business and civic leaders who 
conduct the yearly fund drive for SMU will hear Dr. Frank 
H. Sparks, dynamic president of the Council for Financial Aid 
to Education in New York, as well as Sustentation and 
university officials. 

General chairman of the ’60-’61 Sustentation drive is C. A. 
Tatum, president of the Dallas Power & Light Company. The 
goal is $425,000, an increase of $50,000 over the $375,000 
sought last year. The 1959 drive was the most successful in 
the history of Sustentation, with a record $380,000 being 
contributed by friends and alumni of the university. 

The amount asked of Dallas this year represents 5% of 
the record $8,764,777 budget for the current academic year. 
In all, 15% of SMU’s operating budget must come from gifts 
to breach the gap between endowment and tuition funds and 
what it actually costs to educate the 6,000 on-campus and the 
4,000 downtown students enrolled in SMU. The increase in 
the Sustentation goal is vitally needed to maintain exciting 
new programs in graduate studies, research, and other fields 
through which SMU is becoming a university in the fullest 
sense. 

As a private institution, SMU has relied on Dallas to provide 
this “margin of excellence” since the Sustentation drive was 
initiated by Bishop Hiram A. Boaz in 1939. 

On the other side of the coin, the university is directly re- 
sponsible for adding more than $25,000,000 each year to the 
Dallas economy. 

But this is only slight indication of SMU’s contributions to 
her community. 

In addition to basic classroom activities on the Hilltop and 
downtown College, SMU plays a significant role in the growth 
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of Dallas and this region with a vast array of community 
services, by acting as a center for essential research in science, 
engineering, the social sciences, and the humanities, opening 
its laboratories and libraries in cooperation with local business 
and industry, and by a strong cultural program in the arts, 
much of which is made available to the people of Dallas. New 
programs and facilities such as the Southwestern Graduate 
School of Banking, one of five such advanced schools for bank 
officers in the nation; the science information center of the 
Graduate Research Center, now under construction; and the 
proposed $4,500,000 fine arts center, constantly strengthen 
these ties. 

The theme of this year’s Sustentation drive reflects this 
spirit of mutual respect and cooperation which has existed be- 
tween the city and the university ever since Dallas helped 
bring in the new school and provide her first endowment and 
first building, historic Dallas Hall, just fifty years ago. The 
theme for Sustentation this year is “Dallas and SMU; insep- 
arably linked together for mutual benefit.” 

Aiding Mr. Tatum in key roles in the Sustentation effort this 
fall are the following division chairmen: 

Lawrence Pollock, Division I; Gordon Cullum and Frank 
Heller, Division Il; Gordon Durden, Division III; George L. 
Dahl, Division IV; Harlan Ray and R. L. Foree, Division V; 
and H. Lou Morrison, Jr. and Ralph Brinegar, Division VI. 

George P. Cullum, Sr. is chairman of a new special Susten- 
tation to be known as the “M Squad.” 

Southern Methodist University has grown in the past 50 
years to fit the vision of a university of academic excellence 
and firm moral basis which its founders and its friends 
envisioned. 

SMU and Dallas will continue to be linked in this tradition 
of mutual respect, support and understanding. 
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Indeed the world has turned over several times since that 

day in 1890 when young Leonard Volk opened his modest shoe store at 
250 Elm Street. Who can count the changes? Yet through it 

all . . . the change in times . . . the change in fashions, Volk’s has 
never wavered from its creed of honest value and fair dealing. 

Over the years, Volk’s has paced the retail business . . . among the first 
in the country to install complete air-conditioning . . . to 

open suburban stores. For 70 years Volk’s has believed in the future 

of Dallas . . . and has worked in business and in every civic 

program to make that future come true. Volk’s salutes the beginning of 
its next 70 years with a promise for even greater fulfillment. 









WYNNEWOOD 





MEN’S SHOP BIG TOWN PLYMOUTH PARK 
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Past Associate Chairman Jim Layne expresses appreciation from the committee to head table guests for participation in Sep- 
tember luncheon. Left to right: Norman Abbott, Wm. J. Burns Detective Agency; Keith Baker, Vought Industries, Inc.; Judge John 
Mead, Dallas County; Quintuple Life Member and Past Chamber President 54-55 Jerome K. Crossman, Ryan Consolidated 
Petroleum Corp.; James M. Collins, Fidelity Union Life Insurance Co.; Jim Layne; Chamber Director Vance Foster, First National 
Bank of Dallas; Chamber Vice President Avery Mays, Avery Mays Company; W. D. Coursey, Texas Instruments, Inc.; J. Ben Critz. 


Committee 
Sets Goal 


The 1960 Membership Committee con- 
tinues to steadily progress toward its self- 
imposed goal of sponsoring 2,300 mem- 
berships. As of September Ist, the Com- 
mittee had sponsored 1,984 which is the 
highest for the first nine months of any 
year, with the exception of 1957, when 
during the first nine months, the Commit- 
tee sponsored 2,123 memberships, lacking 
only 316 of making its annual goal. The 
1960 Committee is “pulling all straps” in 
an endeavor to “wrap it up” by Novem- 
ber Ist. 

Holders of the President Potter No. 1 
Trophy as of October ist were Section 
No. 4, Vice Chairman James C. Hender- 
son, Jr. (New England Mutual Life Insur- 
ance Company) who volunteered that his 
section would sign 50 memberships in 
October; holders of the President Potter 


? 


New members welcomed by Associate Chairman Bill Shaw are, left to right: John J. 
Tierney, Artisan Galleries; Robert K. Wiehe, Insurance; Jacques H. LeMaire, French 
Line; Frances A. Campbell, Campbell Duplicator Co.; R. $. Moxley, Vanette Hosiery; 
Jim Alderman, Shaw-Walker; Mike Mulholland, Profits, Inc.; Gordon A. Pearson, Gold 
Bond Stamp Co.; William A. Johnson, Sr., William A. Johnson, Jr., Snelling & Snelling. 


EBL Ss est 8 
: : 


Jerome K. Crossman, accompanied by Mrs. Crossman, 
receives Sixth Life Membership in the Dallas Chamber from Dallas Times-Herald executives: Mason Walsh, Managing Editor; 


Chamber President L. T. Potter. In the background, Bob Clyde Rembert, KRLD; John Campbell, Treasurer; Felix McKnight, 
Cullum, Chairman of Membership Committee and special Vice President-Executive Editor; Bert Holmes, News Editor; Mr. 


guest Al Hartwick, Carnation Milk Company, Los Angeles. Cullum. 





No. 2 Trophy were Section No. 4, Vice 
Chairman Charles J. Barrett, Jr. (Texas 
Instruments, Inc.) who volunteered to 
sponsor 55 of the 316 needed member- 
ships; and the holders of the President 
Potter No. 3 Trophy were Section No. 2, 
Vice Chairman James L. Cauthen (Fed- 
eral Reserve Bank at Dallas) who guaran- 
teed to sign 35 memberships. With this 
total of 140 guaranteed, leaving 176 for 
the remaining five sections and the Com- 
mittee-At-Large group, the Committee 
expects to accomplish this goal. 

As of October Ist, David D. Locker had 
sponsored a total of 216 memberships for 
the year and continued to retain the “Top 
Hand of the Year” trophy for the fourth 
consecutive month, and appears to be well 
on his way to setting a new annual rec- 
ord in sponsoring Chamber members. 

The highlight of the September lunch- 
eon was, of course, the presentation by 
President L. T. Potter of Life Member- 
ship No. 6 to Past Chamber President 


Jerome K. Crossman (1954-55) from the 
Chamber’s Board of Directors. This is the 
sixth consecutive year Mr. Crossman has 
sponsored 100 or more Chamber mem- 
bers. He is the second person in the his- 
tory of the Dallas Chamber to accom-- 
plish this. 

The Board of Directors of the Dallas 
Chamber of Commerce takes great pleas- 
ure in thanking the following veteran 
members, who this month added to their 
investments in Greater Dallas by sub- 
stantially increasing their annual Chamber 
of Commerce dues: 

Burton-Dixie Corp., 817 Corinth, Stan- 
ley White, George V. Urban (Paul White) 

Dictaphone Corp., P. O. Box 6721, 
Charles J. Spletter, Fred L. Haynes, 
(Dawson Sterling) 

Gifford-Hill Pipe Co., P. O. Box 683, 
J. W. Porter, R. A. Foley, W. E. Powell, 
(Senator George Parkhouse) 

Ritchie, Ritchie & Crosland, 1100 Re- 


Associate Chairman Bill Shaw welcomes new members at Jerome K. Crossman lunch- 
eon on October 4th. Left to right: William Johnson Jr., Snelling & Snelling; Gentry 
T. Jones, Odo Corporation; Earl Luna, Attorney; Bob Johnson, Representative; 
Audrey Finnegan, Alice Lon Shop; Ben Atwell, Representative; Dr. Stuart McCorkle, 
Director of Public Affairs Institute of the University of Texas. 


Linz Jewelists, 1608 Main Street, proudly 
displays recognition earned by hard 
Chamber of Commerce working asso- 
ciate, Asher Dreyfus, Jr. 
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public Bank Bldg., Robert F. Ritchie, 
(Rogert Harris) 

Shelby Bros. Construction Co., 321 
Centre St., Lloyd Shelby, (Ben Gee) 

Wallace Properties, Inc., 1 1 11 Hartford, 
E. E. Wallace, Jr., A. B. Cass, Jr., Jim C. 
Goyen, Harold F. Crossen, W. A. Scar- 
brough, (Pat Henry, Jr.) 

Western Textiles Products Co. of 
Texas, 2805 Canton, Leonard J. Aubu- 
chon, (Bill Conklin) 

Oscar L. Wortham, 4929 Victor, (E. 
Stanford Parr) 

Zero Plate Company, 1400 S. Haskell, 
J. S. Booth, (Roger Harris) 

New members of the Dallas Chamber 
of Commerce are: 

Waxahachie Bank & Trust Co., Waxa- 
hachie, Texas; Robert L. Stringer (W. G. 
Ragley) 





J IS FOR JOB 
Any painting job, 
residential or 
industrial, is better 
with Jones-Blair 
Paints because 
they are unequaled 
for beauty, pro- 
tection, dura- 
bility. 








AND BIS FOR BEST 
Best because J-B Paints are 
made in the Southwest for 
Southwest climate. 





, 

















the beauty is... 
the beauty lasts! 


JONES-BLAIR PAINT CO. 


DALLAS, TEXAS 


























































Membership 


Employment Counselors 

R, | Associated Career Counselors, 2331 
Cady, ee WITH THE BEST IN | Gus Thomasson, Rm. 102; Howard A. 
MATERIALS HANDLING EQUIPMENT fi Miller (James W. Layne) 


— ee Wholesalers and Distributors 
imma 3 Pa Chef’s Supply & Service, P.O. Box 
Se ee ; 5505; Woody Johnson (E. S. Parr) 

Claremont Distributors, 318 North 
Pearl (Bernard Rathheim) 

Dallas Dictating Machine Co., 316 E. 
Oakenwald; Cyril Godwin (Dawson Ster- 
ling) 

Frontier Saving Stamps of Dallas, Inc., 
2109 Avenue Q, Lubbock, Texas; Bill 
Bartley (Robert B. Cullum) 

National Plastic Company, 1615 So. 
Haskell; Jerome F. Bemel (James Cau- 
then) 

Ben Chapman Company, 4641 Green- 
ville Avenue; Ben Chapman (Jerry Orr) 

Jas. B. Clow & Sons, Inc., 4307 Bel- 
mont; F. H. Beck (Admiral A. C. Olney) 
DALLAS 1, TEXAS Gamble-Jackson-Kirks Company, Dal- 
las Trade Mart, Rm. 1432; Don Gamble 
(Jerry Orr) 

Gold Bond Stamp Co. of Dallas, 853 
Lockwood Village, Russell Whiteis, Jack 
Bakke and Gordon A. Pearson (Tom 
Finney ) 

Lacy-Logan Company, Meadows Bldg.; 
Paul Lacy (David D. Locker) 

The Tompkins Company, 2743 Irving 
Blvd.; Frank Barnhart (E. S. Parr) 


~ ¥ 
MRO CLRICIECHIAG 
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Professional 


Eggelhof Engineers, Inc., 4330 Bel- 
mont; W. A. Green (David D. Locker) 


Duvall Williams, Advertising, 3918 
DRIVE AN UP-TO-DATE FLEET OF Harry Hines Bivd.; Duvall Williams (Carl 


NEW MODELS BY LEASING FROM Read) 
H. Taylor Huguley, D.D.S., 1134 Medi- 


cal Arts Bldg. (David D. Locker & John 


AMERICAN AUTOMOBILE LEASING CORP. | © sir. reson, sun, 9323 Gartan 


. . ; Road (Earl Hi 
Is your present fleet looking a little seedy and ancient? Remember that ~~ sr a, — 
cars create an impression of your company — good or bad. — on “eee 
: : ; : Bidg.; Grier H. Raggio (Mary Ann Mit- 
Without investing precious capital you can start now to drive the chell) 
1961 make and model of your choice — One car or a fleet — through smell 


American Automobile Leasing Corp. 

Besides leaving your capital free for more profitable uses the 
American Lease Plan makes business cars 100% tax deductible. Records 
are simplified, and there’s no buying, trading or selling chore. Call 

It has other important advantages, too, which are explained in the 
booklet Facts About Leasing Through American Automobile Leasing 
Corp. Write today for your free copy. No obligation, of course. 














When You Are Planning a Party 
Large or Small 








aman ° ° ) 
— American Automobile _ 
esas . EMerson 1-2688 
Leasing Corp. Excellent Food Dancing Every Night 
530 Exchange Bank Bidg. e P.O. Box 95 e Dallas, Texas e Fleetwood 7-0219 ytchoon Parties by Reservation 








Catering on Our Premises Only 
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. Membership 


Tex-Temp Engineering Company, 2823 
31 West Davis; Lou Fechtman (Bernard 
A. Rathheim ) 
William A. Wood, M.D., 3562 Ridge 
Oak Way (Wm. W. Flatt) 














Ox Retail 
Minyard’s Food Stores, 716 Mt. Au- 

th burn; A. W. Minyard and M. P. Minyard 

(James K. Allen) 
E. Construction 
™ Williams & Dunlap, P.O. Box 7225; 

H. E. Williams, Jr. (David D. Locker) 
9 L. H. Land, 7063 Twin Hills (Jack 
I] Wantland) 
). Printing and Publishing ONE OF FOUR MODELS 
- | Great Southwest Publishing Co., Inc., Dial your letters and gently press the handle, 

4500 Cedar Springs, Apt. 201; Charles A. that’s all! Anyone can make neat, high-contrast, 
- Pendergraft (Charles J. Barrett, Jr.) raised letter labels -- with an adhesive back you 
) a can use anywhere, everywhere, indoor and out. 
‘ Mining DYMO patented vinyl tapes come in a wide va- 
) Parrent & Akins Sand & Gravel, 2423 riety of colors. Metal tapes, too! The DYMO 

Cartwright; Cecil Akins (Moore Floyd) System of Identification is designed to increase 
‘ your efficiency. Let us show you today! 
e Individual 

Rudy Prins, 4180 Wilada Road (James YOUR DYMO DISTRIBUTOR 

| W. Layne) Southwest Industrial Sales Co. 
: W. J. Rhodes, 8811 Rolling Rock Road 2526 W. Mockingbird Lane Dallas, Texas Fleetwood 2-1709 








| (Jerry Orr) 








Insurance 
National Security Life & Acc. Ins. Co., 
3510 Fairmount, D. J. Hundahl, Jr. and 
H. A. Armstrong (David D. Locker) 


Service 
Glo Cleaners No. 13, 2316 North Fitz- 
hugh; W. F. Walker (David D. Locker) 


Wholesalers and Distributors 

Milam Aircraft Supply Company, 2716 
West Mockingbird Lane; Harry W. Milam 
(E. S. Parr) 

Aluminum Lifetime Shingle Co. of 
Texas, 4729 Maple; D. Earl Allread (Da- 
vid D. Locker) 

Murdock Lead Company, P. O. Box 
5298; Woody Butts, J. V. Murph, D. B. 
Murph, Paul Spinden and James Howard 
(James C. Henderson, Jr. ) 





RECENTLY 
COMPLETED 


Citizens National Bank 


GREENVILLE 








IN DALLAS 
2607 N. HASKELL AVE. 
10 Minutes From Downtown 






CONTRACTS * Federal Reserve Bank * Oklahoma State Bank 


? Dallas, Texas Ada, Oklahoma 
IN PROGRESS: * Longview National Bank y The Bank of Augusta 
Longview, Texas Augusta, Arkansas 


* Pecos County State Bank 
ITALIAN RESTAURANT Fort Stockton, Texas * Stephen F. Austin College 
* First State Bank Book Store 


HOURS: 
Tuesdays thru Saturdays Spearman, Texas Nacogdoches, Texas 
5:00 P.M. - 11:00 P. M. 
Sundays 12 Noon - 11:00 P.M. Sat OHR \ ER On INC, 
(Closed Mondays) TA 3-0730 | 
| anutacturers STORE FIXTURES * BANK FIXTURES © CABINET WORK 


CARTE-BLANCHE CREDIT CARDS HONORED 333 EXPOSITION AVENUE . PHONE TAYLor 1-9968 . DALLAS 26, TEXAS 
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a Membersh ip 
| _H. S. Locke Contract Furniture, Inc., 
44 Lanes Restaurant - 2004 Greenville Avenue; H. S. Locke 
| . Locker 
Bowlers Shop Barber Shop (David D. Locker) 


Mayse Industrial Equipment Company, 
Certified Instructors Beauty Salon | 5629 Yale Blvd.; Floyd M. Mayse (James 
W. Layne) 

Ross Radio & Sound Company, 1606-8 
N. Haskell; Michael M. Endrizzi (Dixie 
Carmichael ) 

Scott Technical Sales, 3519 Timber- 
view Road; Bill Scott (Charles J. Barrett, 
Jr.) 














Free Nursery Strike-a-Shape Salon 


Open 24 Hours 


Owned by Curtis Sanford & Associates 


Real Estate 
Fred Misko, 6701 Preston Road (Floyd 
M. Mayse) 
Contractors 
L. V. Nicastro Company, 2909 Maple 


America’s Finest 


3417 Inwood Rd. at Lemmon Ave. Fleetwood 7-6645 Avenue; L. V. Nicastro (James W. Layne) 
KEITH LITTLE, Manager Wiley Brothers, 4024 Colgate Avenue; 
ne a See iil eek naiemtta alte aitieliemaiaemnaterimaiemm | Oe Wiley, Jr. (Loyd Gerry) 


Financial 





Almon & McKinney, Inc., Mercantile 
Bank Bldg. (Les Millison and James W. 
Layne) 

Reinsurance Underwriters, Rm. 1824, 
Life of Amer. Bldg.; R. E. Garber (Les 
Millison) 





Individual 


Danny Burke, 517 Gay Street, Arling- 
ton, Texas (Richard C. Ingram) 


In a John Field, 6011 Desco Drive (Joe 
minute Pool) 
a boy Manufacturing 

Craddock Food Mfg. Co., Inc., Gar- 
was 


land, Texas; Joe E. Craddock and Joe E. 
Shelton (James C. Henderson, Jr.) 

Ray Davis Lith-O-Plate, 10742 South 
Haskell; Ray Davis (E. S. Parr) 

Dynacolor Corp., 3221 Halifax, E. A. 
DuBose and John B. Deable (Thomas 
Finney ) 

Roney, Inc., 105 Cole Street; W. E. 
Horton (E. S. Parr) 


there! 





Best! ... drive in 
banking- 





Cam F. Dowell Jr. 
President 


HILLCREST 
STATE BANK <a. 


Federal Deposit Insurance Corporation 


LD RE I 
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TOP 
HANDS... 


nia RR I RE RE 
cae ears 33 

ea 
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Ss aW £ and E AR N Deposits by 10th credited full month's dividend. 


Each account Insured to $10,000. Save by mail! 





at current 
rate of... 


To 


er 
qnamm 106 E. MAIN @ AN2-1511 @ GRAND PRAIRIE 





4 



























FOR “INDIVIDUALIZED MEDICAL UNDERWRITING” 
By 
Security Benefit Life Insurance Co 


Call 
MISS LUCY DULIN at LA 6-8851 





JAMES W. LAYNE 
Garland's Trophies 


#13 award OUR BROKERAGE LIFE AND ACCIDENT INSURANCE 
SERVICE IS DESIGNED TO HELP THOSE WHO HAVE 
BEEN DENIED. 
a JAMES HEREFORD & CO. 
1S LECT CCL INSURANCE COUNSELORS 
MANAGER 
seemaiamanii TURTLE CREEK BUILDING 
& ACCIDENT DEPT 3505 TURTLE CREEK DALLAS, TEXAS 
































,,cawson senno | Way We Convey 
to Your Business 


Company 
Speed—Economy — Safety 





#6 award 





Professional 

John K. Cross, 5915 Luther Lane (Bill 
Conklin) 

Martha Helen Hale, M.D., 3403 Hall 
Stréet (A. B. Tate) 

Larco Engineering, Inc., 6409 Maple; 
L. D. Cook (David D. Locker) 

Cecil L. Woodage, Atty., Fid. Union | 
Life Bldg. (Bill Shaw) | 

Business Management Service, 3204 | 
Southland Center; John T. Andrews (John | 
Mitchell) | 





CASTERS & INDUSTRIAL TRUCKS 


To meet every possible need. Two-wheel and four-wheel 
platform trucks, lift trucks and appliance dollies. 





ees 
ao) 

a 
: Mm talk. 
Y t. 4 
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CONVEYORS 


Wheel, Roller, Belt, portable or permanent, floor 
to floor. Engineered systems. 











“71 Years in Dallas” | 


DOCK BOARDS 





J. W. LINDSLEY & CO. | | ea at cour 
’ ° - | WH no gop rr msene- sega puae, oe 
| sium doc oards, on, . C. Dillon, 
Realtors — Insurors | ramps and hand Detecto. Complete 
trucks, service for all indus- 





trial scales. 


FOR LEASE || 
106 Mai sew oh Conteh Exmresovon) | |} | ( SCALE & EQUIPMENT CO. 


3,600 sq. ft., private elevator, 
air conditioned. 3907 Elm TAylor 4-2511 
Sales and Service 








2108 Main St. e Phone RI 2-4366 
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EAGHANGE BANK 


& TRUST CO. 
MEMBER F. D. 1. C. 


where there's a 





at 





there's a way, 





EXCHANGE PARK * DALLAS 


DALLAS 


need 
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a in BUSINESS 


Young Mary Mooneyham’s first job 
after being graduated from Woodrow Wil- 
son High School as valedictorian in 1936 
was working for Western Union as a mes- 
senger girl in the old Republic Bank Build- 
ing, now the Davis Building on Main 
Street. 

In those days, Western Union had sub- 
offices in many of the major downtown 
office buildings, with messengers going 
through the building delivering and pick- 
ing up messages. 

Mary Mooneyham had worked for 
Western Union about a year when an op- 
portunity for advancement came. 

At that time, a young man named Leon 
Mason was working for the Republic 
Building Company, which maintained the 
building, and he had overheard members 
of one of the building’s attorney firms 
talking about how they would like to find 
a bright young girl without secretarial 
training and then train her to be a legal 
secretary to their liking. 

Leon Mason told Mary Mooneyham, 
and the rest is history: She went and got 
the job, and then she marriied the young 
man who had helped her find the job. 

Mrs. Mason went on to become a high- 
ly competent secretary for Attorney 
George O. Wilson, and that’s how she 
happened to become acquainted with her 
present boss, E. M. (Ted) Dealey, chair- 
man of the board of the Dallas Morning 
News. 
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It was back in the days before World 
War II. Mr. Dealey was commanding of- 
ficer of the Texas Defense Guard, 29th 
battalion, and Mr. Wilson was his adju- 
tant. 

And so it happened that when Mr. Wil- 
son closed his law practice in 1942 and 
went overseas into military government 
work, Mrs. Mason had no trouble landing 
a new job with the Dallas Morning News. 

Since that day almost 20 years ago, a 
lot has happened. 

Mrs. Mason has worked in just about 
every department of the newspaper at 
one time or another, mostly in the days 
when she and another woman were teach- 
ing secretaries at the News to operate the 
then-new teletypsetter machines. While 
one teacher taught, the other would go 
and take the place of the secretary who 
was learning to run the new type setting 
machines. 

She has found time, also, to run an ef- 
ficient household for her husband and 
their son, Lonnie Mason, who is now 21 
and a senior studying mechanical en- 
gineering in the first four-year class at 
Arlington State College. 

“You don’t have any spare time,” 
says of such a double career. 

“And whenever I do sit down for a 
few minutes, I feel guilty about it be- 
cause I know there’s something I should 
be doing.” 

There is just one thing that throws her, 


she 


QY FANON 












Mary Mason 


and that’s when she comes home after 
the day at the office and her son sings out 
as she enters the door, “Is dinner ready?” 

“But I wouldn’t change it. It keeps you 
alive,” Mrs. Mason says. 

Mr. Mason, who has been with Temco 
since its founding (except for a five- 
month period when they were in Chicago 
with Fairchild Aircraft), is now division 
manager of Temco Industrial, a division 
of Temco Electronics & Missiles Com- 
pany, one of the Ling-Temco group. 

Mr. and Mrs. Mason and their son live 
at 2308 West Colorado in Oak Cliff, and 
she has even found time to be active in 
all sorts of activities of the Kessler Park 
Methodist Church. 

Mrs. Mason brags of her husband as a 
top-flight manager at Temco, but her boss, 
Mr. Dealey, in turn brags of her. 

“There aren’t many secretaries like 
her,” Mr. Dealey said the other day. “Oh, 
there are plenty who are pretty good 
technicians. 

“In all the time she’s worked for me, 
I’ve never seen more than one or two 
typographical errors in any of her letters. 
And another thing, I’ve never seen her 
mad. 

“Mary’s more than a secretary; she’s 
an executive. She’s got an executive's 
mind. 

“That girl! If I tell her to do something, 
she usually says, I’ve already done it. 

“She’s my right arm.” 
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ELECTRO PLATING 
AND 
ANODIZING 


Automotive Bumper Exchange 


Electro Plating & Mfg. Co., Ltd. 


1713 BROWDER HAmilton 8-7425 














what stewart’s dimensional 
planning means... 





Stewart planning begins with your business. 
Every level of need is considered — every color, 
texture, furniture design is chosen to meet these 
levels. The result is decorative balance ... your 
best-face-forward in the world of commerce. 


Add Stewart's dimensional 
planning to your offices. 
Consult Stewart's today. 





ari, STORE AND FURNITURE DISPLAY/1523 COMMERCE STREET 
STATIONERS © OFFICE ourFiTrERs GENERAL OFFICE AND DUPLICATOR DIV. / 400 S. AUSTIN / RI 7-8581 






NEWS SPOTLIGHT 


Manpower Supply Committee 
Activates School Program 


The Manpower Supply Committee of 
the Dallas Chamber of Commerce acti- 
vated its school review program on Sep- 
tember 27 with a luncheon meeting, 
bringing together school officials at both 
the high school and college-university — 
levels in the metropolitan area with rep- 
resentatives of local business and industry. 





James M. Collins, chairman of the 
committee has now presided over a series 
of three meetings with school officials 
having the objective of discussing the. 
adequacy of Dallas area school facilities 
for training in occupational categories 
that have been forecast to be in short 
supply by the Texas Employment Com- 
mission report “Dallas Manpower Out- 
look to 1965.” 


The first general meeting was for the 
purpose of getting acquainted with the 
overall problem the area is confronting 
with respect to available workers not 
matching up with jobs that will be open- 
ing up in the area during the next five 
years. The two subsequent meetings were 
broken down into separate discussion 
groups, with high school officials meeting 
with the committee on October 5, and 
college-university officials meeting on 
October 11. | 

One or more of the three school pro- 
gram meetings were attended by Father 
Edwin R. Maher, Superintendent of 
Schools, Dallas-Fort Worth Diocese of the 
Catholic Church; Dr. Michael A. Duzy 
Vice-President, University of Dallas; Dr. 
W. T. White, Superintendent, Dallas In- 
dependent School District; Dr. J. R. 
Woolf, President of Arlington State Col- 
lege; Dr. J. C. Matthews, President of 
North Texas State College; Frank S. 
Monroe, Superintendent Highland Park 
Independent School District; Thomas B. 
Hartman, Headmaster of St. Mark’s 
School of Texas; Bragg Stockton, Co- 
ordinator of Vocational Training, Dallas 
Independent School District; Donald F. 
Mitchell, Vice-President, John E. Mitchell 
Company. 

John G. Penson, Investments; Avery 
Mays, President Avery Mays Company, 
contractors-developers, and Vice Presi- 
dent of the Dallas Chamber of Commerce; 
Dennis Hoover, Dallas Times Herald; 
Hollis Allen, Assistant to the Superintend- 
ent, Dallas Independent School District; 
James M. Collins, President, Fidelity 
Union Life Insurance Company, and 
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News Spotlight 





Dallas Metropolitan Area school officials and business-industry committeemen who 
attended the September 27 luncheon meeting activating the Dallas Chamber's Area 
Manpower Supply Committee were: (seated left to right) Father Edwin R. Maher, Dr. 
Michael A. Duzy, Dr. W. T. White, Dr. J. R. Woolf, and Dr. J. C. Matthews. Standing, 
(left to right) are Frank S. Monroe, Thomas B. Hartman, Bragg Stockton, Donald F. 
Mitchell, J. G. Penson, Avery Mays, Dennis Hoover, Hollis Allen and J. M. Collins 


Chairman, Dallas Area Manpower Supply 
Committee; Dr. John A. Quinn, President, 
Texas Woman’s University; Dr. Sterling 
Wheeler, Vice-President, Southern Meth- 
odist University; O. F. Erickson, Man- 
ager-Mechanical Contractors Association 
of Dallas, Rudy Rochelle, Dallas Morning 
News; and W. A. Rosamond, Dallas 


Chamber of Commerce staff, and Secre- 
tary of the Committee. 

A report dealing with the findings of 
the Committee as a result of the three 
meetings with the area’s educational 
leaders, with recommended action to be 
taken, will be presented to the Board of 
Directors within the next month. 


Dr. Anthony Bouscaren, center, faculty member of the National War College in 
Washington, D. C., discusses the agenda of the Freedom Forum with W. W. Lynch, 
Forum chairman, left, and J. M. Fullinwider, vice-chairman of the week-long meet. 


Freedom Forum Draws National Attention 


National attention was focused on 
Dallas last month as an outstanding week- 
long Freedom Forum drew more than 
two thousand participants. 

As stated by Mayor R. L. Thornton in 
his proclamation setting aside Freedom 
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Week in Dallas, the Forum was designed 
to enlighten participants on “the insidious 
workings of an international conspiracy 
that is dedicated to the destruction of our 
fundamental constitutional rights as free 
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men. 

















| CAN 
wrk vA PLASTICS 
a HELP 
YOU? 


) Me 
open the door to full design freedom 


Thermo-formed _ plastics 
for your product. With low tooling 
costs and short production lead time 
Texstar thermo-formed plastics can cut 
assembly costs while providing a prod 
uct with ‘‘molded-in’” color, strength, 
style and beauty. 

Mail coupon or phone today. 


Vacuum forming « Vacuum snap-back form 
ing © Drape stretch forming *« Blow form- 
ing © Skin forming ¢ Skin packaging 


TEXSTAR PLASTICS P.O.Bozx 1440, 
Fort Worth, Texas, Phone: Fort Worth 
ED 5-3214, Dallas AN 2-1588 


I'd like to know more about plastics for my 
business. 


[] Please send free literature. 

[] Please have representative contact me. 
NAME 

FIRM NAME 


BUSINESS 


A DIVISION 

OF THE 
TEXSTAR 
CORPORATION 
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TEXSTAR 
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@ WEATHERTRON COOLS AND HEATS 
BRANIFF’S 707 SUPER JET LOUNGE 
ATDALAS === 

LOVE FIELD a. 


BRANIFF reports “highly satisfactory 
performance” from the GENERAL ELECTRIC 















by TEXAS DISTRIBUTORS, INC. in BRANIFF’S Love . 

Field 707 Super Jet Lounge. The area B ~ 
accommodates 106 passengers for each flight 

plus relatives and friends of passengers. 


WEATHERTRON Air Conditioning installed ee | Hy 
| + 


. 
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G-E-WEATHERTRON cools in summer, heats i - ” 
in winter to give BRANIFF 707 patrons a we 
delightful year ’round air conditioning. : 
When You Fly BRANIFF === N7074 


... You Enjoy The FINEST! 





WEATHERTRON 


...the ALL ELECTRIC HEAT PUMP cools without 
water... heats without flame...and changes 
from cooling to heating or from heating to cool- 
ing automatically as the weather changes. 


GENERAL ELECTRIC AIR CONDITIONING. . . combined with TORS determines the exact air conditioning require- 
TEXAS DISTRIBUTORS’ installation and servicing ments needed to give correct comfort to any given 
settee iets toni wiatiitiinai Dilla tail. area...and TEXAS DISTRIBUTORS installs G-E Air 
woes satin Conditioning to fulfill that need. Let us show you 
tomers and employees of business firms throughout how GENERAL ELECTRIC AIR CONDITIONING can help 
North and East Texas. Research by TEXAS DISTRIBU- your business. 







TRIBUTORS, INC. 


2831 NAGLE ST. DALLAS FL 7-9141 
FORT WORTH LONGVIEW TYLER WACO WICHITA FALLAS 
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NAL , » AA LA EMPIRE LIFE INSURANCE COMPANY 


HILTON PAINTER, PRESIDENT «© 1509 MAIN © DALLAS 





News Spotlight 


Chairman of the forum was W. W. 
Lynch, with J. M. Fullinwider serving as 
vice chairman. The week-long program 
registered 2,250 participants, with some 
companies sponsoring many of their key 
personnel. 

Faculty members for the Forum in- 
cluded such well known experts on com- 
munism as Robert C. Morris, president 
of the University of Dallas and former 
chief counsel for the Senate Internal 
Security Subcommittee; Herbert Phil- 
brick, former counterspy for the Federal 
Bureau of Investigation and author of “I 
Led Three Lives;” Fred C. Schwarz, pres- 
ident of the Christian Anti-Communism 
Crusade; George K. C. Yeh, ambassador 
to the United States from the Republic 
of China, and many others. 
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Subjects discussed included “Philoso- 
phy of Communism,” “The Role of the 
FBI,” “Communist Appeal to the Intel- 
lectual,” “Cause and Course of Com- 
munism,” “Ethical and Moral Values of 
the Free Enterprise System” and many 





others. 

Concluding banquet address was by the 
Ambassador Yeh who outlined the rea- modern 
sons why “We Cannot Afford to Lose.” ; : 

Members of the advisory board of the businessman s 
Freedom Forum were William A. Blakley, departme ni 
James M. Collins, Mrs. Stathakos Condos, 

Jack A. Crichton, James P. Crowder, store... 
Joe M. Dealey, William M. Elliott, Fred where 

F. Florence, Mrs. R. Anderson Fredde, 

P. W. Gifford, Mrs. Speight Jenkins, Erik SERVICE 
Jonsson, Sidney Latham, Mrs. Fred V. is the 


Luhnow, Jr., George P. Macatee, III, 


Eugene McElvaney, Felix R. McKnight, by-word! e Ke 3 Re T 3 a SS 


Robert C. Morris, Mrs. John B. Rogers, 


Milford O. Rouse ,Robert H. Stewart III, Complete printing facilities all under 
J. Ben Templeton, Jr., R. L. Thornton, one roof... letterpress, offset... 
Sr., and Mrs. William F. Worthington. complete bindery . . . designers and 
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Passion Play to Come to Dallas. The 
famed Oberammergau Passion Play in its 
original American version, will be brought 
to Dallas for the first time for five days 


printers of office forms, advertising 
material, books, magazines... 
equipped to handle all your printing. 





OFFICE SUPPLIES - FURNITURE ¢ FIXTURES 

















beginning October 28 and running A Dorsey Company representative 
through November 2. can help you plan your entire office 
Under the local auspices of the Kiwanis before you spend a nickel. In addi- 
Club of East Dallas, the play will be pre- tion to printing, Dorsey carries 
sented at Dallas Memorial Auditorium everything you will need in the way 
with evening and matinee performances. of furniture, fixtures, and office sup- 
————— plies. If you’re planning a new office 
Choice Business Locations or merely need a box of paper clips, 
Sales Leases call Dorsey today. 
BILL COLEMAN, Realtor 
nbqaese the company 
145 Yorktown Dallas 210 SOUTH POYDRAS ST., DALLAS 2, TEXAS » Riversive 8-4511 
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4136 COLE Now Dallas apartment residents can enjoy the benefits of 
complete, all-electric living that so 

’ FIRST many Dallas homeowners prefer. 
For these exciting new apartments are 

ALL. ELE CTRIC : all-electric, through and through. Each of the 


—_ ay tf six apartments is heated and 








J 1 N > cooled by its own all-electric 


APAR' I | \ i | } | J T heat pump — each provides the ease and convenience 
of an all-electric kitchen and laundry facilities. The 


‘all-electric heat pump provides year-round heating and cooling. All the air is filtered, enabling tenants 


to enjoy clean, fresh air, significantly free of dust and pollen. The all-electric heat pump heats and 
cools with one unit. It needs no seasonal changeover, as it automatically reverses its cycle to heat or 
cool as needed to keep the temperature constant. MH All apartments are designed on a split level, 
with a large living room-family room that opens onto a private, landscaped patio. Also on the upper 
level are a half-bath, dining room, all-electric stainless steel kitchen with built-in oven, dishwasher, 
refrigerator, disposal. The living area has a wood-burning fireplace. On the lower level are two twin- 
size bedrooms with bath and large walk-in closet. Ml 4136 Cole is a wholly new idea in apartment 
planning — with all the privacy of suburban living, all the advantages of city living. And because it is a 


Gold Medallion all-electric apartment, it brings a new dimension in living convenience and comfort. 


DALLAS POWER & LIGHT COMPANY 
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World Trade News 





His Royal Highness Prince Albert of Belgium and Princess Paola visited the Trade 









service 
Qs 
near 
as your =— 


Mart. With them were Harold Shank, Dallas City Secretary, left foreground, and 
Madame Gilbert Thibaut de Maisieres and Madame Paul Vanden Boeyants. 


telephone 


Belgian Economic Delegation Visits Dallas | 





His Royal Highness, Prince Albert of 
Belgium and Ambassador to the United 
States Louis Scheyven headed a special 
economic mission of 28 policymakers 
from major Belgian banks, financial cor- 
porations and industry groups, to Dallas 
in mid-October. 

The purpose of the visit to Dallas, third 
city in a seven-city swing across the 
nation, was to tell local businessmen of 
the new European common market and 
to ask them to share in the new Europe. 

Prince Albert told Dallas businessmen: 
“I am convinced we are in a position to 
serve both our countries in a co-operative 
way. If Belgium becomes the framework 
of investment, American industry can 
solve our problems.” 

As reasons why Belgium is an ideal 
location for American plants, M. Omer 








Solve ALL your transport problems — 


call a Truck Leasing Specialist! LEASE a single unit 


or fleet 12 to 36 months. RENT a truck for any 
purpose by the hour, day or week. Economical! 


Transportation Complete Dien on Flee 
| 8-701 





1908 Jackson St. / 
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Van Audehove, minister for public works 
and reconstruction, said the country has 
the lowest income taxes in Western Eur- 


ope and a unique provision that taxes paid | 
one year are deductions against the fol- | 


lowing year’s income. 

During their Dallas stay, members of 
the mission met with several hundred 
Dallas business leaders and toured the 
State Fair of Texas as well as banks and 
industrial facilities. 

Special ceremonies included the initial 
reception at Love Field with a U.S. 
Marine Corps honor guard and display 
of 40 Dallas firemen and six trucks. 

On Wednesday evening, an Official re- 
ception in honor of the Prince and Her 
Highness Princess Paola of Belgium was 


sponsored by the Dallas Chamber of | 


Commerce and the Dallas Council on 


World Affairs. 
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CARS an) TRUCKS 





Our entire organization is 
dedicated to getting you 
what you want. May we 


serve you? 


COMPLETE SELECTION OF 
RECOGNIZED BRANDS 


* Industrial Supplies and Equipment 
* Electrical Supplies and Apparatus 
* Heating and Cooling Equipment 

* Cutting Tools and Gages 


* Power Transmission Equipment 
CALL RI 1-5136 


NC 
oF So 
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2621 Irving Blvd., Dallas, Texas 
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Dallas Morning News 
Celebrates 75th Year 


On October 2 some 20,000 persons 
jammed into the Southern Methodist Uni- 
versity Coliseum for the dual purpose of 
hearing the crack U. S. Marine Band and 
honoring The Dallas Morning News on 
its 75th anniversary. 

Just like many things in Texas, this was 
the most. The most people, in fact, to wit- 
ness the Marine Band in concert in one 
day in 30 years. Lt. Col. Albert Schoep- 
per, director of the world famous Marine 
Band, call the turnout “indicative of what 
the people of Dallas think of The News.” 

Proceeds from the concerts, though 
part of commemoration ceremonies for 
The News’ 75th birthday, were donated to 
nineteen Kiwanis clubs in the Dallas 
area. 

The News today with its multi-million- 
dollar plant, its superspeed transporta- 
tion facilities, its top flight management 
and its huge editions is a far cry from the 
first copy that rolled off a small hand press 
in the pre-dawn hours of that autumn 
day, October 1, 1885. 

When The News was born, Dallas was 
a town of between 25,000 and 30,000 per- 
sons, Texas’ 5th largest city. The great 
wonders of television, automobiles, air- 








The Dallas Morning News’ multi-million dollar plant reflects the growth of the paper. 


planes and the quest for outer space were 
scarcely dreamed of. The novelties of the 
day were electric lights and telephone 
service. 

The infant newspaper, lusty offspring 
of the Galveston Daily News, the state’s 
biggest and most read newspaper, was, in 
itself, a unique journalism venture, even 
from the opening issue. 

The News chose to come to Dallas 
after its executives had made a careful 
study of several likely sites in the north- 
ern Texas region. 

The parent Galveston News, frustrated 
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by the slow and uncertain distribution 
methods of that era, hit on the idea of a 
duplicate publication as a means of se- 
curing more circulation in North Texas. 

“The News does not conceive that it is 
introducing itself as a stranger in a strange 
country, among strange people, but it 
merely purposes to cover more fully a 
familiar field and to converse more di- 
rectly and more largely with a familiar 
public,” said an editorial in that first 
issue. 

But though it has enjoyed the tremen- 
dous growth of the City of Dallas and its 
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TAILOR 


* A rolling stone gathers no 
moss—Store at 
EMPIRE WAREHOUSE 


*. There’s no place like 
home—but EMPIRE 
WAREHOUSE gives you 
home office services 





ssEMOR To, EMPIRE WAREHOUSE 


THE BEST Distribution Be Services 
foR YOUR EXACT N. 





* Everybody talks about— 
nobody does a thing 
about—the weather. So use 
EMPIRE WAREHOUSE 
controlled-temperature 
storage. 
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E-MP IRE louminal warehouse 721 S. Austin Street Dallas, Texas RI 7-6391 


DALLAS e« OCTOBER, 1960 

















Anniversaries 


employes have grown from some 25 to 
more than 1,000, The News has retained 
the institution’s traditions and its keen 
sense of responsibilities. 


neer the Dallas paper, and served it as 
manager, general manager, president and 
chairman of the board, once wrote: 
heart is a Texas heart... and its interests 
are those of the city, the state and the 
nation it has sought to serve faithfully 
and well.” 


Two other Dealeys have followed in 
leading The News. E. M. (Ted) Dealey 
was president from 1940 until he resigned 
and became chairman of the board this 
year. He is the son of G. B. Dealey. Ted’s 
son Joe is currently president. 

In 1922, The News added a 100-watt 
radio station to its enterprises, and in 1950 
the company entered the television field 
with the establishment of WFAA-TV. 

The 1960-61 edition of The Texas 
Almanac will soon be released, The first 
of The News allied ventures, The Al- 
manac was first published in 1857. This 
year’s edition will include more than 700 
pages of facts about the nation’s most in- 
teresting state. 
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The late G. B. Dealy, who helped pio- ! 
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UNDERWOOD-OLIVETTI Calculators and 


OFFICE MACHINES 


“In Dallas Since 1902" 


S. L. EWING., INC. 


2805 Gaston — Call TA 1-2358 
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We do not operate the largest ware- 
house in the Dallas area, but we do 
offer you a splendid personalized 
service in a very modern warehouse 
where your account will receive the 
finest supervision. 


We offer you a most complete ware- 
house and distribution service. 


Served by the G.C.&S.F. Railway 


Rates quoted on request. 
References: Republic National Bank, Dallas 





MARK REG. 


TRADE 


Gwe Usa Jual 


General Office: 2700 Gaston Avenue, 
Dallas 26, Texas 
Phone Riverside 7-3136 





MEMBER OF AMERICAN WAREHOUSEMEN'S ASSOCIATION 
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Anniversaries 


HAUL 17 MORE 
BiG BEEFS 
COMFORTABLY ... 
IN A HOBBS 
POT BELLY LIVE - 
STOCK VAN / 
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This photograph was taken in 1890, shortly after the opening of Volk Brothers Shoe 
Store at 250 Elm Street. The two men standing closest together in the doorway are 
Leonard and George Volk, father and uncle, respectively, of Harold F. Volk, presi- 
dent of Volk’s since 1935. Today the main store is downtown at 1806 Elm Street. 





Volk Brothers Observes Seventieth Anniversary 
Volk Bros., one of Dallas’ largest by Leonard Volk and George A. Volk, 








HOBBS department stores, has just celebrated its brothers. The latter was president of Volk 
oe 70th anniversary. Brothers until his death in 1922. 
The company began as a shoe store at Expansions in 1896 and 1912 took the 
1852 PLANTATION ROAD @ FI 2-7571 250 Elm Street in 1840, and was founded _ store to larger quarters at 1206-8 Elm 











EOR ‘DO-IT-YOURSELF’ PROFITS-.- 





The Collection Aids Kit really brings 













in results — results in dollars! 


A series of tested notices, letters and 
stickers makes your pre-collection 


efforts easy and effective. 


The Kit is yours — at one low cost, 


and commission-free. 





MERCHANTS RETAIL CREDIT 
Aon-~ 


RI 7-8411 
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Street. In 1930 Volks’ was the first store in Get @ | He ad Sta rt With @ | Good 
he nation to install complete air-condi- ° ° ° 
ining Looking ARMCO Steel Building 


In the 1930’s Volk’s also began to 
handle apparel, millinery and other acces- 
sories for women. 

Volk’s New Village Shop in Highland i - 
Park Village opened in 1940. Later ex- 4 ee eS 
pansions were the Live Oak store, opening oe oe eS 
in 1949, Wynnewood in 1951, the Men’s 
Shop in the D.A.C. building, across from 
the main store, in 1955, Big Town in 
1959, and Plymouth Park in 1960. 

President of Volk Brothers today is 
Harold F. Volk who was named to the 
post in 1925. 

Active in civic affairs, Mr. Volk is 
president and director of the Trust Fund 























” of the Dallas Community Chest, and holds a: ee os 
Hy a number of other civic offices and respon- In selecting a building best suited for a truck service center, Earl Hayes chose 
“i sibilities. an ARMCO Steel Building for his Earl Hayes Truck Service Center, Com- 


merce at Industrial, Dallas. The building was designed by Prinz and Brooks, 


h: dasa di he Na- 
He has served as a director of the Na Architects, sold and erected by the R. M. Tacker Company. 


tional City Bank, director and vice pres- 














ident of the Dallas Chamber of Com- CALL US TODAY! SS 
k, merce, director of St. Mark’s School of ss “Authorized Dealer 
Ik Texas, the Dallas Art Association, Dallas R. M. TAC K ER COMPA N Y : 5 ARMCO 

Symphony Orchestra Association, and di- 920 S. Cockrell Hill Road : 
e rector and vice-president of Southwest FE 1-4734 ° Dallas 
n Fire and Casulty Company. 
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A limited number of one, two and th 5% 
TU Rice ce aeacin dépacteetaeaa pn Sig ys 
C2 rR FEK available immediately as your new resi- 


dence in Dallas. Town-house elegance 
distinguished apartments free of maintenance cares. 

just minutes 
from downtown Dallas 
in a park-green setting 
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Managed and Leased by 

Owned by Tracco Dallas, Inc., a 
BLAKELY REALTY AND MANAGEMENT COMPANY Boe ; 
Suite 15D, 3525 Turtle Creek. wholly-owned subsidiary of Tishman 
LA 8-7759 or LA 1-219. Realty & Construction Co., Inc. 





Open Daily; and Sunday, | to 5 p.m. 
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Robert T. Griggs 





The saying that handling adds nothing 
to the value of a product, only to its cost, 
is now a bit on the trite side. Bob Griggs 
will concede that, but he’ll insist at the 
same time that the saying is very true. He 
has built his business on that principle. 

At 33, six-foot, blue-eyed, crewcut 
Robert T. Griggs is president of two-year- 
old Allied Material Handling Systems, 
Inc.—a young man and a young firm 
going places together in a field so new 
that industry is not yet fully aware of its 
significance. 

“This is the field that industry last 
turns to when trying to reduce costs,” 
Bob grinned. “We're trying to educate 
management to the prime importance of 
efficient material handling. 

“And it’s only through trade associa- 
tions we have started here in Dallas that 
we're getting people really acquainted 
with the industry.” 

Bob is past president of the North 
Texas Chapter of the American Material 
Handling Society, now headed by Tom 
Ingram of DeSoto Chemical Coatings. 

“This is a group of material handing 
users and vendors,” Bob explained. “Our 
main proposition is to educate young men 
from high school on through college in 
material handling ...try to get them in- 
terested in industrial engineering.” 

While Bob was president of the chapter 
two years ago, it introduced a scholarship 
fund competition into the Dallas schools, 
open to any high school senior. Interested 
students in each high school annually 
compete with essays on the subject, “Why 


I Would Like to Become an Industrial 
Engineer.” Finalists read their essays at 
a chapter meeting and the winner receives 
a $275-per-semester cash award. 

As another educational project, the 
chapter conducts plant tours. A recent 
tour was one through the new Western 
Auto Warehouse in Garland, which Bob 
described as “the most automated ware- 
house in this part of the country.” From 
the time materials are lifted from bins, 
he said, they are not handled again until 
unloaded at their destination. 

In November of 1962, the chapter will 
bring a huge trade fair to Dallas. At the 
1960 fair in Louisville, Ky., next month 
365 national manufacturers will exhibit. 
The Dallas fair, which primarily will be 
held in the Memorial Auditorium, is ex- 

ected to be even bigger. Bob also is an 
enthusiastic member of the Dallas Sales 
Executive Club. 

Bob’s firm, which emphasizes a system 
approach to any problem of material han- 
dling, offers a complete consultation serv- 
ice designed to help the customer fit 
equipment—fork lifts, conveyors, racks, 
etc.—to his particular need. Bob cited the 
case of the Federal Pacific Electric Com- 
pany in Brook Hollow as an example. 


“They thought they didn’t have enough 
storage space,” he said, “and they didn’t, 
the way they were operating. But by in- 
stalling a system of racks and lift trucks, 
we doubled their storage capacity without 
adding a single cubic foot of space. And 
the fork lifts have nice, wide aisles to 
move around in!” 








by dim Stephenson 


Greater efficiency like this not only 
saves a company money but also makes 
working conditions much safer, Bob ob- 
serves. 

So all-inclusive is AMHS’ material han- 
dling equipment sales and service center 
at 6903 Forest Park Road that a cus- 
tomer paid it this high compliment just 
the other day: 

“Bob,” said the customer, “you people 
are the 7-Eleven of the material handling 
industry!” 

AMHS has shipped shelving systems as 
far away as Iran and Argentina for Dallas- 
based oil firms, but Bob says the needs of 
big-distributing Big Dallas alone keeps 
the firm pretty fully occupied. 

A graduate of Woodrow Wilson High, 
Bob studied engineering at SMU after 
Navy service from 1944 to °46. While 
still in SMU he began a career in retailing 
at Titche-Goettinger’s and became, at the 
age of 20, the youngest buyer in Allied 
Stores history. 


He left Titche’s to represent an electri- 
cal fixtures manufacturing concern but 
tired of traveling and in 1951 joined an- 
other material handling equipment con- 
cern. 

Becoming thoroughly versed in material 
handling problems of industrial Dallas, 
Bob and associates formed AMHS in No- 
vember of 1958. 

Three young women who enjoy going 
places with young Mr. Griggs are his wife, 
Joyce, and daughters Natalie, 12, and 
Dianne, 13, The family lives in Loch- 
wood. 
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The standard of the industry 


Four short years ago this fork truck was only a 
dream in the minds of thousands of materials 
handling engineers, plant operating people, and 
fork lift operators across the country. Today the 
Clarklift® is the most widely accepted truck in 
the industry. 


How does this fork truck become the standard of 
the industry in four short years?...by having 
the inherent qualities and design features that 
materials handling experts want and need. 


Before the first pencil line was drawn to design 
this new fork truck, the Clark Equipment Com- 
pany surveyed thousands of plant operating people. 
The results were tabulated ... and after thousands 
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of engineering and test hours and millions of dol- 
lars...the Clarklift was completed and ifitroduced. 


Since its introduction, the Clarklift has become 
the standard of the industry. Today more Clarklift 
fork trucks are sold than any other fork trucks. 


For more information on the Clarklift...or, 
better yet for a demonstration... contact 


TWN INDUSTRIAL 


EQUIPMENT CO. 


1410 SOUTH AKARD e DALLAS e« RI 8-5055 
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| AIR CONDITIONING 
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JOE HOPPE & CO. 


Incor porated 





PHONE TA 1-9193 








| 4102 LIVE OAK 
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. LOUR OFFICE FURNITURE | 


Save Sahar ensrean anes 

Capital for 
Your OTHER 
Needs! 
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completely redecorate your office now and 

pay on a monthly basis to suit your pocketbook. 
Furnishings may be purchased for a 
nominal sum at the end of the lease period ; or 


lease may be renewed. Check with us for details. 


& T'S 
execs 
OFFICE FURNITURE Co. 


2214 MAIN . DALLAS . RI 8-9322 
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| Warehousing Ninth in Nation 





(Continued from page 29) 
handles a large volume of storage-in- 
transit. Shippers Warehouse has a 40-car 
capacity on its private switching track, 
and loading dock space for 60 trucks with 
ample ramp and parking space. 

Koon-McNatt Storage & Transfer Com- 
pany is another distribution facility that 
has been serving Dallas for more than a 
quarter century. This firm has more than 
110,000 square feet of warehouse space, 
a ten-car switch capacity, operates a pool 
car service and maintains offices for brok- 
ers and manufacturers agents. The firm 
also has a household division. 

Texas Express Company is another 
fast-growing Dallas distribution organiza- 
tion that began business here on a small 
scale in 1946. Flexibility is the keynote 
of Texas Express service, and the firm 
serves the small retailer as well as the 
large distributor. Pool car distribution re- 
mains the major field of the company in 
which it serves many national accounis. 
It engages in public merchandise ware- 
housing, and as cartage agents for Dal- 
Worth Shippers Association, Republic 
Carloading Co. and National Carloading 
Co. 

Texas Express Gaston. Avenue Ter- 
minal is one of the most modern freight 
handling facilities in the Southwest. Its 
docks are 60 by 525 feet. Its rail siding 
accommodates up to 20 cars with 34 
truck doors on the other side. Early in 
1957, the company opened a new Dallas 
warehouse at 3141 Hansboro Street. Of 
brick and tile construction, this facility 











Texas DELIVERY SERVICE 
call RI 8-4444 


DALLAS « OCTOBER, 1960 
















lit 
al: 
st 


fc 














has 40,000 square feet. The operation is 
palletized and highly mechanized in hand- 
ling equipment. Texas Express Company 
also maintains temperature-controlled 
storage in this facility. Texas Express also 
operates 45 power units and 15 trailers 

















SEEBURG 


Background Music Systems 
For Lease or Sale 


MusIc SUPPLY COMPANY 
2509 E. 11th Dallas Phone WH 2-1289 
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for customer service. 





Texas Delivery Warehouse is another 
fast-growing public facility that now has 
more than 100,000 square feet of ware- 
house space. Combined with a wide va- 
riety of delivery services and rental service 
for material handling equipment, Texas 
Delivery Warehouse fills a unique gap in 
Dallas warehousing. The firm specializes 
in warehousing machinery and heavy 
equipment that requires care in special 
handling. This includes everything from 
IBM Electronic “Brains” to air-condi- 
tioning equipment. 

Dallas has more than thirty large ware- 
house organizations including merchan- 
dise warehouses, farm products ware- 
houses and cold storage warehouses. This 
does not include the many warehouses in 
Dallas devoted exclusively to household 
goods storage. With new warehouses plan- 
ned and expansion of present facilities, 
Dallas is geared in every way to meet 
the distribution needs of the future. 


MEET Pier HALFWAY 


Ideal Location For Your Next 


Sales Meeting or Convention 





ea] WNSGHRAN FIRES 


TWO 
CILIES 






<j Resort and Country Club 
).) Luxury at Hote/ Prices 
Located only 3 miles west of 


Amon Carter Field on State 
Hwy. 183. 


TAKE THE FORT WORTH TURNPIKE to FM 157, turn north 5 miles 
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Manufacturers of 


AIR COMPRESSORS ¢ 
COMPAIR PUMPING 


0-15,000 PSIG 
0-20,000 CFM 


REMOTE TANK MODELS — 
5 HP through 20 HP 





INDUSTRIAL 
-OIL & CHEMICAL 
PLANTS 





CENTRAL COMPRESSION 
SYSTEMS for supplying he- 
lium, nitrogen, air. Guaran- 
teed discharge capacities up 
to 15,000 psi. . . 47 to 150 
scfm. P 





HATCO 


ENGINEERING, 
INC. 


5151 Sharp Fleetwood 2-3971 
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TWIN-AIR ROTARY SCREW 
COMPRESSORS — Capacity 
to 40,000 cfm. 


SYSTEMS © '/2-10,000 HP 
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CLEAN, 
PERFECTLY 
CONDITIONED CARS 


HERTZ 


Rent a car 





LOW HERTZ RATES 
INCLUDE GAS, OjlL 
AND INSURANCE 


DRIVE NEW... 
CHEVROLETS. AND OTHER FINE, 
FULLY-EQUIPPED CARS 


YOU NEED ONLY 
YOUR DRIVER'S LICENSE 
AND IDENTIFICATION 


PHONE RE V-AGTT poner i vere... 


LEAVE IT THERE"’ 


HERTZ RENT A CAR SERVICE 


1326 Commerce St., Adolphus Garage Ri 1-4611 
1927 Commerce St. RI 11-4611 


TihicimilehalclilcL Mme lile Me hclul thal (tie 2 bellies 
1112 Mercantile Securities Bidg. Ri 1-4611 


Love Fie!d Airport Ri 1-4611 
Southwest Airmotive, 7515 Lemmon Ave. a ee Seat 
Statler Hilton Hotel 1-4611 


Freeman's Gulf Service Station, 
Preston Rd. and Northwest Highway 1-1331 
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S FREIGHT 
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SERVICE 


















SHREVEPORT - NEW ORLEANS 
SOUTH « SOUTHEAST 


o 
H. R. WHITING, District Freight Agent 
KANSAS CITY SOUTHERN LINES 
Svite 532 National Bankers Life Bidg. © Tel. Ri 8-9234 
cm 
H. W. CWAYNE) DAVIS, Merchandise Agent 


LANDA MOTOR LINES 


Tel. Ri. 11-6734 


RETAIL 


Margaret Weber Named 
"Miss Downtown Dallas" 


Margaret Weber, a Counter Sales Agent 
and Secretary for Continental Airlines in 
the Mobil Building has been proclaimed 
“Miss Downtown Dallas” by the Down- 
town Dallas Committee. , 

Miss Weber was selected from fifty-two 
young women who competed for the title 
Sunday, September 25th in the auditorium 
of the Lone Star Gas Company. All con- 
testants were’ judged for their charm, 
poise, personality, intelligence and beauty. 

Lee Starr, president, the Downtown 
Dallas Committee, presented the winner 
with a bouquet of red roses and an- 
nounced that she will receive a $1000 
wardrobe. 

The Miss Downtown Dallas Contest 
was sponsored by The Dallas Chamber of 
Commerce and the Downtown Dallas 
Committee, an organization composed of 
businesses and institutions whose primary 
business interests are located in the down- 
town area. 

As Miss Downtown Dallas, Miss 
Weber, a 23 year old brunette, will act as 





_ Official greeter and representative of the 


L.C.L. and CARLOAD 
L.T.L. and TRUCKLOAD 
PIGGYBACK 
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and Company 


REALTORS ?rorerties 
SOCIETY OF FORMER SPECIAL AGENTS OF FA! Sales e Service e Rentals 


MEMBER | DALLAS MEAL ESTATE BOARD 
LIFETIME MEMBER DALLAS CHAMBER OF COMMERCE 













Jo RA RANDOLPH Calculators e Typewriters e Adding Machines 
, > J . - 
Jacksons dusiness Machines 


211 N. ERVAY BLDG. « DALLAS, TEXAS 3129 Knox Street 7B rrvae:t:: 





















nt Riverside 8-3033 
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OWING GROWING GROW 
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ee AIRCRAFT — Airaterra Ground Support & Airborne | 

\- S. ° a Quick Couplings ¢ Cratty Freedom Rubber e High 
| ; —~Jeruing a Temperature Rubber @ Rubber Press Pads @ Throw 
Lee Starr, left, chairman of the Down- tf 9g I fyi / a Sheets 
‘ . . | he ndustria se 

town Dallas Committee, and Perry Jack- | | = CONTRACTORS — Suction & Discharge Hose © Foot 
! son, interline and agency sales repre- a ae a Valves @ Hydraulic Hose @ Assemblies & Fittings @ 
; sentative of Continental Air Lines, con- se Air, Water, Pile-Driver Hose @ Rain Suits @ Coats © 
gratulate Miss Weber, official ‘‘Miss | | ¢ jj.§ Knee Boots e Four-buckle Arctics 
) Downtown Dallas’’ for 1960 and 1961. | || | INDUSTRIAL PLANTS — Hose: Air, Water, Steam, 


Metal, Hydraulic ¢ Gloves: Neoprene-Coated, Rubber, 
Piaytex, Leather @ Miscellaneous: V-Belts @ Sheaves 

ae e Chain & Sprockets @ Asbestos Sheet © Neoprene 
for One year. = Sheet @ Sponge Rubber © Brass Compression and 


Second and third place winners were Tiare Fittings © Pipe and Pipe Fittings 
Ann Stubblefield, a secretary at American = 
Petrofina Co., and Madelon Lasly, a model 
for A. Harris. Two alternates were Franci | 
Kuhn, receptionist at Mercantile Secur- | Texas RUBBER SUPPLY, Inc. 
ity Life Insurance Company, and Sue | 
Robertson. home economist for Lone | 2436 Irving Bivd. P. Oo. Box 6007 Riverside 7-3143 


Downtown Dallas business community 





1 = “If It’s Rubber, Call Us’ 

















Star Gas. 






Molenco’s new Hi-Cor 7%” depth 
corrugation roofing and siding sheets 
may be ordered cut to any length 

from top quality, high tensile 
galvanized steel. Hi-Cor sheets are 
revolutionizing the construction 


of steel buildings because of 
the four big advantages 
they offer: 


100% STRONGER ... than 42” depth corrugation of the same 
gage and material. 
DOLLAR SAVINGS Use lighter gage with no sacrifice of strength. 
LABOR SAVINGS Custom length sheets go up fast, easy. 
at BETTER BUILDINGS... Stronger and more weathertight. 
* Zl 


Moncrief-Lenoir Manufacturing Co. 
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Houston Lubbock San Antonio 

2103 Lyons Ave., CApitol 5-1441 2002 Ave. A, POrter 3-2839 701 San Fernando St., CApitol 5-2981 
Dallas Harlingen Temple 

2735 Coombs St., HAmilton 8-5161 > mile West LaFeria, GArfield 3-1633 202 South 4th St., PRospect 3-6863 
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Cherlin Dalles 


LOCATED IN EXCLUSIVE SOUTHLAND CENTER 


74 


TOWN ROOM 


STEAKS — 


AND CUISINE. 






Leave nothing’\,. 
to be 


desired. 
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Strip sirloin, top sirloin, 
T-Bone, filet...all thick and 
deftly grilled to perfection.. 
all unforgettable. And if some 
in your party aren’t searching 
for steak, the Town Room 
serves equally memorable 
Roast Beef, Southern Fried 
Chicken(Mammy Style). . and 
many, many exciting South- 
western foods. Bring the whole 
family tonight to the Town 
Room, in the new Sheraton- 
Dallas Hotel. 


Open 7 A.M. to 10 P.M. 
for those who prefer the very best! 


HOTEL 


ARTS AND MUSIC 
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Maestro Paul Kletzki leads the Dallas Symphony Orchestra into its 61st 


season this fall. During the summer he toured Europe and So. America. 


Dallas Symphony Orchestra Plans Exciting Season 


The Dallas Symphony Orchestra’s dis- 
tinction of being ranked among the 
country’s top symphony orchestras rises 
from a comprehensive program of activ- 
ity as big as the Lone Star State, itself, 
a program which this year extends from 
the Texas prairielands north to the waves 
of Lake Michigan and south to Latin- 
America. 

The orchestra under the baton of 
Maestro Paul Kletzki, has arrived at its 
enviable status through nothing less than 
concentrated effort, efficient planning and 
generous support within a program of 
activity for all age groups and classes of 
society. During recent seasons, it has 
blossomed in every channel of endeavor. 
It has enlarged its orchestra personnel, 
expanded its season — including Spring 
tour — and increased its budget, earned 
income, contributions and season ticket 
subscriptions, not to mention growth in 
the way of its auxiliary arms such as the 
Symphony League, Conductors’ Commit- 
tee and similar organizations. 

Recently, the symphony’s program 
reached out beyond U. S. boundaries 
with its noteworthy project, “south of 
the border,” which brought about the se- 
lection and coming presentation of a 
Latin-American soloist here this season. 





This program is an all-out effort to con- 
stantly broaden and strengthen inter-con- 
tinental cultural relationships through the 
exchange of musical talent. 

A healthy subscription series, extend- 
ing from an opulent opening and candle- 
light supper at the Chaparral Club No- 
vember 29 to the final concert on April 
17, will put a galaxy of musical stars on 
the stage at State Fair Musical Hall. As 
a special subscribers’ bonus to its 1960-61 
season ticket holders, the symphony will 
present the celebrated Concertgebouw 
Orchestra of Amsterdam May 15. 

Each year major metropolitan areas, 
small communities and college campuses 
over the U. S. listen to and applaud the 
Dallas Symphony Orchestra. During the 
coming season, the month of March will 
find the orchestra touring over almost a 
dozen states, covering some 5,000 miles 
in nearly 29 concert stops, proof the Dal- 
las Symphony now is widely sought out- 
side its own neighborhood as an expo- 
nent of finely-executed music. 

Special “in-and-out” concerts in several 
nearby Texas cities and towns also are 
on the orchestra’s agenda, as usual, this 
year. 

Working with close cooperation from 
public, private and parochial schools of 
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Out-of-town concerts and a_e special 
Youth Series are again on the orches- 
tra's agenda. Tours are set in March. 


Dallas, the orchestra’s special Youth 
Series, under the baton of Associate Con- 
ductor Donald Johanos, delivers a re- 
sponsibility to its community and sur- 
rounding areas. This year, special features 
of the Youth concerts from December 
through April will include TV star Cap- 
tain Kangaroo and the Dallas Civic Bal- 
let. The Youth series has seen steady 
growth in both audience and appeal since 
its inception in 1919. 

The annual Dealey Award has become 
an established magnet for musical talent 
among young Texas artists, so far un- 
covering such successes as pianist Van 
Cliburn. The award is conducted by the 
Dallas Symphony Orchestra League for 
students of instrumental music and voice 
from 16 to 26 years. Four prize winners 
are named, including a capital prize bring- 
ing Opportunity to appear as soloist with 
the Dallas Symphony, which this year will 
take place February 27 as a regular con- 
cert on the symphony’s subscription 
series. 

Such musical greats as Samson Fran- 
cois, Guiomar Novaes, Jamei Laredo, 


Henryk Szeryng, Jennie Tourel, Nathan 
Milstein, Gregor Piatigorsky and Van Cli- 
burn will come to Dallas under auspices 
of the orchestra this coming season. 





Nathan Milstein, left, and 


violinist, 
Gregory Piatigorsky, cellist, are among 
the musical greats to be presented this 
year by the Dallas Symphony Orchestra. 
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For Complete Vending Service 
Call 


THE DALLAS COCA-COLA BOTTLING CO. 


Soft Drinks, Coffee, Candy, Milk 
Cigarettes, Ice Cream, Hot Foods 


1101 Second Avenue 












Hamilton 1-2155 
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Perhaps not... but then perhaps you are. 
A lot depends on when it was designed. 
Is it a package you’ve used for years? 
Then maybe some creative thinking, an 
application of new methods and materials 
might save you money. Why not let Lane take a look? 


cA iieé> 
= ¢ DD container company 


11180 Denton Drive - Dallas 20, Texas - CHapel 7-7101 
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L U aa B E FR LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenve Phone TA 1-5194 








Arts and Music — 





Dallas Festival Plans 
Civic Celebration Month 


An important new facility which will 
serve the Dallas business community by 
attracting great numbers of visitors to the 
city in November has been drafted by the 
| Dallas Festival in its second annual ob- 
servance. 

The Festival, a one-month civic cele- 
bration established last year, salutes all 
Dallas entertainment arts in a far-reach- 
ing regional promotion throughout the 











Southwest. 
A central downtown information bu- 





Complete Planning and Installation Service 





STEEL SHELVING AND PARTS BINS 
LOCKERS — WORK BENCHES — SHOP EQUIPMENT 
ACORN WIRE MESH PARTITIONS AND FOLDING GATES 
STURDI-BILT STORAGE AND PALLET RACKS 


W. W. CANNON COMPANY 
9739 Denton Drive Phone FL 7-2846 
Storage and Merchandising Consultants 














Leading Distributor of... 


BEARING and 
TRANSMISSION EQUIPMENT 














reau and ticket office has been set up in 
an empty drug store building at St. Paul, 
Pacific and Live Oak Sts., donated to the 
Festival committee for the purpose. 

Although the office was established 
specifically for the one-month celebration 
in November, plans are already underway 
to maintain such an office year-round as 
| a permanent service. Visitors in the city, 
whether an individual’s week-end guest, 
a firm’s regional conference or a conven- 
tion of thousands, will find in this one 
central location all information on what 
_ is being offered at any given time in Dal- 
| las entertainment. Reservations for the 
attractions of their choice may be made 
_ on the spot. 





Offering the 
Top Quality and Precision of: 
American Stock Gear e Barden 
Bodine Motors e Bunting Bronze 
Chain Belt Co. e Chicago-Rawhide 
Dayton e Dodge Mfg. Corp. 













BEARING, CHAIN 
& SUPPLY COMPANY 


1505 WYCLIFF AVENUE “a i 
Dallas 7 
Riverside 2-8626 
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= Bearing Chale Pisses 
& SUPPLY Co, 





Eberhardt-Denver e Fafnir 


Falk e Goodyear e Hyatt 
New Departure e S. K. F. 
Timken e Torrington 
Truarc Rings 
Worthington 
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Arts and Music 


Mailings throughout the Southwest of 
150,000 Festival leaflets, giving the sched- 
ule of November attractions, went out in 
il October and are already bringing heavy 





ry out-of-town mail-order results for the 
le downtown office to handle. 
°: A spectacular promotion in the fall 


Festival’s first week, Nov. 1 to 6, will 
dramatize Dallas’ art and entertainment 
offerings in the downtown area. Festival 
Court, a gala, mardi gras concourse and 
open-air theater will be established in 
Southland Center plaza, through the gen- 
erous offer of the space for one week by 
Dan C. Williams, president of Southland 
, Life Insurance Co. 

The Court decor has been designed by 
a volunteer team of local architects, head- 
ed by Downing Thomas. With Charles 
Meeker as volunteer producer, daily free 
entertainment will be presented on a stage 
built out over the plaza’s pool. Here will 
be offered samplings of all the arts, in- 
cluding symphonic and jazz music, ballet 
and opera, for passers-by to enjoy. 

Official opening of the Festival will be 
a luncheon honoring celebrated guests, 
Tuesday, Nov. 1, in the Chaparral Club, 
to which Dallas businessmen are especi- 
ally invited. Other special events will in- 
clude a book-and-author luncheon, Satur- 
day noon, Nov. 12, in the Baker Hotel, 
and home tours, Saturday afternoons, 
Nov. 12 and 19, when a group of beauti- 
ful Dallas residences will be opened to 
visitors as a Festival benefit. 

The civic promotion is being financed 
by contributions from individual patrons 
and from Dallas industry. Firms may 
deduct their gifts as business expenses by 
making checks payable to the Dallas 
Chamber of Commerce Festival Fund. 

Festival officers are Waldo Stewart, 
President; Clint Murchison Jr., executive 
committee chairman, and J. O. Lambert 
Jr., chairman of the board. 





EQUIPMENT RENTAL 


Motor Cranes 6 Draglines 


Trenchers @ Backhoes 


Shovels @ Dozers 


LDT company 
GENERAL CONTRACTORS 
DALLAS + FORT woRrTH 
VAROEST MOTOR CRANE SERVICE IN THE SOUTHWEST 
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. » AIR CONDITIONING CONTRACTORS 


Fleetwood 7-4674 
- 2728 MOCKINGBIRD LANE @ DALLAS 
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HELP YOU WITH: 


COMPLETE DIRECT MAIL SERVICE 

e IDEAS « COPY 

¢ LISTS — local and state lists of individuals and firms 
who have the money to buy 

¢ COLOR PRINTING 

e LETTERS — typed automatically or processed 

e ADDRESSING — automatically or typewritten 

¢ MAILING — stuffing envelopes automatically 


COMPLETE PRINTING SERVICE 

¢ BROCHURES « FOLDERS ¢ HOUSE ORGANS 
* ANNUAL REPORTS » LETTERHEADS 

¢ FORMS ¢ SPECIAL PIECES 


A COMPLETE SERVICE TO FIT YOUR NEEDS... 
WHATEVER THEY MAY BE! 








« 


PRINTING AND 
LETTER SERVICE 
COMPANY 


DIRECT MAIL ADVERTISING SPECIALISTS © RI 2-8167 * 1015 N. HAWKINS ¢ DALLAS 
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NOW AVAILABLE FROM 
Dallas 


CLARKE & COURTS 
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CLUBS and 
ASSOCIATIONS 








POTTER 


American Gas Association 
Elects L. T. Potter President 


L. T. Potter, president of Lone Star Gas 
Co. and president of the Dallas Chamber 
of Commerce, was elected president of 
the American Gas Association at its 42nd 
annual convention in Atlantic City. 

In taking office, Mr. Potter becomes 
the third president of Lone Star Gas — 
and the third Dallas Chamber president 
— to head the national gas industry trade 
association. The late L. B. Denning served 
as AGA president in 1936, and D. A. 
Hulcy, now Lone Star’s chairman, was 
president of the Association in 1951. Mr. 
Denning served the Dallas Chamber as 
president in 1937 and 1938; Mr. Hulcy 
was Chamber president 1947-49. 

Lone Star is the only company ever to 
have furnished three AGA presidents. 

— 
Mrs. Acker Named Women's Group 
Head. Delegates to the Fifth National 
Convention of Women in Construction 
elected Mrs. Lois J. Acker of Dallas pres- 
ident for the year 1960-61. 

Mrs. Acker is administrative assistant 
and a staff member of the firm of George 
L. Dahl Architects & Engineers. 

The new president also has served as 
first vice-president of the local Women in 
Construction Chapter. 
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JOE — & CO. 
ealtors 


Commercial and 
Industrial Properties 


211 N. Ervay 


| RI 8-0171 | 
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MACHINE TOOL 


Prentice at Yale 








- 
. 


Authorized Distributors For 


Lucas Machine Company 

The Minster Machine Company 

W. H. Nichols Company 

Pacific Industrial Manufacturing Co. 
Reed Engineering Company 
Sheridan-Gray, Inc. 

Stewart-Warner Corporation 


Barnes Drill Company 

Ekstrom, Carlson & Company 

Elmes Engineering Company 

The Fosdick Machine Tool Company 
Fraventhal Company 

The G. A. Gray Company 

The Hamilton Tool Company 

King Machine Tool Company The Thompson Grinder Company 
The Lodge & Shipley Company The Webb Corporation 


214 Prentice Building 
Dallas 6, Texas 
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ASSOCIATES, INC. 


EMerson 8-6576 












——— 














DALLAS UNION SECURITIES CoO., INC. 


1001 Adolphus Tower 
1412 Main St., Dallas’ 


Members 
New York Stock Exchange 
Midwest Stock Exchange 
American Stock Exchange ( Associate) 






















THE IN 
STEEL BUILDINGS 












NES AND 


NS > STEEL BUILDINGS 
METALLIC BUILDING COMPANY 


SUBSIDIARY OF BBP DIVISION NATIONAL STEEL CORPORATION 
FL 2-9721 6115 DENTON DR. 
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Servin g the Southwest 


Steel & Brass Pipe Nipples 
Welded & Seamless 


Southern Nipple Mfg. Co. 


DALLAS, TEXAS 





















Let-the 
Personal 
Department 

of 

Kenneth 
Murchison & Co. 
Answer 
Your 
Insurance 
Question 


Ro 8.P°T] 

















| School for a brochure. 





Clubs and Associations 


BRIGGS 


Insurance Advertisers Name Briggs. 
John L. Briggs, vice-president and director 
of public relations and advertising for 
Southland Life Insurance Company, has 
been chosen president of Life Insurance 
Advertisers Association. 

Long active in numerous life insurance 
organizations, Mr. Briggs served as presi- 
dent of the Institute of Home Office 
Underwriters, 1939-40. A leader in many 
civic and business organizations in Dallas, 
he has also served as president of the 
Dallas Advertising League and of the 
Advertising Club of Dallas, and as a di- 
rector of the Texas Public Relations As- 
sociation and of the Advertising Federa- 
tion of America. 


+ 
Crozier Tech Wins Advertising Art 
Award. The Grand Award of the Eighth 
Annual Exhibition of Advertising Art has 
been given to Crozier Technical High 





———— 


The show was judged on the basis of 
the total merit of the piece, including art 
quality, copy writing, originality of idea, 
and the overall appearance. 

The award was given to the advertiser 
and certificates to the artist and the ad- 
vertising agency. The Advertising Artists 
Association of Dallas was the sponsoring 
organization. 





WELCH 


Welch Heads Insurance Agents. 
Carie E. Welch, partner in the Wilson- 
Welch and Company insurance agency, 
has been named the 3 Ist president of the 
Dallas Association of Insurance Agents. 

Mr. Welch has served on the board of 
directors of the agents’ association for the 
past three years, and has filled the posi- 
tion of vice-president during the past year. 

George E. McCormick, partner in the 
George McCormick Agency, was elected 
vice-president of the group, and Lon Mo- 
hundro was re-elected executive secretary- 
treasurer. 














Over One Quarter Century of Dependable Service 
| To Dallas and the Great Southwest 


af cA K ATT 





1100 Cadiz Street 


One block South Memorial Auditorium 


M' SNATT STOR 


tl i en 





110,000 Square Feet 


Bonded and Insured. Fireproof sprink- 
ler system. Low Insurance rates. 10-car 
switch capacity. Pick-up and delivery. 
Pool car distribution. Separate divi- 


sions for household. 


DEE HILL, President 


Koon-MeNatt Storage & Transfer Company 


Member 


Associated Warehouses Inc., Chicago and New York 


= 
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SCOVELL 


Salesmanship Club Names Scovell. 
At a meeting in the Dallas Athletic Club, 
Field Scovell, vice-president of the South- 
land Life Insurance Company, was elected 
president of the Salesmanship Club of 
Dallas. 

Long active in civic work, Mr. Scovell 
is past chairman, Park Cities YMCA 
Fund Drive; a member of the executive 
committee of the Cotton Bowl Athletic 
Association; chairman of the Athletic 
Committee of the Dallas Chamber of 
Commerce; vice president and committee 
member of the Southwestern Amateur 
Athletic Union; committee member of 
Austin College Development Commission; 
and a member of the Dallas County Park 
Board. 

Other officers elected were Ed W. Rose, 
first vice-president; H. D. Turman, sec- 
ond vice-president; R. W. Blair, Jr., sec- 
retary, and D. O. Tomlin, treasurer. 








INDUSTRIAL DISTRICT 


“Under the Skyline 
of Dallas’ 


TRINITY 





New Home of 


| | ‘ BEARING CHAIN 
a 4 & SUPPLY 
. ' COMPANY 


fe | ee | 8 For information about the 
gis eee a pete Industrial District 

ee consult your real estate 
broker or... 














INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Building, Dallas, RI 1-9424 


YOUR CONVENTION- 
DISPLAY AUDIENCE 
IS ON THE RUN, SO... 


SAY IT FAST! 


Resort to Greater Visual Impact 
to Draw Interested Glances of 
Visitors from the General Type 
of Competing Exhibits. 


Exhibiting Is a Complex Prob- 
lem, and Should Be Assigned 
to Those Who Specialize in 
Designing, Planning and 
Assembling Exhibits. 


For the Maximum Degree of 
te go with this act.” ‘ 
Effectiveness Plus the Economy 
of Using Readily Available 
Materials, Convention Dollars 
Can Be Wisely Spent in the 


Hands of Experts. 


Jno.P Bounds @ Son 


3130 NORTH HARWOOD 


Riverside 8-875] 


if YOUR TENDENCY is towerds 
research you can find Jno. P. Bounds 
in the 1906 Dallas Phone Directory. 


DALLAS 4, TEXAS 
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Southland... Life 
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NCR* or Carbon Interleaved 


BUSINESS FORMS 


Purchase Orders Voucher Checks Carbon Second Sheets 





Invoices Insurance Policies 


























No Quantity Limit — Prompt Delivery *No Carbon Required 


THE EXLINE-LOWDON CO. 


LITHOGRAPHERS - * PRINTERS - ROTARY BUSINESS FORMS 
BANK STATIONERS 


1818 SOUTH ERVAY ST. + HA1-2177— 7 
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Clubs and Associations—————— 





LINDELL 


Industrial Advertisers Elect Lindell. 
Elwood Lindell, advertising manager of 
Dresser Industries, Inc., has been named 
president of the North Texas Chapter of 
the Association of Industrial Advertisers. 

Gene Garner, advertising manager of 
Otis Engineering Corporation, was elected 
first vice-president; and Rueben C. Erick- 
son, general supervisor of public relations 
and advertising for Temco Electronics & 
Missiles Company, was named second 
vice-;>“esident. 

Other officials for the coming year in- 
clude C. A. Nicholson, The McCarty 
Company of Texas, Inc., secretary; and 
Robert T. Wood, McGraw-Hill Publish- 
ing Company, treasurer. 

ss 


Crawford Named by Downtown Ex- 
ecutives Group. James R. Crawford, 
secretary-manager of the Dallas Retail 
Merchants Association, Inc., has been 
elected vice-president and a member of 
the board of directors of the International 
Downtown Executives Asociation. 

The association is composed of execu- 
tives from downtown property owner and 
promotional groups. 











Complete Dallas Stocks 


of 
Steel Shelving 
Lockers 
Pallet Racks 


The “Department Store” of Steel Equipment 


Work Benches 
Cabinets 


Storage Equipment Ca. , Inc. 


Stock Carts 











140 LESLIE STREET 
E. P. HALSTEAD 





Riverside 1-1729 
SAM T. ALTON 
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Clubs and Associations 


MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone RI 1-555! 
| AUBREY M. COSTA, President 


36 YEARS EXPERIENCE FINANCING REAL ESTATE 














ELLIS 


Ellis Elected to Insurance Group 
Presidency. Porter Ellis, veteran Dallas 
insurance and civic leader, has been 
elected president of the National Associ- 


ation of Insurance Agents. IT’S NOT 4b HE 


More than 100,000 independent insur- AGRE: si J “ 
oo > oe ore by the SIZE OE ‘| HE, 

ationa ssociation, Whic as state " — — 
chapters in all 50 states, and in the Dis- S PAC E, it H A I 
trict of Columbia. ‘a lan ne Pe ‘ 

| a MATTERS p00 


Frey Named to National Mortgage 


Bankers Post. Jerry B. Frey, Jr., former | | le Be TH E SIZE. 











president of the Dallas Mortgage Bank- | . ry ~ ~ 
ers Association, has been elected a gov- | OF I HE. IDEA! 
ernor-at-large of the Mortgage Bankers RRR 5 ~ RR 


Association of America. 

In addition to being elected one of six 
governors-at-large for the national MBA, 
Mr. Frey will serve during the coming 
year as vice chairman of the MBA insur- 
ance committee. He also will be a mem- 
ber of the national group’s educational 


ERWIN WASEY, RUTHRAUFF & RYAN, INC. ADVERTISING 
$15 ADOLPHUS TOWER, DALLAS 2, TEXAS RI 1-6453 

















committee and will continue as the PEPTEDURGM © ST. PAUL © GAN PRANCINGD © GLASSOW ¢ MEWCAGNS-U-4TNE 

S.M.U. representative on the MBA col- LONDON * STOCKHOLM ¢* TORONTO 

lege and liaison committee. He also will 

be a member of the MBA’s Southwestern 

Senior Executives Conference Committee. | |! - ead ~ a __________ a _]| 
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More Unobstructed Floor 
Space for your do/lar! 


















® No Interior Columns 

® Clear Span up to 130 ft. 

® Working Space for Cranes and Machinery 
® Extremely Low Maintenance Costs 





Adaptable for offices, warehouses, 
factories, garages and stores... 


almost every business use. ) | paying 28 4501 Harry Hines 
y eee BUILDINGS COME ANY pe Dallas, Texas 
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Realtor 


Fidelity Union Life Building ¢ DALLAS 





MEMBER SOCIETY OF INDUSTRIAL REALTORS A Major Wholesale Center 


(Continued from Page 43) 
4 oO W E L L H. WATS Oo Ns ceeeeianialies coal — constantly work 


Phone RI 1-1793 





to improve this service. 
Six airlines, 9 main-line railroads, 37 
motor freight lines, and 5 intercity bus 














Your lenses can be fitted into severely 
tailored or beautifully styled frame va- 
riations. Up-date your "outlook." 





THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 


Bring Y our Prescription 
to Us for Glasses 


—— — — — - ——— —E 







eae lines today provide transportation service 
unsurpassed in the Southern half of the 
United States. 


Banking 

Dallas banks are familiar with the 
problems and requirements of the whole- 
sale industry. Commercial banks, readily 
extend credit for seasonal inventory needs, 
either by loans against warehouse receipts 
or by financing field warehousing. 


Space Available 
Dallas always builds ahead of the needs 
of its businesses (still nothing has yet 


































You'll “score” in a big way...first with the 
employee... second in the saving of precious 
time when you make the coffee break delicious, 
quick and convenient. 


Day and night, this fast, reliable, at-any-hour 
coffee service is ready to “tackle” your sched- 
uled coffee break. 

You can have a little or a lot of “OLD FASH- 
IONED” brewed coffee delivered piping hot 
in stainless steel containers for quick, easy dis- 
pensing or in modern vending machines. If your 


Phone Riverside 1-3855 


Also Available for Parties and Special Occasions, 





KEEP YOUR TEAM 
R-0-0-T-I-N-G! 


/ 








/ 





coffee breaks require courteous, well-trained 
personnel combined with a complete snack 
bar service, this is also available on schedule. 


You'll keep the “team” rooting for you when 
you engage the service of COFFEE TIME, 
INC. Call RI 1-3855 and let us acquaint you 
with coffee break benefits that are pleasing the 
employer as well as the employee. The 
COFFEE TIME, INC. plan is sure to “score” 
for you. 


1426 NORTH INDUSTRIAL 
DALLAS, TEXAS 
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A Major Wholesale Center 


been built too big in Dallas). Conse- 
quently, real estate people always have 
an inventory of buildings with from 1,000 
to 50,000 square feet of area available for 
new wholesalers who choose Dallas for 
their Southwestern headquarters. 


A number of the city’s 18 planned in- 
dustrial districts offer facilities especially 
designed for wholesale operations. In 
some of them the largest portion of avail- 
able space is devoted to warehousing and 
distribution. In all districts, however, a 
considerable amount of space is contin- 
ually being released by firms that are ex- 
panding and moving into larger quarters. 


With more than 35 major office build- 
ings completed since 1948, Dallas has 
enough modern office space to meet vir- 
tually any requirement. Rates are com- 
petitive, ranging from $3.25 to $5.50 per 
square foot per year. The median price 
is around $4.25. Prices include air condi- 
tioning, janitorial services, and all utilities. 


Merchandising Chains 


A recent sampling of retail merchan- 
dising chains with headquarters or re- 
gional offices in Dallas showed that eight 
companies operate 532 retail merchan- 
dising units in 21 states under supervision 
of their Dallas offices. The companies are 
Edison Bros. Stores, Inc., Lintz Depart- 
ment Stores, National Shirt Shops, Inc., 
Paul’s Shoes, Inc., Sears, Roebuck & 
Company, The Sherwin-Williams Co., of 
Texas, Western Auto Stores, and Zale 
Jewelry Co. States include Alabama, Ari- 
zona, Arkansas, California, Colorado, 
Georgia, lowa, Kansas, Louisiana, Missis- 
sippi, Missouri, Nebraska, New Mexico, 
Oklahoma, Oregon, Tennessee, Texas, 
Utah, Virginia, Washington, and 
Wyoming. 


Growth Opportunities 


Many — perhaps the majority — of 
nationally-known concerns now operating 
branch manufacturing plants in Dallas be- 
gan here with some type of distributing 
Operation, then expanded into assembly, 
and finally into production of compo- 
nents. The conditions that make whole- 
saling profitable in Dallas have been found 
to be equally advantageous in the next 
logical step for growth in the Dallas 
Southwest. 
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FOR YEAR-ROUND COMFORT IN YOUR HOME AND OFFICE 


WEATHERTRON 


ALL-ELECTRIC HEAT PUMP 
over 55% of ALL heat pumps in 


DALLAS INSTALLED BY 


EATHEREB Y air conpitionine co. 


TA 7-5436 LA 8-1735 
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WHAT GOES INTO A WAREHOUSE 





EVERYTHING 


CSW 


Sugar and spices, leather and aluminum, cake mixes and window frames 
... they all go into a warehouse and are distributed from a warehouse. 

Something else goes into a warehouse as well: Size, experience, service, 
and facilities. In the case of GSW, two old-line Dallas firms and a lusty 
youngster from Arlington have merged to form the Southwest’s largest 
warehousing-distribution complex... receiving, storing and distributing goods 
for manufacturers from all over the nation. 

Maintaining several Dallas warehouses as well as complete Arlington 
facilities, Dallas Transfer & Terminal Warehouse Company, Interstate- 
Trinity Warehouse Company, and Great Southwest Distribution Center are 
now: Great Southwest Warehouses, Inc. 


GREAT SOUTHWEST WAREHOUSES, INC. 


A lot goes into GSW. 


Dallas Transfer & Terminal Warehouse Company Division 
1118 Jackson Street e@ Phone Riverside 2-7111 


Interstate-Trinity Warehouse Company Division 
301 North Market Street e Phone Riverside 2-6151 


Arlington Warehouse 
Great Southwest Industrial District e Phone ANdrew 4-158] 
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6015 Wyche Boulevard 





Tools and Dies 


Metal Stampings 


Service plus Know-How 
means 


Satisfied Customers 


Fabricated Assemblies 


POLLEY BROTHERS & VERSON, INC. 


Fleetwood 2-1766 


Jigs and Fixtures 


Machine Work 











Let us DIAGNOSE and ~ : 








Our Complete Service 
Offers You... 


Engineered Layouts 
Detail Drawings 


Cost-Cutting Methods 
Lift-Truck Repair and Parts 


Deliveries from Dallas Stocks 
Personal Attention to 


Every Detail of Installation 





Allied Material Handling Systems, Tue 


Fleetwood 7-9425 


6903 FOREST PARK ROAD 





PRESCRIBE for YOUR <b 
MATERIAL-HANDLING 








H @ B 








8 #) 





DISTRIBUTORS OF: 


American Dockbridge 

Autoquip Corp. 

Bay City Products 

Brummeler Steel Products Corp. 
Conveyor Systems, Inc. 

Dexion 

Fico Racks 

Frommelt Industrial 

Haskell Mfg. Co. 

Hytrol Conveyor 

Inca Metal Products 

Laughlin Mfg. Co. 

Lift Trucks, Inc. 

Lyon Metal Products, Inc. 
Midland Equipment Co. 
Midiand Truck Caster & Wheel Co. 
Rol-Away Truck Mfg. Co., Inc. 
Stokvis-Multiton Corp. 

Thomas Truck & Caster Co. 





Supermarkets for Industry 


(Continued from page 33) 

organization specializing in metal stamp. 
ing and punch press work. This firm 
builds dies and contract stampings to 
specifications. They also make special 
angles, channels and shapes, and do cus- 
tom shearing to specification. Located at 
5501 S. Lamar, the Custom plant occupies 
25,000 square feet and their site, with 
trackage includes 3% acres. | 

Polley Brothers & Verson are contract 
manufacturers of tools and dies, jigs and 
fixtures, and metal stampings. Their di- 
versified machine works include such 
items as tire repair equipment, rubber 
molds for car-floor mats, and aluminum 
castings. This firm has engaged in prime 
and sub-contract work for government 
projects. Started in 1944 with 2 employ- 
ees, Polley Brothers & Verson regularly 
employs about 30 people, and occa- 
sionally this figure is tripled when the firm 
is working on special contracts. 

Hatco Engineering Inc. is another spe- 
cialized organization offering manufactur- 
ing and sales service on air-compression 
systems for industrial, oil field, chemical 
and governmental projects. This expand- 
ing business is two years old. In addition 
to providing standard model compressors, 
the firm engineers, designs and builds 
special systems to specifications. Hatco is 
now shipping from coast to coast and 
from the Canadian border to the Gulf of 
Mexico. 

Steel and metal warehousing is another 
fast growing facet of Dallas’ industrial 
supply industry. Most of the major steel 
and aluminum suppliers maintain large 
facilities in Dallas. Typical of these major 
installations is the plant of McCormick 
Steel Company located at 11815 Denton 
Drive. The McCormick metals service 
center covers 80,000 square feet and has 
25 employees. McCormick stocks hot and 
cold rolled carbon steel and carbon alloy 
steels. The firm has a complete line of 
structurals, beams, channels and reinforc- 
ing steel as well as a complete line of hot 
rolled and quality plates, expanded metal 
and gratings and a complete line of alu- 
minum and stainless steels. 

Serving Metropolitain Dallas and 
North and East Texas, McCormick’s Dal- 
las plant has special saw cuttings facilities 
and roller leveling equipment. It shears 
sheets to length and also has special flame 
| cutting service. 

Earle M. Jorgensen Co., one of the na- 
tion’s leading steel and metal distributors, 
has been in Dallas since 1956. In May, 
1960, Jorgensen became the first metals 
distributor to be accepted for listing on the 
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New York Stock Exchange. In addition to 
13 steel and aluminum service centers in 
various parts of the nation, Jorgensen op- 
erates a forge division, a blade division 
and a sheet and strip division. 

Included in its diversified inventories 
are carbon, alloy, stainless, tool and spe- 
cialty steels in many forms: bars, sheets, 
plates, structurals, strip, tubing, billets. 
Since 1950, when Jorgensen became a dis- 
tributor for Kaiser Aluminum, the com- 
pany has carried an equally broad range 
of aluminum products. In addition to in- 
person calls made by the Jorgensen sales 
and service staff—including personal as- 
sistance from a staff of metallurgical en- 
gineers—customers hear from the com- 
pany through frequent mailings of 
informative literature. 

Moncrief-Lenoir Manufacturing Co. is 
another major jobber and distributor of 
metal products organization serving Dal- 
las since 1923. This firm specializes in 
wire products and sheet metals and one of 
their principal products is custom-length 
galvanized Hi-Cor. Moncrief-Lenoir 
serves the industrial and building trades 
and in addition to such items as wire, nails 
barbed wire and other products, also 
stocks copper, stainless steel, carbon steel, 
aluminum and a varied line of other metal 
products. 


Southland Supply Company is another 
major Dallas distributor with a wide va- 
riety of lines in plumbing, heating, air- 
conditioning and other construction prod- 
ucts that maintains an extensive industrial 
supply division. Southland’s primary in- 
dustrial supplies include steel pipe, seam- 
less, lapweld and butweld, well fittings, 
forged steel screw fittings, flanges and 
valves, P.B.C. acid-resisting pipe fittings 
and valves; machine bolts and nuts, gas- 
kets and other products. 

Bosco Bolt, Nut Screw Company are 
manufacturers and distributors of indus- 
trial fasteners. Their new Dallas head- 
quarters at 1900 South Central Express- 
way with 28,283 square feet of building 
space and 17,500 square feet of parking 
represents pyramiding small items into big 
business. Bosco’s warehouse contains an 
average stock of approximately 500 tons 
of industrial fasteners of every size and 
description. The total count of pieces 
would run into the high millions. Each 
year about 1,500 tons of fasteners will 
pass through Bosco’s warehouse to plants 
throughout Texas, Oklahoma, Arkansas, 
Louisiana and New Mexico. The new 
warehouse facilities are large enough to 
store 2,000 tons of fasteners at one time. 

Bearing Chain & Supply Company is 
another specialized Dallas industrial dis- 
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3108 Commerce Street 








“IF YOU EXPECT TO GET 


PSEUDEPIGRAPHOUS 


— PRINTING WHEN YOU CALL 
: Riverside 7-2583 .. . . DON’T 


(CANTEEN 





SERVICE OF DALLAS 
FL 2-9707 @ 8908 Sovereign Row 

* s » 
Largest Automatic Vending | 
Operation in the Southwest 


Candy 
Gum 
Cold Drinks 
Coffee 
Milk 

ice Cream 
Pastries 
Cigarettes 


And many moreggi@ 
Wonderful ga 


Services 







to come! oo 








Fragmire, you couldn’t be more right ... we're not afraid 
to inscribe our name on anything we print. After all, 
this concern had its beginning back in 1899, so it’s 
good thinking on your part, Fragmire, to conclude that 
a firm on the local scene that long has no need to resort 
to pseudepigraphous printing. Now, Fragmire, just let 
folks know we do a real good job, in both offset and 
letterpress, on day-to-day business forms, one- or multiple-color 
advertising literature, house organs, magazines 
and many other kinds of printing. 


HAUGHTON BROTHERS e Offset and Letterpress Printers 


e RI7-2583 ¢ DALLAS 


HAUGHTON BROTHERS 
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The economical, | 
fast way to do 
business today... 


FRISCO 
PIGGY-BACK 








ALL-weather 
rail dependability 
Ship it fast... 
Ship it sure... 


[ PIGGY-BACK! 


5,000 MILES SERVING 


MISSOURI + KANSAS * ARKANSAS* OKLAHOMA « TEXAS 
TENNESSEE « MISSISSIPPI * ALABAMA « FLORIDA 











Supermarkets for Industry 
(Continued from page 87) 


tributor which has recently expanded into 
larger quarters. This firm is a distributor 
for many leading products in the bearing 
and power transmission field. Large stocks 
are carried in their Dallas warehouse to 
service customers in manufacturing 
plants, machine shops, equipment dealers, 
aircraft plants, contractors, city, county 
and state maintenance shops, foundries, 
refineries, lumber mills and others. Bear- 
ing Chain & Supply Company began op- 
erations in Dallas in 1946. 

Texas Rubber Supply, Inc. is another 
fast-growing industrial supply organiza- 
tion that has expanded into new locations 
three times during the past seven years. 
Plans are now in process to add another 
7,000 square feet to their present 10,000 
square foot warehouse at 2436 Irving 
Boulevard. The company also carries a di- 
versified line of products other than rub- 
ber including couplings, brass fittings and 
tubes, V-Belts, sheaves and sprockets. The 
firm has 24 employees and six outside 
salesmen serving the industrial, building 
and institutional trades. 

The diversity of their lines is illustrated 
by their furnishing metal hose for the 
new Sherwin-Williams Plant at Garland, 


and rubber bearings pads on the R. L, 
Thornton and Stemmons Freeway. 

Welder’s Supply Company is the largest 
independent distributor of welding equip- 
ment, supplies and gases in the Dallas 
Area. This firm maintains large inven- 
tories of thousands of items from welder’s 
gloves, torches, machines, electrodes to a 
large welding school. This firm has been 
serving the Dallas area since 1947, and 
expanding through improved specialized 
service. 

Stanco Company, another fast-growing 
industrial supply house, is located at 2631 
Irving Boulevard. Stanco lines include 
general industrial supplies, mechanical 
rubber goods, power transmission equip- 
ment, light manufacturing tools, electrical 
apparatus, piping, heating and ventilating 
and other lines for maintenance and pro- 
duction in manufacturing and process- 
ing plants. 

Dallas is also a key point in the South- 
west for the distribution of machine tools. 
Such firms include Machinery Sales & 
Supply Co., Nicholas & Parks Machinery 
Co., Huster Machine Tool Co. Hamilton 
Machine, Machine Tool Associates and 
others. 

Machine Tool Associates was formed 
five years ago and is a distributor for lead- 





The J. B. Beaird Co., Inc., Shreveport, 
a subsidiary of American Machine & 


Foundry Company, had this 42-foot-long, 
25,000 pound weldment machined on the 


open side planer in Verson’s Dallas plant. 


Weldments up to 72 feet long, 84 inches 


wide and 84 inches high are machined just 


as easily. This planer is — at your service! : 
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ing machine tool lines. This firm serves 
leading metalworking and fabricating 
firms in the Dallas area. 

Industrial Towel & Uniform Renting 
Co. is another specialized Dallas organiza- 
tion. This firm has recently introduced a 
new “Super Care” program to keep uni- 
formity and freshness in industrial uni- 
forms. This firm specializes in uniform 
and towel service and specializes in keep- 
ing up industrial appearance and morale 
through their service. They also furnish 
dress slacks and dress shirts for office 
staff, salesmen and clerks. Founded in 
Dallas in 1906, Industrial Towel & Uni- 
form Company has a staff and employe 
payroll of 265 people including sales- 
service representatives. One of the major 
items of the firm is their orange “KEX” 
wiping towel. 

With these firms and many others rep- 
resenting national branches and _ inde- 
pendent distributors, Dallas is literally the 
industrial supermarket of the Southwest. 
With old pioneer firms such as Briggs- 
Weaver Machinery Co., The Murray 
Company and a growing list of newer or- 
ganizations, Dallas is expanding to serve 
the growing industrial area of the Dallas 
Southwest. 
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real estate loans 


Murray, INvestMEyayCompayy| 


1908 


OUR 5S2nd YEAR 


1960 


1315 PACIFIC AVENUE 
DALLAS, TEXAS 














Southwest's largest 
open side planer 


available for job work 


You, too, can expand your plant without capital invest- 
ment by using our big machines. If your space is limited 
or if the capacity of your tools is inadequate for the 
job on hand, save your capital. Use Verson’s already- 


installed facilities. 
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Senator Robert S. Kerr of Oklahoma 
attacks one of the nation’s gravest prob- 
lems — conservation — in Land, Wood 
and Water. Geared to strike at public in- 
difference, it points out the dangers of in- 
dustrial river pollution, inadequate sewage 
disposal, and poor land use. Senator Kerr 
reinforces his arguments with historical 
and current examples of fire, drought, and 
flood. He discusses encroaching problems 
of feeding an exploding population from 
eroded lands, of meeting expanding hous- 
ing needs from vanishing timber, of sus- 
taining life on a diminishing water supply. 
Introduction by Senator Lyndon B. John- 
son. Recommended. 





Of the many issues involved during an 
election year, none is more important to 
the farmer than price-support in agricul- 
ture. In Freedom to Farm Secretary of 
Agriculture Ezra Taft Benson provides a 
history of American effort to bolster farm 
prices, and sets forth his own solutions to 
the farm problem. Basing his views on the 
thesis that the government should get out 
of agriculture, Benson explains why he 
thinks this is necessary. An important if 
controversial statement. Deserves atten- 
tion. 


Who's Who in Soviet Science and Tech- 
nology is the first biographical directory 
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ASSOCIATED FEDERAL HOTELS 


RA versio: 
8-9581 


IN DALLAS 





For Immediate 
Free Reservations 
and Confirmations 


at any of the 


ASSOCIATED 
FEDERAL 
HOTELS 


IN ARIZONA 


THE WESTWARD HO at Phoenix 
THE VALLEY HO at Scottsdale 


SUPERSTITION HO at Apache Junction 
(under construction) 


IN OKLAHOMA 
THE ADAMS at Tulsa 


IN PUERTO RICO 


HOTEL LA CONCHA at San Juan 


IN TEXAS 


ROBERT DRISCOLL HOTEL at Corpus Christi 
CLIFF TOWERS at Dallas 

THE CENTURY MOTEL at Fort Worth 

THE WILLIAM PENN at Houston 

TRIPLE D MOTEL at Midland 

HOTEL BRANDON at Pecos 

HOTEL LINCOLN at Odessa 

THE GUNTER at San Antonio 


IN NEW MEXICO 


WESTERN SKIES HOTEL at Albuquerque 


John B. Mills 
Chairman of the Board 
Cecil Mills, President 
Mercantile Securities Building, Dallas 
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Books for Business Men—————-. | 


of living Soviet men and women to be 
published in English. Compiled by Ina 
Telberg and based on the Great Soviet 
Encyclopedia published in in 1958. Use- 
ful reference. 

Vice Admiral George C. Dyer has 
penned Naval Logistics, a basic text in 
the field. A retired line officer with serv- 
ice in both World Wars and the Korean 
campaign, the author recalls some of the 
jmportant milestones of the past sixty 
years. He also provides organizational 
data for Joint, National, International, 
and Naval logistics. Illustrated. 

Off the press of American Management 
Association is a book which will have 
wide appeal. Edited by Harwood F. Mer- 
rill, Classics in Management is a collec- 
tion of writings hitherto largely inacces- 
sible. Although written 20, 50, or 100 
years ago, selections have been made on 
a basis of vitality, historic significance, 
interest and frequency of reference, Don’t 
pass this one by. 


The National Industrial Conference 
Board has come up with Forms and Rec- 
ords in Personnel Administration. Facsim- 
iles of company forms are reproduced in 
384 pages covering everything from Prog- 
ress reports to military leaves. Practical 
aid. 

Although his name is synonymous with 
a classic method of market analysis, 
Charles H. Dow’s life and contributions 
to investment theory are little known. 
This oversight is corrected in Charles H. 
Dow and the Dow Theory by George W. 
Bishop, Jr. Retraces his early life in Con- 
necticut to the founding of Dow Jones 
& Company and the editorship of The 
Wall Street Journal. Many quotations. 

The question of business responsibility 
in community, politics, and world affairs 
is undertaken in Business Responsibility 
in Action. Dan H. Fenn, Jr. edits a collec- 
tion whose contributors include Adlai E. 
Stevenson, David Shepard, Thomas H. 
Carroll. Designed for management, it de- 
picts initiation of new concepts by leading 
companies and the results achieved. 

John Belknap, a Canadian art director 
and copy writer of long standing, offers 
his personal reflections on Management 
and Creative Advertising. Briefest possible 
advice on building the corporate image, 
costs, the advertiser’s responsibility. An 
hour’s pleasant reading. 





Helen Cecil 


First Assistant 
Science & Industry Department 


Art by Lynn Wheeling 
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BLUE DIAMOND COMPANY 


Serving the Building Industry Since 1924 | 
2722 Logan Street Dallas 15, Texas 
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Over 15 years of service 
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Dallas Business Concerns 
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Now McCormick 
Is Your 
Distributor For 
Jones & Laughlin 
Stainless Steel 


McCormick brings you America’s newest and most modern production facilities for 
quality stainless steel right to your front door... saving you time, money and delivery 
headaches... assuring an uninterrupted supply of stainless steel plates, sheet, strip, 
bar, wire and billet for your production line. Contact your McCormick dealer today to 
discuss your stainless steel requirements. 


ae Mc COR Micrsx 
a Steel Company 





HOUSTON * DALLAS * CORPUS CHRISTI * LUBBOCK * OKLAHOMA CITY 














NEW AND EXPANDING BUSINESS 



































Texas Industries Opens Cement Plant 


Production of portland cement began late in September in the new Midlothian cement 
plant of Texas Industries, Inc. It constitutes the first new company to enter the cement 
business in North Central Texas in 25 years. Capacity is 1,400,000 barrels a year. 


—_—— — 


>» Texas Industries Incorporated’s Cement 
Division plant at Midlothian has begun 
production. Capacity of the plant is 1,- 
400,000 barrels a year. Texas Industries’ 
operations in north central Texas will use 
sixty per cent of production; the company 
plans to sell the remainder to other cus- 
tomers. 


ae 

> Neal Biship Advertising has opened for 
business at 714 Interurban Building. Mr. 
Biship formerly was associated with Crook 
Advertising Agency. His new firm will 
handle all phases of advertising, creative 
writing and promotion, and specialize in 
house organs and trade journals, 


» 

> Crusader Finance Company has been 
formed as a wholly-owned subsidiary of 
Vought Industries, Inc. Established pri- 
marily to serve dealers in both wholesale 
and retail financing of mobile homes, the 
new company’s offices are located at 7900 
Carpenter Freeway in Dallas’ Empire 
Central. 


> Mercantile Row, the first installation of 
the Westmoreland Industrial District, has 
been completed. The development is be- 
tween Irving Boulevard and Halifax 
Street, approximately 1500 feet west of 
Westmoreland Street. All utilities are 
available, including twelve inch, high pres- 
sure water mains. The deed restrictions 
limit construction to masonry, and the 
development is served by Rock Island 
Rail without any restrictive requirements. 


4 


> The Red Carpet, a restaurant specializ- 
ing in char-broiled cornfed beefsteaks, 
has opened at 4208 Live Oak. Chris Tom 
Semos has personally designed and re- 
decorated one of Dallas’ older residences 
in charcoal and white, featuring a brilliant 
“beeksteak red” carpet as the theme and 
name of the new dining place. Nick Nic- 
holas, formerly with the Holiday Inn, the 
Torch, and the Blackhawk Restaurant in 
Chicago, is chef of The Red Carpet. Park- 


ing in the rear will accommodate 75 cars. 




















Complete 
Material 
Handling 
Service 


Conveyors — Gravity and Power 
Power Floor Sweepers 
Steel Shelving and Bins 
Hand Trucks 
Platform Trucks 
Dockboards — Aluminum 
Steel and Magnesium 
Pallet Trucks 
Wooden Pallets 





MOBILIFT FORK 
LIFT TRUCKS 


SALES @ SERVICE @ RENTALS 


Fork Lift Service For All Makes 
Lease Plan and Rentals 
Consulting Service 

Fork-Lift Attachments 


MAYSE 
INDUSTRIAL EQUIPMENT 
COMPANY 
5627 Yale Boulevard 
Phone EMerson 8-5075 











The Modern Trend Is To 


°° COLOR exteriors 





MESCO | featuring 
°* LOW roof silhouettes 
° WIDE clearspan steel to 130 feet 








MESCO BUILDING SYSTEM 


Sales Office: 8402 Ambassador Row, Dallas, Texas 


Mfg. Plant: Grapevine, Texas 


CALL FL 7-0121 
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MEET 
G. C. “DUTCH” 
HARRELL, JR. 


agent for United Fidel- 
ity Life Insurance Co. 


® Dallas Assn. of Life Underwriters 
® Texas Assn. of Life Underwriters 
® National Assn. of Life Underwriters 


UNITED FIDELITY 
Life’ Insurance Company 


Home Office: Dallas * Cedric Burgher, Pres. 














PRINTING 
FOR 

THE 
ADVERTISER 
WHO 
DEMANDS 
HIGHEST 
QUALITY 


CONTROL 


IN 

DIRECT 

MAIL 
ADVERTISING. 


CALL RI 8-5266 


Dournwest 
Printine 


Company 














Great Southwest Warehouses Plan New Building 


The Household Goods Division of Great Southwest Warehouses, Inc., will occupy 
this new building at 5929 East Northwest Highway on January 1. Designed by Donald 
H. Speck, the structure will contain 50,000 sq. ft. of floor area with 22% feet of 
clear ceiling height. Watson & Watson negotiated a 20-year lease with the Caruth 
interests on the 108,000 sq. ft. property. McFadden & Miller is general contractor. 











Mutual of New York Occupies New Offices 


Mutual of New York has just occupied this new office building at the corner of Fair- 
mount and Turtle Creek, headquarters for MONY'’s entire Southwestern region of nine 
states. Designed by Harwood K. Smith, the quarters include 10,000 sq. ft. of office 
space; 30,000 sq. ft. of grounds. James O. Smith & Associates were contractors. 
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UTHLAND 


Industrial Suppliers for More Than 33 Years 
GARLAND . 





SUPPLY 


PLUMBING & FIXTURES 
HEATING EQUIPMENT 
AIR-CONDITIONING 


TYLER 


OAK CLIFF . 
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New and Expanding Business 
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AND 
LONG-TERM 
LEASES 
OF 





New El Fenix Opens at Lemmon and Inwood 


A new El Fenix Restaurant, decorated as a Mexican hacienda and garden, has opened 
at Lemmon and Inwood. Noted for authentic Mexican cuisine, the new El Fenix is the 
fifth in Dallas. The entire restaurant was designed by Reuben David Martinez. 





> Hertz Rent A Car has established a spe- > Amateur Electronics, Inc., has opened | 
cialized domestic and international res- for business in a modern air-conditioned | 
ervation office in Dallas. The Dallas office, store at 2802 Ross Avenue. The firm 
the thirteenth of its type in key United caters exclusively to the radio amateur, 
States cities, is located in the Mercantile and sales will be by mail order and per- 
Securities Building. sonal contact. | 
















AND EVERYBODY LIKES ... 


Crd 


Here’s the fruit cake that’s been made by 
the same formula for years — every 
ingredient carefully blended ac- 
cording to a secret family recipe. 
This is the present you can 
send anyone —the man who 
has everything or the man 
who wants everything — and 
please them both. 


Just tear out this ad and send to 
the address below. It entitles you 





to 4 FULL THREE POUND Ezilen- 
berger Fruit Cake for only 


Eilenberger Fruit Cakes are available in 2-, 3- and 5-pound sizes. Ask about our gen- 
erous quantity discounts. 


Write today for the taste surprise of the season! 


AMERICAN HOME BAKERY 


500-524 N. John Street ° P. 0, Box 552 ° Palestine, Texas 
DALLAS «+ OCTOBER, 1960 95 











To Save Time... 
To Save Money... 
In Your Business 


This is our job ... to help design 
forms that get work done faster and 
easier . . . to produce forms by the 
most economical methods adaptable 
to your needs. 





The Baltimore Business Forms spe- 
Cialist in your community is a man 
devoted to a career of designing 
forms that save you time... save you 
money. Consult him whenever you 
think of business forms. 


Baltimore Business Forms 


(Division of THE BALTIMORE SALESBOOK COMPANY) 


Phone Riverside 2-4685 
510 Wholesale Merchants Bldg. 
Dallas 2, Texas 
George |. Dorman, Jr. (Vice-Pres.) 











New and Expanding Business 





Parke, Davis Occupies New Distribution Center 


Parke, Davis & Company has moved its Dallas operations to this recently-completed 
distribution depot at 7777 Carpenter Freeway, Brook Hollow Industrial District. The 
new facility, built by McFadden & Miller Company, has 25,000 square feet of ware- 
house area and 5,000 square feet of administrative area. The Dallas depot will serve 
as a distribution point for north Texas, south Oklahoma and east New Mexico. 








> Portfolio, an art studio, has opened at 
Suite 816, Rio Grande National Building. 
The firm is an association of six artists: 
Carroll Collier, Marvin Krieger, Ferg 
Harvey, Hal Lindgren, Bob Knight, and 
Dick Danne. Their background is a total 
of 76 years’ experience, almost half this 
time in art direction. 


> American Premium Systems, Inc., a 
new sales promotion and market research 
firm, has been organized. Officers of the 
new firm include Jack C. Vaughn, chair- 
man of the board; Lamar Hunt, presi- 
dent; John M. Hamilton, general coun- 
sel; and F. C. Gaines, Jr., general man- 
ager. 
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CUSTOM MANUFACTURING COMPANY 








5501 SO. LAMAR 
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METAL STAMPING 
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PUNCH PRESS WORK 


WE BUILD DIES AND CONTRACT STAMPINGS TO YOUR SPECIFICATIONS 
SPECIAL ANGLES, CHANNELS, AND SHAPES 
CUSTOM SHEARING TO SPECIFICATION 


DALLAS 15, TEXAS 





ERE a eA eee EN OTTO, 


TEL. HAmilton 8-5173 
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New and Expanding Business 
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it is Keaconable... 
7 | NS TO DINE 
P & H Industries Moves to New Quarters | 2 : 
| aT Chico 
P & H Industries, manufacturers of an automatic press for the dry cleaning industry, | 
RESTAURANTS 


has relocated its entire operation to this modern facility at 2746 Seelcco. P & H, was | 


. . ° L ti : 
formerly located in Carrollton. P & H was first to introduce an automatic trouser topper. tet sty 


¢ 707 Preston Royal Village 

¢ 165 Inwood Village 

¢ 2031 Abrams Road 

¢ 110 West Davis (in Oak Cliff) 


a 


>Gambit, Inc., a completely integrated Barney Vanston & Company, into Gen- 
advertising and public relations firm, has eral Agency Corporation has been an- 
been incorporated in Dallas by A. R. nounced. The company has head offices 
(Pat) Henry, Jr., and A. Dupree Davis. at 1505 Elm Street. In addition to repre- 
The new firm has its headquarters at 512 senting eight nationally known multiple 
Interurban Building. line companies, the new corporation will 

+ be managing general agent for South- 
>» Merger of the two Dallas general western Fire & Casualty, formerly han- 
agencies of T. A. Manning & Sons and_ dled by the Manning firm. 








FAST HANDLING 
of 


Merchandise and Commodities 
for 


Manufacturers and Distributors 








Located at 40-car Capacity Docks on 
Forest and South Lamar Private Switch Tracks 
Excellent Highway Connections 
Easy Access to Central Business Dock Space for 60 Trucks 
District Ample Turn-Around Room 
600,000 Square Feet 
of Storage Space A Completely Mechanized 
Lowest Insurance Rates Operation 
State Bonded Palletized Handling 
THE SHIPPERS WAREHOUSE CO. 
2927 South Lamar Dallas, Texas Telephone HAmilton 1-4191 
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ACCURACY AND SPEED! 


Two pronounced needs when you’re 
faced with a “deadline” .. . and 
Padgett’s BIG, all-new 37% x 50 
2-color Harris offset press can furnish 
you with both! Just one more example 
of Padgett’s plan to give its customers 
the COMPLETE service — offset 
camera and layout department, offset 
and letterpress printing departments, 
composing room and bindery. 
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PRINTING CORPORATION 


1313 NORTH INDUSTRIAL ©@ 811-6461 © DALLAS 7, TEXAS 

















New and Expanding Business— 








J.C. Penney Opens Oak Cliff Store 


J. C. Penney has opened its ninth store in the Dalas area in the South Oak Cliff 
Shopping Center. The modern, split-level store with 44,000 sq. ft. is largest Penney's 
in Dallas. Entrances are on three sides, and parking is available for 3,300 cars. 











> The Frito Company of Dallas has 
acquired 25 acres of land in the Great 
Southwest Industrial District in Tarrant 
County for the future location of a plant 
and distribution center. The tract, located 
in the city of Grand Prairie, is south of 
the Dallas-Fort Worth turnpike at the 
corner of Great Southwest Parkway and 


Dal-Worth. Development of the prelimi- 
nary architectural plans for the plant and 
distribution center have been started. 
* 

> R. T. Weakley & Company, General 
Insurance, has just occupied new quar- 
ters at 7900 Carpenter Freeway. The com- 
pany moved to Empire Central from 
Irving. , 





| Made to Solue every Storage Need! 











Counters 


GET THE FACTS 
ABOUT THE 
INCA PROTECTED 
DEALER PLAN. 
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for Commercial and 








Bookcases 











Storage 
Cabinets 


Carrollton, Texas 
(suburb of Dallas) 


OCTOBER, 1960 
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New and Expanding Business— sasator senvice i eneneee eames ° RESIDENCE 


» Vogue-Wright Studios, a division of the ACME BUILDING MAINTENANCE CO 
* 


Electrographic Corporation, have made 
their facilities available to the Dallas and 1901-15 LAWS STREET FRANK C, JONES PHONE Ri 2-7660 


southwest area through Wm. Langley, SAND BLASTING > STEAM CLEANING ° SIDEWALK WASHING 
Inc. The Dallas firm will retain its full 
identity, but with greatly augmented staff 


_——e i Offering a Complete Line of Policies 
| Health e Accident e Hospitalization « Medical 
and ALL Forms of Life Insurance 




















> Motion Pictures, Inc., a Dallas-based 
film producer, has purchased the building 


and physical facilities of Coffman Film RELIANCE LIFE AND ACCIDENT 


Company, Dallas. Formerly located at 





715 Exchange Bank Building, all of Mo- Insurance Company of America 
tion Pictures’ departments now will be Maurice I. Carlson, President, CLU 
centrally housed under one roof at 4519 Reliance Life Bidg. ° DALLAS, TEXAS 











Maple Avenue. 























“TIME COSTS MONEY 


in our business,” 
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Gene Goree, 


vice president of 
Airco 


Supply 
Company 


Gene Goree, left, and Airco pilot-salesman, Frank Whitsel, right, 
take delivery on the firm's third Beechcraft Bonanza from Jack 
Cern, of J. R. Gray Co. Mr. Goree said, “‘We cover two-thirds of 
the country; everything from Denver east and, with Grand Prairie 
as our headquarters and Grand Prairie Airport from which to fly, 
we can be anywhere in our territory in a very short time. Too, the 
airport is within minutes of both Dallas and Fort Worth, as well as 
the Great Southwest Industrial District. Considering the wide area Phe. 4nlase, Ocdhienaes 


we cover, time costs money . . and we will continue to save money Bonanza; fastest all-metal sin- 
gle engine business airplane. 


J. R. GRAY COMPANY 


Beechcraft Distributor-Dealer 
Love Field, Dallas— FL 7-3971 @ Addison Airport, Addison — AD 9-2562 


with this new Bonanza.”’ 





Sales - Service - Leasing - Financing 
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ls your money unemployed 
or working part-time? 


IF SO... 


Put it to work ona full 
time basis with safety and 
convenience. 





PER ANNUM 
COMPOUNDED 
SEMI-ANNUALLY 


EACH PERSON'S ACCOUNT INSURED UP TO $10,000 





1700 COMMERCE AT ERVAY Rit-419) 
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| Vance kh. Miller Company 


1916 Main Street Riverside 2-9091 
Complete Lines of Office Furniture and —_ sitar 


——_——— : 
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o> Rt Na Qu 
the new EL FEN IX x restaurant 


The Most Elegant Mexican Restaurant in the Southwest 
The food , 


Tse 


. the ultimate in authentic... 
extraordinary Mexican cuisine! 
The atmosphere . . . capturing the allure 
and enchantment of Old Mexico 

complete with 
strolling musicians! 


Your Hosts Since 1918 
The Martinez Family 


Lemmon and Inwood 
Open Evenings From 5 P.M. to 2 A.M. 








APPOINTMENTS 
and PROMOTIONS 








JOSEPH R. HARRAHILL has been 
named vice-president and general man- 
ager of Hermetic Seal Transformer Com- 
pany, one of the Dresser Industries. Mr. 
Harrahill comes to the firm from Dresser 
Manufacturing Division, Bradford, Penn- 
sylvania, where for the past five years he 
has been vice-president in charge of 
manufacturing and product development. 
In other executive changes, WALTER 
W. KUNDE, JR., was appointed chief 
engineer of Hermetic Seal’s Texas Com- 
ponents Division. Mr. Kunde formerly 
was director of engineering for Commu- 
nication Accessories Company at Lee’s 
Summit, Missouri. 

*« 
WILLIAM L. REYNOLDS has been 
appointed marketing manager for the ex- 
panded automobile and truck facility of 
Universal Leaseway System, Inc., at 6115 
Denton Drive. The newly-organized mar- 
keting division handles volume wholesale 
and retail sales of used automobiles and 
trucks. 

7 
CHARLES N. BREWER, correspondent 
banking department, has been elected an 
assistant cashier of First National Bank 
in Dallas. Others named assistant cashiers 
are EUGENE W. LASTOR, JR., opera- 
tions division; H. M. MEREDITH, sen- 
ior analyst in the credit department; and 
DONALD E. REILLY, automobile deal- 
er credit analyst in the installment finance 
department. 

*« 
JACK D. SIDES has been appointed 
branch manager of National Empire Life 
Insurance Company. Mr. Sides, who has 
been active in the insurance field for over 
thirty years, will open a branch office in 
the Vaughn Building, which also serves 
as home office for the company. 
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Appointments and Promotions— | 
WILLIAM V. BERGSTROM, active in | 


the residential mortgage loan and con- 
struction fields here since 1952, has been 
named mortgage officer for Southern 
Trust and Mortgage Company. Mr. Berg- 
strom was Dallas branch manager for 
American General Investment Corpora- 
tion when he left the firm two years ago 
to enter the residential construction field 
in Dallas. 
Ve 


THOMAS A. RAYMOND has been ap- | 
pointed sales manager for the UNIVAC | 


division, Sperry Rand Corporation in Dal- 
las. In his new post, he heads a 75-man 
sales force covering Texas from Dallas to 
New Mexico. 

+ 


MARK W. BULLOCK has been pro- | 


moted to vice-president in charge of 
engineering of Continental Electronics 
Manufacturing Company, a subsidiary of 
Ling-Temco Electronics, Inc. Mr. Bullock 
joined Continental in June, 1951, as a 
senior engineer and soon was promoted 
to engineering manager. When Continen- 


tal’s Production Division was established | 


early in 1958, he became manager. 


* 
ROBERT McGUIRK, formerly an ac- 





| 
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WELDERS SUPPLY 


“Everything for Welding” 


430 SO. INDUSTRIAL 
AT THE TURNPIKE 


Riverside 8-4721 


















































Our expert Engineers present a 
completely new approach plus the 
influence of imagination to solve 
your decoration problems. 


E& Contractors 


EQUIPMENT CO., INC. 
2107 MAIN ST.- DALLAS, TEXAS - PHONE R1I8-3314 








count executive, has been advanced to | 


vice-president of Sanders 
Agency. In his new post, Mr. McGuirk 
will be responsible for correlating re- 


Advertising | 


search, marketing and creative activities. _ 


ve 

C. R. BULLOCK has been appointed 
manager of the southwestern district of 
General Electric’s field sales operation. In 
this position, Mr. Bullock is responsible 
for the sale of flight propulsion division 
products in a thirteen-state area. From 
1950 to the present, he was supervising 
inspector for the Dallas Air Carrier Of- 
fice of the Federal Aviation Agency. Dur- 
ing this same period, he was a member of 
the Air Reserve and Brigadier General in 
command of the 136th Air Defense Wing 
of the Texas Air National Guard. 


Scientific 
PEST CONTROL 
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TYPOGRAPHY 
IS AN ART 


KNOWN AND PRACTICED 
BY ONLY A FEW. ARTFUL TYPOGRAPHY IS THE 
COMPLIMENTARY ART TO WELL-WRITTEN 
COPY AND CREATIVE LAYOUT. IT IS THE 
SPARKLE AND LIFE IN ANY PRINTED MEDIA. 
CALL FOR THE PEOPLE WHO KNOW THIS ART. 











JAGGARS CHILES STOVALL, INC. 
522 BROWDER ST. Riverside 1-5501 DALLAS 
TYPOGRAPHY + CAMERACRAFT + NEWSPAPER MATS 
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“Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta 


1914 Cedar Springs — Dallas 1, Texas 





Manufacturing Co. 


Youll be satisfied if its an Adleta installation 


Show Case & Fixture 


Phone RI 1-3152 














SAVE SPACE 


FLEX“ANGLE 

















“Takes the 
place of the 2 x 4 
or the old-style angle iron.” 


for all types storage racks, work benches, 
tables, materials handling, electrical 
panels, ladders, steps, partitions, bal- 
conies, pilot plants 


AND MANY USES WE HAVEN'T EVEN THOUGHT OF YET! 


EE FlexAngle is painted - Rigid - Reusable 
forever - Wasteproof - Economical 
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Available in Texas from 


W.A. TAYLOE CoO. 
7045 Carpenter Freeway | 







Dallas, Texas 


Appointments and Promotions— 





GENE MORGAN has been named sales 
manager of Associated Federal Hotels. 
Mr. Morgan was formerly sales director 
of Hotel Del Coronado, Coronado, Cali- 
fornia. He is a member of Hotel Greeters 
of America, Hotel Sales Managers of 
Southern California, the Elks, Eagles and 
American Legion. He was also a director 
of the Coronado Chamber of Commerce 
for two years. 
» 


HOWARD COMPTON has been ad- 
vanced from client representative to vice- 
president of Ayers Compton Associates, 
Inc., public relations and advertising firm. 
Mr. Compton has been client representa- 
tive since he was graduated from Texas 
University in 1959. 


x- 


FRED M. WILBUR has been named 
manager of advertising and market de- 
velopment for the Oil Well Supply Divi- 
sion of United States Steel. JOHN D. 
WINKWORTH has been advanced to 
advertising assistant of the division. A 
Southern Methodist University graduate 
in business administration, Mr. Wilbur 
joined Oil Well in 1948, and has served 
the firm in various capacities. Since 
March, 1955 he has been assistant to di- 
rector of employee relations. 








A 
COMPLETE 
LITHO TRADE PLANT 
*« 

Now Serving 
the Southwest 
*« 

1335 Conant e Dallas 
Riverside 8-817] 
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Appointments and Promotions— 


AL CUDLIPP, JR., has been named 
vice-president and director of public re- 
lations for Red Ball Motor Freight, Inc. 
Mr. Cudlipp is a graduate of the Univer- 
sity of Texas, and was formerly a public 
relations counsel in Lufkin, Texas. 


— 
ROY R. MITCHELL has been elected 
president of Northwest National Bank of 
Dallas, 201 Walnut Hill Village. Mr. 
Mitchell started his banking career with 
the Carrollton State Bank in 1946. He 
joined the Hillcrest State Bank of Dallas 
in 1953. After serving Hillcrest in several 
capacities, he resigned his position as a 
vice-president in 1960 to become execu- 
tive vice-president of the Northwest Na- 
tional Bank. 

» 


WARD LAMBERT has been named to 
the newly-created post of Dallas man- 
ager of systems and applied science of 
International Business Machines Corpo- 
ration’s Data Processing Division. In 
other promotions, HAROLD PLOCH, 
a Management engineering graduate from 
Texas A & M, has been advanced from 
sales representative in Houston to man- 
ager of the Dallas Education Center, and 
GORDON STUART, has been appointed 
assistant manager for IBM _ typewriter 
sales in Dallas. 


_ 


J. ED McHALE has been promoted to 
manager of the crude oil purchases and 
sales division of Mobil Oil Company, and 
C. FRED CARL has moved up to super- 
visor of the division’s field operations. 
Mobil Oil also has appointed J. R. 
RIGGS as methods research project man- 
ager at Dallas. Mr. Riggs formerly was 
manager of procedures for Kerr-McGee 
Oil Industries, Inc., at Oklahoma City. 


. 
ELMO L. BELL has been named full-line 
sales manager for the Dallas district of 
Westinghouse Appliance Sales. ED POL- 
LARD i is new sales promotion manager. 


_—__—_____. 
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TEMPORARY OFFICE HELP 
Call for a “Kelly Girl" 
Riverside 8-8149 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls” are tested, experienced, bonded and guvar- 
anteed. Call us and describe the job you waw 


done. 
Kelly Girl 
Service 


1209 Simons Building 
Dallas, Texas 
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Saga Diamonds and Diamond Jewelry 


by 


MOORE- be GRALIER Cony 


Wholesalers of DIAMONDS and FINE JEWELRY 
Suite 210, LIFE Building — 311 S. Akard Street — DALLAS 2, Texas 


Telephone: Riverside 2-6278 
*Reg. T.M. 























Fastest Guns 
in the 
West 





New freight schedule saves you time between 
Kansas City, Dallas and the Great Southwest 


Make sure your goods arrive in time for the ‘“showdown."’ Ship ‘em Katy! Only 16 
hours from Kansas City to Dallas. Less than 30 hours from Kansas City to 
Houston. Carload, “Piggy Back’’ and speeded-up L.C.L. delivery by rail and truck. 


Missouri-Kansas- Texas Raliroad Co., Katy Buliding, Dallas 2, Texas * Phone: Riverside 7-0311 








Buy Dallas Manufactured 
SSS Bao & hee 


Southwest's largest manu- 
facturer of commercial steel 
storage shelving, parts bins, 
work benches — and Frontier 
Slotted Angle — for office, 
plant, shop, store and insti- 
tution. Call for quotations or 


help with shelving plans. 


RON IE 


MANUFACTURING COMPANY 


11200 HARRY HINES BLVD. @e PHONE CH-7-3175 








for Your Family's Future i 





GREAT NATIONAL| 
LIFE 


INSURANCE COM PANY 


Founded in 1928 
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_ Live the Life of Riley 


Ee | 
a 








- RUSSELL S. MOXLEY has been named 


Appointments and Promotions— 





| president of Vanette Hosiery Mills. Mr. 
_ Moxley came to Dallas from Clinton, 


Tennessee, where he was treasurer of 
Magnet Mills, Inc. He was associated with 
the Atlanta, Georgia, offices of Ernst & 
Ernst for many years after graduating 


from the University of Tennessee. 


» 
A. D. THOMPSON has been named man- 


| ager of the fidelity and surety bond de- 


partment of Felix Harris & Company. 
JAMES L. CURL has been promoted to 


| manager of the survey and engineering 
_ department. Mr. Thompson was, for two 


years, assistant director of the fidelity and 
surety department of the state board of 
insurance commissioners in Austin; for 


| seven years, he was manager of the 


fidelity and surety department for Floyd 


| West and Company; and for the past two 


years has been vice president of Lawyers 
Surety Corporation of Dallas. Mr. Curl, 
a graduate of Baylor University, joined 
Felix Harris in August after 12 years as 
a partner in a Temple insurance agency. 


» 


DAN McGRAW has been named Pro- 


duction manager of KRLD Radio. Mr. 
McGraw has had 13 years experience in 
radio and television. Before joining 
KRLD, he was with WRR in Dallas. He 
has been program director of KGBT in 
Harlingen and general manager of KVAS 
Radio in Astoria, Oregon. 


» 
SHANNON FRANCIS has been named 


_ vice-president in charge of Market Hall. 


Mr. Francis, who has served as director 
of the Southwestern Toy and Hobby Show 
and the September Gift and Jewelry Show, 
will direct all Market Center shows and 
will be in charge of leasing Market Hall 
for conventions, banquets, and industry 


| exhibits for the wholesale and retail trade. 
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APPOINTMENTS AND PROMOTIONS. 





Name 
Eugene Bond 
Aubry C. Boozer . 
J. Boyd Browning 


Dale L. Bunday 


ere 


Company 
First Citizens Bank.... 
Texas Rubber Supply... 


Members Mutual Insurance 


Communications 
Engineering Co 


Bevel Associates 


Eugene S. Coleman Jr. Southland Life 


Delmer C. Davis 
Bruce George... 

Ken George 

Jerry F. Gleason Jr. 
C. H. Jankowski © 
Robert T. Jones 
Thomas E. Jones 


Warren Kininmonth ... 


G. A. Minshew...... 


Ben McCleskey .... 
Ic. snnsarnceseve 
Glen Pelham 


M. E. Tanner.......... 
Malcolm Thomas 


Robert D. 
Van Dermark .... 


Richard A. Wallis 


Richard W. White 
James W. Wyatt ... 






DALLAS 


Bendix Corp. 
...Padgett Printing 
Don L. Baxter, Inc. 
..Socony Mobil Oil ... 
...Bell Helicopter ......... 
Don L. Baxter.......... 
Texas Bank & Trust 


Bevel Associates .......... 


_...Irby-Mayes Man’s Shops ......... 


... Dowdell-Merrill ..........0 .........0... 
0500 DOR MIGRD 66s .csss: idensetnledeaai 
sontgn SE ER chic cénsnosrenensiiices 


.....Cottingham Bearings & Service 
.Varel Manufacturing............. 


Erwin Wasey, Ruthrauff 


— IR cs irate cihcedehosenibe’s 


Position 


Assistant Vice-President 


Sales Representative 


Assistant Managing 
Director, Vice-President 


Sales Engineer 
Account Executive 


Advertising Assistant 


Sales Engineer 


Sales Representative 


_ Account Executive 


Regional College Recruiter 


Chief Accountant 
Account Executive 


Assistant Cashier 


Assistant Account Executive | 
Advertising, Sales Promotion | 


Manager 


Account Executive 
... Assistant Director, Research 


Manager, Technical 
Publications 


Assistant to General Manager 
Production Manager 


_Art Director 
.. Manager, Premium 


Accounting 


ae Eldred J. Robinson Advertising Account Executive 


....Praetorian Mutual Life ......... 
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Manager, IBM Tabulating 
Department 


Business Forms Specialists 








. Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 


464 Olive Street 


Southland Center 
PHONE Ri 8-0061 — DALLAS 
Alex D. Hudson, Jr. James S. Hudson 


—————————————————————————————————— 
- 


FOR 


TOP LEVEL 





REAL ESTATE SERVICE 


IN DALLAS 


Si Hold 


REALTOR 





4 OFFICES 
32 ASSOCIATES 


EMerson 1-7148 
PRESTON CENTER 
DALLAS 25, TEXAS 


a 

















CARBON INTERLEAVED SNAPAPART FORMS 


e BILLS OF LADING 


e PURCHASE ORDERS 


e VOUCHER CHECKS 
e CARBON SECOND SHEETS 


Ree" « FLeetWOOd 1-994 wer come see vo 
"7 OGERSNA 


BUSINESS FORMS 





4924 READING ST. 


DALLAS 7, TEXAS 
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Established 


1959 cou 


Real Estate Investments 


1869 Padgitt Bros. 


Company 
Leather Goods — 
Wholesale and Retail 


1977 Huey & Philp 


Company 
Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1874 wee w. 


W. C. (Dub) Miller 


Real Estate and Insurance 


07 { Binyon-0'Keefe 


Warehouse Co. 


“Moving, Household Goods, and 
Commercial Warehousing” 


1876 


Cochran 


Insurance Managers 


1885 Mosher Steel 


Company 
Structural Reinforcing 
Steel and Machinery Repairs 


| tte Austin Brothers 


Steel Co. 
Steel for Structures of Every Kind 
| 6g The Egan 
Company 


Printing, Lithographing, and 


Embossed Labels 


Oriental Laundry 
Finer Laundering, Cleaning, 


and Cleaners 
and Fur Storage 
Sausage Fac., Inc. 
Quality Meats 
1398 Printing Company 
Printing, Lithographing, Engraving, 


1895 Rudolph’s Mkt. & 
Etheridge 
Office Supplies 














HE “Dallas Portrait” of William Jennings Bryan, shown above 

from a 1907 Issue of NEW ENGLAND MAGAZINE featuring 
Texas, recalls political campaigns of other years. Old timers will re- 
member that WJB never needed a microphone — and never had one. 
The article below the picture states: ‘“Texas cities have been unable to 
get good pavements and sidewalks because under the Texas Homestead 
Law the cities could not levy on homestead proprty to cover the cost 
of public works.” In that same era, in 1911, the Graham-Brown Shoe 
Company set up business in Dallas at the Southwest Corner of Elm 
and Market. Expanding across the street a few years later the firm 
finally located at the corner of Main and Austin. Their five-story, 50,000 
square feet plant was a landmark there for many years. Following the 
expanding Dallas trend the firm moved to the Trinity Industrial District 
in the early fifties. Today, this pioneer firm of merchant wholesalers 
occupies a one-floor plant with 64,000 square feet of warehouse space, 
and 12,000 feet of office space on a one-floor level. Their plant is sur- 
rounded by 3 acres of parking space. Graham-Brown stocks more than 
a half-million pairs of men’s, women’s and children’s shoes and serves 
the South, Southwest and Mountain States. Dr. Frank H. Kidd is cur- 
rently Board Chairman and J. E. Tisdale, who joined the firm in 1925, 
is President. Next year Graham-Brown Shoe Company will celebrate its 
fiftieth anniversary. 


Business Confidence Built on Years of Service 


Old firms, like old friends, have proved their worth by dependable 
service through years of prosperity and adversity. The business 
pioneers listed on this page have played an important part in build- 
ing Dallas. They have met the challenge of economic change through 
decades of sustained operations. They are counted as “old friends” 
by thousands of satisfied customers in the Dallas Southwest. 


Established 
1899 Seay & Hall 
| Qi) The Murray Co. 
of Texas, Inc. 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 
maceuticals, Inc. 
In Dallas Since 1903 
1902 Elevator Co. 
Passenger, Freight and Home 
Republic Insurance 
Company 
Writing Fire, Tornado, Allied Lines, 
Inland Marine, and Automobile 
[9()4 surton & witkin 
“Insurance Experience that Serves" 
Company 
Manufacturers of Envelopes 
1905 Rubenstein & 
Sons, Inc. 
Breaded Shrimp 
lady Rite Shelled Pecans 
Realtors 
Industriel and Commercial 
Graham-Brown 
Shoe Company 
Wholesalers 
1912 Stewart Office 
Supply Company 
Stationers — Office Ouffitters 
and Grafe, Inc. 
Consulting Engineers 


All Lines of Insurance 
Carver Cotton Gin Division 1807 
| Oi) First Texas Phar- 
Hunter-Hayes 
Elevators 
Insurance 
1906 Hesse Envelope 
and File Folders 
Gulf Princess, Ready To Fry 
1910 Moser Co. 
Leases and Sales 
Manufacturing 
19] Koch & Fowler 
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Your SUPERMARKET for Industrial Supplies... ESCO! 


new products and ideas, to help solve your technical prob- 
lems, and locate hard-to-find items. 


YOU DON’T HAVE TO SHOP WITH A GROCERY 
CART AT ESCO — WE do that for you — but our ware- 
house is truly a supermarket of supplies for all of your 
INDUSTRIAL, ELECTRONIC, POWER TRANSMIS- 
SION, SAFETY, and GEOPHYSICAL needs. 


Your growth has kept Dallas first in industrial expansion in 
Texas, and Engineering Supply Company has grown with 
you through the supermarket philosophy of providing large 
stocks of all items that you require. 


In addition, ESCO anticipaies your growing and changing 
requirements. For example, in instrumentation and auto- 
mation — tools of growing importance to forward-looking 
companies — ESCO took the lead in stocking supplies for 
these fields. 


ENGINEERING SERVICE — ESCO’s professional sales 
force continuously studies and trains to keep you abreast of 


PRODUCT DEPTH—ESCO stocks approximately 25,000 
items selected from almost 500 brand-name companies. 
Stocks are perpetually monitored and altered to meet your 
changing requirements. Your needs determine what goes on 


our warehouse shelves. 


FAST DELIVERY — ESCO’s fleet of modern trucks 
assure prompt off-the-shelf delivery, right to your door! 


CONVENIENT PHONE SERVICE — ESCO’s profes- 
sional telephone sales force is right at your fingertips to 
give you immediate assistance. 


SAVE TIME...SAVE MONEY...WITH ONE ORDER, 
ONE INVOICE AT ESCO...YOUR SUPERMARKET 
FOR INDUSTRY! 


ENGINEERING SUPPLY COMPANY 


A CORPORATE DIVISION OF TEXAS INSTRUMENTS INCORPORATED 


DALLAS: 6000 DENTON DRIVE, FL 7-6121 FORT WORTH: ED 2-9361 TULSA: 1124 EAST FOURTH ST., LU 3-8121 
DALLAS ¢ OCTOBER, 1960 





IT’S A PLEASURE, 
MR. CHAMBERS 


Wholesale 


Edwin S. Curtis presents the pledge card of , 
the Wholesale Beer Distributors of Dallas to 
James F. Chambers, Jr.2campaign chairman 
of the Dallas County Community Chest. 























YOU NEVER LE 


Just drive in on Commerce and out on 


Main with no backing and no bottlenecks, 
as you use Mercantile Drive-in-Deposit 
service. All cars move in a forward motion 
enabling you to drive right up to the teller’s 
window, make a deposit and be on your 


AVE YOUR CAI 


way in a matter of minutes. Payrolls will 
be waiting for you if tellers are notified in 
advance. Save time and energy with this 
convenient service. Conserve manpower 
and bank with maximum speed and safety 
by utilizing 


Drwve-In-Deposit For Business Firms 


MERCANTILE 


NATIONAL BANK 
Dallas, Texas Member F. D. |. C. 





